•>  OJ  Tl 


“Th  e  press  is  the  best  instrument  for  enlightening 
the  mind  of  man,  and  improving  him  as  a  rational, 
moral,  and  social  being.”  —  Thomas  Jefferson,  1823 
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A  great  newspaper  is  more  than  a  counter  cover 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 
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Our  fleet  of  68  ink  tankers,  largest  of  its  kind,  is  on  the  road  daily 
to  service  newspapers  from  coast  to  coast. 

Of  equal  importance  is  the  fact  that  these  tankers  are  deliver¬ 
ing  a  consistent,  proven  product — backed  by  Flint  Ink's  long¬ 
standing  dedication  to  quality,  service  and  specialized  bulk  han¬ 
dling  techniques. 

We  offer  technical  support  from  all  32  of  our  manufacturing 
facilities. 


CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE, 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO  •  SPARTANBURG 
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have  the 
stale  of  Ibcas 
wired  for  news. 


We’ve  linked  15  Texas  Harte-Hanks  newspapers  through  the 
Harte-Hanks  Austin  Bureau,  a  unique  concept  in  information 
transmission.  News  and  information  flow  from  newspaper  to  bureau 
and  back  again  to  bring  related  state  and  local  stories  together  faster. 
This  interaction,  via  video  display  terminals  which  allow  editors 
access  to  the  Bureau’s  database  at  any  time,  helps  a  Harte-Hanks 
newspaper  bring  its  readers  more  in-depth  and  relevant  news. 

When  The  Huntsville  Item  reported  the  recent  Brooks  execution  by 
injection,  the  story  was  available  within  minutes  to  all  Harte-Hanks 
newspapers  participating  in  the  system. 

The  Harte-Hanks  Austin  Bureau  is  one  of  the  steps  we’re  taking  as  we 
continue  our  commitment  to  become  Community  Information  Centers. 
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*  Major  meetings  in  boid  face 


JANUARY 

23-26 — International  Newspaper  Advertising  and  Marketing 
Executives,  Caesar's  Palace,  Las  Vegas,  Nev. 

25-26 — University  of  Nevada-Reno  conference  on  The  Eth¬ 
ics  of  the  Sports  Story,"  Harrah's  Hotel-Casino,  Reno,  Nev. 

27-29 — Tennessee  Press  Association.  Nashville,  Tenn. 

27-29 — Western  Kentucky  Press  Association,  Executive  Inn 

Rivermont.  Owensboro,  Ky. 

27-29 — Texas  Press  Association  Convention  &  Trade  Show, 

Fort  Worth  Hilton.  Fort  Worth,  Texas. 

FEBRUARY  . 

9- 10 — New  England  Newspaper  Advertising  Executives  Assoc¬ 

iation,  Parker  House,  Boston,  Mass. 

10- 13 — California  Newspaper  Publishers  Association,  Conven¬ 

tion  and  Trade  Show,  Hyatt  Regency,  San  Francisco.  Calif. 

12-16 — Southern  Classified  Advertising  Managers  Association, 
Raleigh.  N.C. 

16- 17 — Ohio  Newspaper  Association.  50th  annual  Con¬ 

vention.  Hyatt  Regency,  Columbus,  Ohio. 

17- 20 — Annual  Communications  Conference,  Howard  Uni¬ 

versity,  Washington,  D  C. 

20-22 — Inland  Daily  Press  Association,  Fairmont  Hotel,  New 
Orleans.  La. 

20-26— Suburban  Newspapers  of  America  Management  Con¬ 
ference,  Cerromar  Beach  Hotel,  Dorado.  Puerto  Rico. 

MARCH 

3- 5— Maryland-Delaware-D.C.  Press  Association,  Sheraton 

Inn,  Frederick,  Md. 

4- 6 — Miss.  Valley  Classified  Managers  Association  &  Na¬ 

tional  Telephone  Sales  Managers  &  Supervisors  Conference, 
Palmer  House,  Chicago. 

6-9— Food  and  Science  Editors  Conference,  sponsored  by 
the  Institute  of  Food  Technologists,  Chicago.  III.,  Hyatt  Regency 
Hotel,  Baltimore.  Md. 

9-12 — National  Newspaper  Association  Gov't  Affairs  Confer¬ 
ence,  Holiday  Inn-Capital,  Washington,  D.C. 

17-20 — New  York  Press  Association,  The  Americana,  Albany,  N.Y. 
31-Apr.1 — Newspaper  in  Education  conference.  Holiday 

Inn-Capital,  Washington,  D  C. 

Seminars/Workshops/Clinics 

JANUARY 

16-21 — American  Press  Institute,  "Marketing  the  Daily  News¬ 
paper, "  Reston,  Va. 

16- 26— American  Press  Institute,  "Executive  Editors  and 

Managing  Editors.  "  Reston,  Va. 

17- 21 — Knight-Ridder  Newspaper  Institute  of  Training,  Org¬ 

anization  and  Team  Development,  Miami,  Fla. 

27-28 — New  Limitations  on  Your  Right  to  Discharge  Em¬ 
ployees.  sponsored  by  Inland  Daily  Press  Association  and  South¬ 
ern  Production  Program  Inc.,  Hyatt  Regency  Hotel,  Kansas  Ci¬ 
ty.  Missouri. 


FEBRUARY 

13-16 — Southern  Newspaper  Publishers  Association  Foun¬ 

dation,  An  Aging  Population.  University  of  Kentucky,  Lexington. 

13- 23 — American  Press  Institute.  "Circulation  Managers," 

Reston,  Va. 

14- 18 — Knight-Ridder  Newspapers  Institute,  Effective  News¬ 

paper  Design  and  Graphics  Editing,  Miami.  Fla. 
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Editorial  workshop _ 

By  Roy  H.  Copperud 

Talking  and  writing  No.  585 


Many  a  bitter  argument  arises  over  English  usage  because 
of  ignorance  of  the  difference  between  the  scientific  approach 
taken  in  the  study  of  language  by  linguists  and  the  standards 
considered  desirable  for  writing.  Because  linguists  recognize 
all  forms  in  use  as  part  of  the  language,  they  have  been 
denounced  as  degrading,  by  implication,  well-shaped  writing, 
and  thus  discouraging  it. 

Both  these  assumptions  by  critics  of  linguists  are  mistaken. 
No  linguist  has  been  known  to  advocate  the  spread  of  non¬ 
standard  expression,  and  the  language  in  which  linguists  re¬ 
port  their  work  is  as  well-chosen  as  can  be  expected.  But  one 
who  takes  a  scientific  approach  to  language  study  can  hardly 
adopt  a  snobbish  attitude  to  forms  used  by  large  segments  of 
the  population  even  though  they  are  considered  unacceptable 
for  use  by  the  educated.  Scientists  in  other  fields  show  no 
hesitation  to  investigate  things  that  are  disagreeable,  even 
loathsome,  to  the  rest  of  us,  and  we  all  benefit  greatly  thereby. 

*  *  * 

The  assumption  that  the  spoken  language  comes  first  hard¬ 
ly  needs  support.  Speech  goes  back  so  far  it  seems  unlikely 
that  its  origin  can  ever  be  traced.  But  writing,  in  whatever 
language,  is  only  a  few  thousand  years  old.  The  recognition 
that  speech  comes  first  does  not  assume  any  superiority  for  it. 

I  have  never  seen  these  misunderstandings  explained  as 
well  and  in  as  few  words  as  in  Editor’s  Revenue,  a  newslet¬ 
ter  aimed  primarily  at  journalistic  goofs  and  put  out  monthly 
by  J.T.  Harding  of  Morris  Plains,  N.J.  With  permission,  I  am 
quoting  excerpts  from  a  discussion  in  a  recent  issue. 

♦  *  * 

“It’s  tough  to  be  a  purist  when  you  study  linguistics,” 
Harding  writes.  “And  that's  what  I’ve  been  doing  lately; 
going  back  to  school  to  find  out  how  and  why  the  language 
works.  Linguistics  teaches,  correctly,  that  all  language 
works.  Linguistics  teaches,  correctly,  that  all  languages  and 
dialects  are  equally  valid  and  equally  useful  for  expressing 
whatever  members  of  a  speech  community  wish  to  express. 
The  only  thing  that  gives  a  particular  language  or  dialect  more 
prestige  than  another  is  the  fact  that  its  speakers  have  more 
prestige.  But  this  is  a  social  judgment,  not  linguistic.  And 
there  is  a  tendency  all  along  the  social  ladder  to  consider  the 
dialect  of  the  higher  social  class  ‘better’  than  that  of  the  lower 
social  classes. 

“It’s  all  hogwash,  of  course.  Just  as  no  social  class  is 
intrinsically  ‘better,’  neither  is  its  dialect.  However,  all  this 
has  to  do  with  speech,  not  writing.  If  you  want  to  climb  higher 
on  the  social  ladder,  it’s  useful  to  be  able  to  speak  the  more 
prestigious  dialect.  Not  necessary,  mind  you;  merely  useful. 

*  *  * 

“Writing,  on  the  other  hand,  is  only  a  rough  approximation 
of  speech.  No  one  speaks  our  language  exactly  as  indicated  by 
those  arbitrary  symbols  on  paper.  We  all  translate  them  into 
our  own  dialects  when  speaking.  But  in  writing,  there  can  be, 
should  be,  and  are  standards.  Literacy  standards.  Gramma¬ 
tical  standards.  Orthographic  standards.  Like  it  or  not,  you 
are  marked  off  for  spelling. 

Harding  usually  devotes  Editor’s  Revenge  to  errors 
gleaned  from  the  press.  I  have  read  him  for  years  with  admira¬ 
tion  for  his  perceptive  and  entertaining  comments.  A  sub¬ 
scription  to  Editor’s  Revenge  (P.O.  Box  262,  Morris  Plains, 
N.J.  07950)  is  $6  a  year. 
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The  Efificiency  E]q>ert 

A  fully-automatic  h^)i-speed  rollfilm  camera  from  DS. 


The  Rollmatic  does  it  all,  automatically—  without  reloading.  Leader  film  isn’t  necessary 
every  operation  from  film  feeding  to  pro-  in  the  automatic  film  processor  because  the 
cessing.  Just  tell  the  computer  control  panel  “no-cut  masking  system”  lets  you  make  mul- 
what  you  need,  then  take  your  processed  film  tiple  small  exposures  on  up  to  three  feet  of 

out  of  the  other  end,  dry  and  ready  to  strip.  film  without  a  cut. 

It  saves  time.  It  eliminates  the  darkroom. 

Push  a  button,  and  the  film  loads  for  the  next  A  built-in  darkroom  with  a  safelight  covers 

shot  during  the  time  it  takes  to  put  an  the  camera  back.  A  quick  spool  change 

original  in  the  copyboard.  A  Rollmatic  with  replaces  film  instantly, 

automatic  focusing  works  four  times  as  fast  , 

as  a  sheet  camera  system.  An  automatic  film  It  makes  the  hard  jobs  simpler, 

conveyor  takes  the  exposed  film  directly  to  An  optional  automatic  film  punch  drills 
the  automatic  processor .  Every  step  takes  positioning  holes  in  the  film  before  the  expo- 

place  with  DS  reliability  and  precision.  The  sure.  The  flash  and  main  exposure  occur 

operator  can  do  the  whole  job  without  ever  simultaneously,  speeding  up  halftone  work, 
making  a  trip  to  the  darkroom.  And  a  simple  saeen  change  makes  duotone 

_  reproduction  a  snap.  , 

It  cuts  film  waste.  •  i  ^  ^ 

,  1 ,  11  ,  .  .  Put  simply,  it  just  couldnt  be  more 

Three  interchangeable  rolls  let  your  operator  efficient 

select  the  best  film  or  paper  size  for  each  shot 


The  Rollmatic  comes  in 
two  track  lengths,  with 
a  range  of  magnification 
to  suit  your  needs. 
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Accumulative  effect 

If  the  Administration  in  the  White  House  is  not  trying  to 
intimidate  the  reporters  covering  it  plus  numerous  govern¬ 
ment  departments  and  bureaus,  it  certainly  gives  that  im¬ 
pression  because  that  is  the  accumulative  effect  of  various 
attempts  to  stop  leaks,  classify  and  withhold  information 
over  the  last  two  years. 

At  first  there  was  a  concerted  effort  to  have  Congress 
rewrite  the  Freedom  of  Information  Act,  but  it  failed.  Then, 
last  summer,  the  President  issued  an  Executive  Order  per¬ 
mitting  government  bureaus  to  classify  information  almost 
at  will  on  the  pretext  of  national  security.  This  was  followed 
by  the  spectacle  of  government  employes  being  threatened 
with  lie  detector  tests  in  an  effort  to  find  out  where  leaks 
were  originating  and  stop  them.  Apparently  this  tactic  failed 
also  because  reporters  at  the  Pentagon  were  then  asked  to 
sign  a  secrecy  agreement  prior  to  a  briefing. 

Two  new  restrictions  were  added  this  week:  The  Justice 
Department  issued  guidelines  instructing  government  agen¬ 
cies  to  charge  fees  before  granting  FOI  requests  unless  it  can 
be  established  “there  is  a  genuine  public  interest  in  the  sub¬ 
ject  matter  of  the  documents;”  The  White  House  has  issued 
its  own  set  of  “Guidelines  for  Press  Coordination”  under 
which  staff  members  must  get  clearance  before  speaking  to 
the  press  and  the  naming  of  specific  aides  to  answer  ques¬ 
tions  on  certain  subjects.  The  press  has  already  dubbed  this 
one  “The  Designated  Hitter  rule.” 

The  first  one  is  just  another  attempt  to  make  it  easier  to 
block  or  deny  FOI  requests  because  no  government  official 
will  agree  with  any  reporter  on  what  may  be  in  the  “public 
interest.”  The  second  is  just  one  more  step  in  reversing  what 
was  once  known  as  the  “open  door”  information  policy  at  the 
White  House. 

The  White  House  should  know  by  now  that  secrecy  begets 
leaks,  and  leaks  beget  rumors,  or  vice  versa.  Neither  guide¬ 
lines  nor  lie  detectors  will  deter  the  government  official  or 
employe  who  believes  the  truth  as  he  or  she  sees  it  is  not 
being  told  and  should  be.  The  only  weapons  against  leaks 
and  rumors  are  truth  and  honesty.  It  is  a  philosophy  that 
officialdom  of  all  kinds  finds  hard  to  accept. 

Licensing  on  trial 

The  eyes  of  the  free  press  in  the  Western  world  should  be 
focused  on  the  trial  of  a  U.S.  reporter  in  San  Jose,  Costa  Rica, 
charged  with  practicing  journalism  without  the  sanction  of 
the  government-designated  Colegio  de  Periodistas.  The  re¬ 
porter  worked  for  an  English-language  weekly  there  without 
having  been  graduated  from  the  local  college  and  getting  a 
permit  or  license  to  practice  journalism  in  that  country. 

Of  course,  it  is  not  called  “licensing.”  There,  and  in  many 
other  areas  of  the  Third  World  and  the  Soviet  sphere,  they 
call  it  their  way  to  guarantee  “professionalism.” 


Charter  Member 
Audit  Bureau 
ot  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  avg  circulation  June  30.  1962 — 29,676 


t^ABP 

AN  PA 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist 
established  March  22. 1884:  Newspaperdom  established 
March.  1892:  the  Fourth  Estate.  March  1, 1894;  Editor  & 
Publisher.  June  29. 1 901 :  Advertising.  January  22. 1 925 


Managing  Editor 

Jerome  H.  Walker,  Jr 
Associate  Editors 
John  P.  Consoli,  Bill  Gloede, 
Andrew  Radolf,  Lenora  Williamson 
Midwest  Editor 
Celeste  Huenergard 
West  Coast  Correspondent 
M.  L.  Stein 
Promotion  Manager 
Terilyn  McGovern-Mazza 
Advertising  Manager 
Donald  L.  Parvin 
Sales  Representatives 
John  S.  Long,  Robert  J.  Mathes, 
Charles  E.A.  Muldaur,  Durland  Stewart 
Erich  P.  Sturn 

Advertising  Production  Manager 

Louise  A.  Villani 

Classified  Advertising  Manager 
Pamela  J.  Barns 
Circulation  Manager 
Wilfred  E.  Richards 
Photocomposition  Manager 
Katherine  H.  Barns 
Librarian 
Juanita  Hatcher 


OFFICES 

General:  575  Lexington  Ave,  New  York,  N.Y. 
10022,  Phone  (212)  752-7050.  TELEX  12 
5102. 

Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  60611.  Phone  (312)  645-0123. 
Celeste  Huenergard,  Editor.  John  S.  Long, 
ad  sales. 

Long  Beach:  369  Seville  Way,  Long  Beach,  Calif. 
90803.  (213)  597-1159.  M.  L.  Stein,  corre¬ 
spondent. 

Los  Angeles:  3450  Wilshire  Boulevard.  Suite 
407,  90010.  Phone  (213)  382-6346.  William 
Marshall — Scott,  Marshall,  Sands  &  McGin- 
ley.  ad  representatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104.  Phone  (415)  421-7950.  Peter  Scott, 
Richard  Sands — Scott,  Marshall,  Sands  & 
McGinley,  ad  representatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0. 
Phone  (416)  833-6200.  Donald  Fenn,  Fenn 
Co.,  Inc.,  ad  representatives. 


INDEX  TO  ISSUE 


Calendar . 2 

Editorial  workshop . 2 

4th  Estate . 29 

Newspeople  in  the  news . 17 

Notes  on  people . 19 

Photography . 12 

Plant  &  Equipment  News . 23 

Shop  Talk  at  Thirty . 40 

Syndicates . 28 


Microfilmed  copies  of  Editor  &  Publisher  are  available 
from:  University  Microfilms  International,  300  North 
Zeeb  Road.  Ann  Arbor.  Ml  48106.  London:  18  Bedford 
Row.  London.  WC1R4EJ.  England.  Copies  of  E&P  are 
available  on  microfiche  from  Micro  Photo  Division.  Bell 
&  Howell.  Old  Mansfield  Rd..  Wooster,  Ohio  44691. 


4 


EDITOR  &  PUBLISHER  for  January  15,  1983 


Justice  posts  tighter 
FolA  fee  waiver  rules 


The  Justice  Department  has  issued  i 
(January  7)  guidelines  that  reinstate  the  I 
fee  waiver  policy. 

Bruce  W.  Sanford,  attorney  for  the  ( 
Society  of  Professional  Journalists,  SDX,  ( 
told  E&P  that  the  “fee  waiver  policy  gui-  i 
dance  seems  to  be  just  one  more  effort  by  i 
the  Reagan  Justice  Department  to  dis¬ 
courage  usage  of  the  Act  by  making  re¬ 
quests  expensive  and  time  consuming.” 

Issued  to  all  government  departments 
and  agencies  by  Jonathan  C.  Rose,  Assis¬ 
tant  Attorney  General,  the  new  policy, 
his  memo  said,  supersedes  the  guidance 
issued  by  the  Justice  Dept,  on  FolA  fee 
waivers  in  late  1980  and  early  1981  by  the 
Carter  Administration. 

“Through  this  restatement  of  fee  waiv¬ 
er  policy,”  Rose's  memo  stated,  “the  De¬ 
partment  of  Justice  expects  that  agencies 
will  more  consistently  and  successfully  ■ 
apply  the  statutory  standard  that  a  FolA 
fee  be  waived  or  reduced  “where  the 
agency  determines  that  waiver  or  reduc¬ 
tion  of  the  fee  is  in  the  public  interest  ' 
because  furnishing  the  information  can  be 
considered  as  primarily  benefiting  the 
general  public.'” 

Rose  said  the  Justice  Dept,  “remains 
committed  to  encouraging  agencies  to 
waive  FolA  search  and  duplication  fees 
where  the  disclosure  of  requested  in¬ 
formation  will  primarily  benefit  the 
general  public.” 

“However,”  he  said,  "‘it  must  also  be 
noted  that  federal  agencies  are  obligated 
to  safeguard  the  public  treasury  by  refus¬ 
ing  to  provide  search  and  duplication  ser¬ 
vices  at  reduced  or  no  cost  under  cir¬ 
cumstances  in  which  waivers  are  not  pro¬ 
vided  for  by  the  statute.” 

Congress  enacted  the  fee  waiver  provi¬ 
sion  in  1974  after  hearings  concluded  that 
requests  for  records  under  the  8-year-old 
law  had  been  repeatedly  frustrated  at 
many  agencies  by  demands  for  exorbitant 
fees. 

To  make  a  determination  on  whether  to 
charge  a  fee  or  not,  Rose's  guidelines 
stipulate  that  the  “agency  must  deter¬ 
mine  whether  there  is  a  genuine  public 
interest  in  the  subject  matter  of  the  docu¬ 
ments  for  which  a  fee  waiver  is  sought; 
absent  such  a  public  interest,  there  is  no 
basis  for  granting  a  waiver.” 

Secondly,  Rose  said  “agencies  must 
examine  the  value  to  the  public  of  the 
records  themselves.  A  fee  waiver  is 
appropriate  only  if  the  disclosable  con¬ 
tents  of  the  records  are  in  fact  informative 
on  the  issue  found  to  be  of  public  interest. 
No  matter  how  interesting  or  vital  the 
subject  matter  of  a  request,  the  public  is 
benefitted  only  if  the  infi/rmation  re¬ 
leased  meaningfully  contributes  to  the 
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public  development  or  understanding  of 
the  subject.” 

Rose  said  a  third  factor  to  be  consi¬ 
dered  by  agencies  is  “whether  the  re¬ 
quested  information  is  already  available 
in  the  public  domain  or  is  otherwise  on 
the  public  record.” 

Rose  said  that  while  the  identity  of  a 
FolA  requester  is  “usually  not  a  proper 
factor  for  agencies  to  consider  in  granting 
or  denying  access,  it  should  be  consi¬ 
dered  in  acting  on  a  request  for  a  fee 
waiver.” 

Lastly,  he  said  the  final  criterion  re¬ 
quires  an  assessment,  based  upon  in¬ 
formation  “provided  by  the  requester  as 
well  as  information  independently  avail¬ 
able  to  the  agency,  of  any  personal  in¬ 
terest  of  the  requester  reasonably  ex¬ 
pected  to  be  benefitted  by  disclosure.” 

‘Up  to  my  keister' 
quote  upsets  Reagan 

President  Reagan  told  reporters  (Janu¬ 
ary  11)  that  he  didn't  think  he  would  be 
quoted  as  saying  “I've  had  it  up  to  my 
keister  with  these  leaks.” 

The  quote  came  from  Reagan's  Com¬ 
munications  Director,  David  R.  Gergen, 
in  explaining  to  reporters  why  Chief  of 
Staff  James  A.  Baker  111  was  issuing 
new  rules  that  require  Gergen  or  his  office 
to  clear  all  press  interviews  in  advance  or 
“designate”  a  White  House  official  to 
handle  queries  on  a  given  subject  from 
reporters  in  a  new  effort  to  control  news 
leaks. 

The  next  day,  Reagan  told  reporters 
that  “1  didn't  expect  to  be  quoted.  I'd  like 
to  go  back  to  those  days  when  the  press 
never  quoted  the  President  without  per- 
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UPl  and  Guild  reach 
tentative  agreement 

A  tentative  agreement  was  reached 
(January  12)  by  United  Press  Internation¬ 
al  and  the  Wire  Service  Guild  on  a  new 
contract. 

The  contract,  if  ratified,  provides  for 
wage  increases,  improved  benefits  and  an 
agency  shop.  For  the  first  time,  the  con¬ 
tract  contains  a  provision  for  UPl  to  share 
its  profits,  which  the  company  says  are 
expected  in  1984.  The  Guild  said  profit 
sharing  could  add  $5  weekly  to  each  em¬ 
ployes'  paycheck  in  1985. 

The  contract,  which  would  take  effect 
on  April  16,  will  raise  top-scale  salaries  to 
$645.56  a  week  on  October  16,  1985.  All 
Guild-covered  employes  will  receive  a 
$23.30  per  week  raise  when  the  contract 
is  approved. 

William  Morrissey,  president,  WSG, 
said  the  contract  was  a  “model”  for  re¬ 
porters. 

^  :4c  «  « 

Federal  mediator  Kenneth  Kowalski 
has  joined  the  contract  negotiations  be¬ 
tween  Associated  Press  and  the  Wire  Ser¬ 
vice  Guild  and  bargaining  resumed  Janu¬ 
ary  4.  Talks  had  been  terminated  after  the 
contract  expired  on  December  31. 

AP  negotiators  have  put  “on  the  table” 
an  offer  that  includes,  among  other 
things,  a  proposed  $26.50  a  week  raise  for 
top  scale  reporters  and  photographers 
during  the  first  year  of  a  two-year  con¬ 
tract.  The  Guild  is  seeking  a  salary  hike  of 
$54.50  across-the-board  for  the  first  year. 

Negotiations  are  also  taking  place  be¬ 
tween  Reuters  and  Local  3  of  the  New 
York  Newspaper  Guild. 

News  tax  proposed 

The  Bipartisan  Commission  on  State 
Tax  Revenue  and  Related  Fiscal  Policy 
recommended  to  Conn.  Gov.  O'Neill  that 
the  7  '/>%  state  sales  tax  be  applied  to  sale 
of  newspapers  and  magazine  subscrip¬ 
tions.  Newspapers  are  presently  exempt. 

U.S.  Supreme  Court  heard  oral  argu¬ 
ments  (January  12)  in  the  case  that  will 
determine  if  the  tax  on  paper  and  ink  used 
by  newspapers  in  Minnesota  is  constitu- 
tional. 

On  July  12,  1982,  The  Strassels- 
Mead  Report  recommended 
(  utility  stocks  as  an  investment . 

)  Since  then  utility  stocks  have 
increased  at  an  annualized 
rate  averaging  more  than  50  % . 


'm  jM  increased  at  an  annualized 

rate  averaging  more  than  50% 

report...  That’s  news! 

For  more  information  about  The  Strassels-Mead  Report  contact 
Special  Features/Syndication  Sales. 
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(TAFT  EQUIPMENT 
now  SALES  COMPANY) 

proudly  announces 
new  TKS  presses  will  be 
coming  to  The  Dcillas 
Morning  News 


The  Dallas  Morning  News  has  announced  plans  to  build  a  $57 
million,  200,000  sq.  ft.,  satellite  printing  plant  in  Plano,  Texas,  which 
will  be  equipped  with  two  TKS  (Tokyo  Kikai  Seisakusho)  offset 
presses.  The  presses  will  be  able  to  deliver  newspapers  at  speeds  up 
to  70,000  copies  per  hour  when  the  plant  opens  in  1985.  This  is 
another  installation  by  TESCO  of  TKS  presses.  Over  170  units  of 
TKS  presses  have  been  or  are  being  installed.  Forward-thinking 
planners  of  printing  operations  turn  to  the  reliable  performance 
and  superb  quality  of  TKS  Printing  Systems,  backed  by  TESCO’s 
parts  and  service. 
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Costa  Rica  puts  unlicensed 
U.S.  reporter  on  trial 


A  Costa  Rican  criminal  court  in  San 
Jose  was  asked  this  week  to  decide 
whether  a  U.S.  reporter  should  be  sent  to 
prison  for  two  years  for  working  in  this 
country  as  a  newspaperman  without  a 
license. 

The  case  has  attracted  wide 
international  attention  to  Costa  Rica,  a 
nation  of  long  democratic  tradition  that  is 
the  seat  of  the  Inter-American  Human 
Rights  Court. 

Stephen  B.  Schmidt,  34,  a  former 
reporter  for  the  San  Jose  Tico  Times,  who 
is  now  editing  a  commodities  newsletter 
in  Wisconsin,  must  defend  himself  in  a 
trial  that  was  set  for  January  12, 13  and  14 
in  the  Second  Criminal  Court  of  San  Jose . 

Non-member 

The  plaintiff  is  the  Colegio  de  Per- 
iodistas,  a  government-sanctioned  press 
association  which  has  charged  Schmidt 
with  “illegal  practice  of  the  pro¬ 
fession” — working  as  a  journalist  without 
being  a  member  of  the  association. 

The  Colegio  claims  such  action  is  a 
criminal  offense  and  is  asking  the  court  to 
apply  the  maximum  sentence  of  two 
years  in  prison  in  Schmidt’s  case. 

Schmidt  and  his  lawyers,  headed  by 
jurist  Fernando Guier,  claim  that  the  U.S. 
reporter  was  exercising  a  basic  human 
right  in  reporting  and  writing,  and  that 
such  rights  have  no  limitations. 

They  also  claim  the  Colegio  restriction 
is  an  infringement  of  Schmidt’s  right  to 
work  at  his  profession,  and  that  the  ac¬ 
cused  has  proven  by  his  work  in  Costa 
Rica  that  he  is  an  able  and  responsible 
journalist. 

They  also  argue  that  the  Colegio  is  vio¬ 
lating  a  U.S. -Costa  Rican  treaty  which 
guarantees  reciprocal  treatment  to 
citizens  of  either  country.  Ccsta  Rican 
journalists  may  work  in  the  United  States 
without  restrictions,  and  many  have. 

Covered  lAPA  meeting 

The  lawsuit  stems  from  a  1979  meeting 
of  directors  of  the  Inter-American  Press 
Association,  held  in  San  Jose,  which  fea¬ 
tured  a  roundtable  debate  on  government 
licensing  of  journalists,  a  viewpoint 
defended  by  representatives  of  the  Col¬ 
egio  and  heatedly  challenged  by  other 
speakers,  including  several  prominent 
journalists  from  abroad. 

During  the  question  period  following 
the  debate  Schmidt  told  the  panelists  that 
he  had  been  working  as  a  writer  for  the 
Tico  Times  with  specific  authorization  of 


the  Colegio  as  a  student  journalist,  but 
that  he  had  not  been  admitted  to  the  Col¬ 
egio,  and  wished  to  know  what  the  Col¬ 
egio  planned  to  do  about  cases  such  as 
his. 

Carlos  Morales,  editor  of  a  local  uni¬ 
versity  weekly  and  a  member  of  the 
roundtable  panel,  said: 

“The  penalty  is  two  years  in  prison.” 

Colegio  sues  reporter 

Shortly  after  the  lAPA  meetings  ended, 
the  Colegio  sued  Schmidt,  and  the 
case  has  been  pending  since.  It  was  first 
thrown  out  by  a  lower  court  for  “lack  of 
merit,”  later  reinstated  on  appeal  by  the 
Colegio. 

The  case  has  attracted  international 
attention  chiefly  because  lawyers  feel 
that  the  eventual  court  decision  will  be 
studied  intently  by  proponents  and 
opponents  of  the  highly  controversial 
Unesco  proposal  for  government  control 
of  information,  which  includes  obligatory 
licensing  of  journalists. 

The  basic  law  which  governs  the  Col¬ 
egio,  and  which  was  approved  by  the 
Costa  Rican  legislature  10  years  ago, 
limits  membership  in  the  association  to 
those  journalists  who  were  practicing  at 
the  time  of  the  law’s  adoption,  graduates 
of  the  University  of  Costa  Rica’s  journal¬ 
ism  school  and  documented  graduates  of 
certain  approved  foreign  schools  of  jour¬ 
nalism. 

But  an  additional  restriction  provides 
that  foreign  graduates  of  approved  fore¬ 
ign  journalism  schools  must  have  five 
years  residence  in  Costa  Rica  before  they 
can  apply  for  membership,  thus  effective¬ 
ly  preventing  foreign  journalists  from 
working  in  Costa  Rica. 

Many  excluded 

Strict  interpretation  of  the  law  not  only 
excludes  numerous  experienced  jour¬ 
nalists  in  Costa  Rica,  but  many  foreign 
newsmen,  regardless  of  their  experience. 
The  Colegio  has  no  standards  of  its  own 
for  evaluating  a  newsman’s  quali¬ 
fications. 

Critics  of  the  Colegio’ s  basic  statutes, 
both  inside  and  outside  of  Costa  Rica, 
regard  them  as  an  anomaly  in  this  demo¬ 
cratic  nation,  where  basic  freedoms 
including  freedom  of  the  press,  are 
guaranteed  by  the  constitution. 

Schmidt  and  several  other  foreign  and 
Costa  Rican  journalists  who  hold  Mast¬ 
er’s  degrees  in  journalism  from  the  Auto¬ 
nomous  University  of  Central  America,  a 
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private  local  university  which  is 
approved  by  the  Ministry  of  Public 
Education,  have  been  steadfastly  re¬ 
jected  for  membership  in  the  Colegio. 

The  case  is  being  heard  in  a  non-jury 
trial  by  Judge  Clarence  Avila  of  the 
Second  Criminal  Court  in  San  Jose.  The 
hearings  will  be  open  to  the  public. 

Meanwhile  Morales,  recently  reelected 
to  a  second  term  as  president  of  the  Col¬ 
egio  in  a  disputed  election,  has 
announced  both  in  public  speeches  and 
publications  in  the  local  press  that  “the 
Colegio  has  won  the  Schmidt  case,” 
claiming  the  U.S.  newsman  fled  the  coun¬ 
try  to  avoid  prosecution. 

Among  those  called  to  testify  are  Guil¬ 
lermo  Malavassi,  rector,  and  Alberto 
DiMare,  chancellor  of  the  Autonomous 
University;  Guido  Fernandez,  former 
editor  of  the  morning  newspaper  La  Na- 
cion  (for  whom  Schmidt  also  worked); 
former  Colegio  officers  Marta  Nunez 
(who  represented  the  Colegio  on  the  uni¬ 
versity  examining  board  that  awarded 
Schmidt  his  journalism  degree);  Alvaro 
Madrigal  (who  wrote  Schmidt  a  letter 
inviting  him  to  join  the  Colegio);  Morales 
(currently  president  of  the  Colegio)  and 
Richard  Dyer,  publisher  of  the  Tico 
Times. 

Editor  of  Guyana’s 
only  free  daily  on  trial 

The  libel  trial  of  Father  Andrew  Morri¬ 
son  opened  in  Georgetown,  Guyana 
(January  4). 

The  editor  of  the  Catholic  Standard, 
Guyana’s  only  independent  newspaper, 
is  being  prosecuted  on  five  counts  of 
alleged  libel  of  government  officials. 

In  a  resolution  passed  in  October  by  the 
Inter  American  Press  Association’s 
General  Assembly,  representing  nearly 
1,200  newspapers  from  34  countries, 
the  association  condemned  the  attempts 
of  the  Guyanese  government  to  silence 
the  Catholic  Standard  and  called  on  Presi¬ 
dent  Forbes  Burnham  to  desist  from  its 
persecution  of  the  only  newspaper  not 
owned  and  controlled  by  the  country’s 
government. 

“We  hope  President  Burnham’s  gov¬ 
ernment  realizes  the  damage  that  may  be 
done  to  his  country’s  image  if  justice  is 
not  performed  in  these  trials,”  Andres 
Garcia  Lavin,  the  lAPA  president  said. 

“Additional  suits  were  filed  by  Presi¬ 
dent  Burnham  and  other  Vice  Presidents 
and  Ministers  in  an  apparent  orchestrated 
campaign  to  close  the  Standard,”  Garcia 
Lavin  said.  Lavin  is  publisher  of  Nove- 
dades  De  Yucatan  and  other  Mexican 
dailies. 
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Newspaper  and  tv  ad  execs 
woo  merchants  at  NRMA 


By  Andrew  Radolf 

In  what  seemed  like  a  flip-flop  to  many 
retailers  at  the  National  Retail  Merchants 
Association’s  convention  (January  10-12) 
in  New  York,  the  Newspaper  Advertising 
Bureau  was  selling  newspapers  as  a  mass 
marketing  medium  while  the  Television 
Bureau  of  Advertising  was  stressing  tv’s 
ability  to  reach  target  audiences. 

In  an  hour-long  videotape,  TvB  launch¬ 
ed  a  direct  attack  on  newspapers  by 
stressing  retailers’  use  of  television  to 
reach  affluent  customers  by  designing 
commercials  which  appeal  to  various 
market  segments. 

Elliot  Stone,  president  and  chief  execu¬ 
tive  officer  of  Jordan  Marsh  in  Boston, 
appeared  on  tape  to  tell  retailers  his 
stores  were  using  “direct  mail  backed  up 
by  tv”  to  reposition  themselves  in  the 
marketplace. 

The  sample  commercials  featured 
sleek,  young  models  sashaying  around  in 
elegant,  designer  clothes.  The  theme  was 
“just  me  and  Jordan  Marsh.” 

“When  Jordan  Marsh  decided  to  target 
the  younger,  highly  mobile  customer,  our 
advertising  direction  became  quite 
clear,”  Stone  said.  “We  expanded  our 
direct  mail  efforts  dramatically,  and  we 
embarked  on  a  massive  television  cam¬ 
paign.  To  some  extent,  our  broadcast/ 


direct  mail  advertising  is  at  the  expense  of 
our  newspaper  linage.  We  know  that  the 
younger,  busier  customer  spends  less 
time  reading  newspapers  than  did  the 
previous  generation.” 

Stone  contended  that  young,  affluent 
consumers  ask  first  if  offered  merchan¬ 
dise  is  “quality,”  second,  if  it  fits  their 
lifestyles,  “and  then  they  ask  price.” 

TvB’s  presentation  also  quoted 
Richard  McEwen,  president  of  Burdines 
in  south  Florida.  He  said:  “Newspaper 
advertising  is  not  reaching  as  many 
customers  as  do  television  commercials, 
and  it’s  only  a  matter  of  time  until  all  of  us 
(retailers)  are  out  of  the  newspaper  busi¬ 
ness.” 

Ironically,  Burdines  won  a  NoRMA 
Award  of  Merit  for  its  newspaper 
advertising  in  1982. 

The  Newspaper  Advertising  Bureau 
countered  with  its  presentation  of  “How 
America  Shops  and  Buys.” 

NAB’s  Dr.  Leo  Bogart,  executive 
vicepresident,  and  Alfred  Eisenpreis, 
vicepresident  for  retail  marketing,  told 
retailers  that  there’s  a  “thin”  market  for 
almost  any  kind  of  merchandise  on  any 
particular  day. 

To  catch  that  thin  market,  retailers 
must  promote  their  merchandise  on  a  dai¬ 
ly  basis  and  only  the  daily  newspaper 
delivers  the  mass  reach  needed  to  build 


WELCOME — The  Newspaper  Advertising  Bureau  hosted  its  annual  dinner 
for  members  of  the  National  Retail  Merchants  Association  (January  10)  at  the 
Hotel  Pierre  in  New  York.  Lloyd  G.  Schermer,  president,  Lee  Enterprises, 
(center)  and  chairman  of  the  Newspaper  Advertising  Bureau,  and  Robert 
Hunt,  president.  New  York  News,  (right)  greet  William  Arnold,  chairman 
and  CEO,  Associated  Dry  Goods,  N.Y.  Arnold  is  the  new  chairman  of  the 
NRAAA,  which  held  its  annual  convention  in  New  York  this  week.  About  3(X) 
retailers,  publishers,  and  guests  attended  the  five-course  dinner.  George 
Will,  syndicated  Washington  Post  columnist,  was  the  featured  speaker. 
Photos  by  Bob  Winokur. 
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sales,  the  NAB  executives  stated. 

“Most  retailers  would  not  survive  long 
if  they  reached  only  their  best  cus¬ 
tomers,”  Eisenpreis  stated.  “Target 
marketing  misses  important  groups  of 
potential  customers.  Cast  your  net  wide 
to  cover  all  segments  of  the  market.” 

The  NAB  presentation  showed  that 
families  with  incomes  under  $30,000  a 
year  accounted  for  over  70%  of  all  purch¬ 
ases  of  women’s  wear  and  59%  of  all 
purchases  of  men’s  wear. 

Eisenpreis  also  stressed  the  impor¬ 
tance  of  newspapers’  ability  to  cov¬ 
er  the  entire  retail  trade  zone  in  a  mar¬ 
ket. 

After  the  presentation  concluded, 
Bogart  told  Editor  &  Publisher  that 
NAB  was  not  abandoning  the  concept  of 
newspaper  as  a  targeted  medium. 

“Newspapers  target  instantaneously 
with  the  ability  of  readers  to  focus  in  on 
ad,”  Bogart  said.  “What  tv  totally  lacks 
is  the  ability  to  single  out  potential 
customers.  There  is  no  way  of  using  tv  to 
the  kind  of  mass  coverage  that  a  news¬ 
paper  gives  everyday.” 

Bogart  pointed  out  that  research  shows 
there  is  “an  attrition”  in  the  amount  of 
attention  viewers  are  giving  to  tv  com¬ 
mercials. 

The  NAB  executives  did  not  mention 
television  during  their  formal  presenta¬ 
tion. 

Craig  Standon,  president  of  NAB, 
stated  this  was  because  the  bureau 
believes  the  strengths  of  newspapers  are 
so  well  known  to  retailers  that  “we  don’t 
find  it  necessary  to  attack  people.” 

Both  the  NAB  and  TvB  presentations 
seemed  to  make  an  impression  on 
retailers.  There  was  standing  room  only 
in  the  New  York  Hilton  ballrooms  for 
both  presentations,  and  each  one 
received  a  strong  ovation  at  the  end. 

The  vast  majority  of  exhibitors  at 
NRMA  dealt  with  the  security  concerns 
of  retailers  and  the  latest  computer  sys¬ 
tems  available  for  store  operations. 

Standard  Rate  and  Data  Service  had  a 
booth  touting  its  co-op  advertising  ser¬ 
vices,  but  this  was  relegated  to  the  over¬ 
flow  space  in  the  lower  lobby  of  the  Sher¬ 
aton  Centre  which  is  located  behind  the 
Hilton.  The  traffic  there  was  light  com¬ 
pared  to  the  two  floors  of  exhibits  in  the 
Hilton. 

Steve  Graves  of  C.A.C.I.,  formerly 
known  as  California  Analysis  Centers, 
Inc.,  gave  a  pcesentation  in  the  Sheraton 
on  his  firms  latest  services  in  the  creation 
of  mailing  lists. 

Under  the  title  “Geo-Demographic 
Marketing,”  Graves  told  how  C.A.C.I.’s 
lists  are  developed  from  a  “common 
link”  among  a  store’s  credit  card  files, 
customer  surveys,  and  media  use. 

Stores  can  use  the  data  to  determine 
which  type  of  advertising  works  best  to 
reach  various  customer  segments. 

James  Duffy,  vicepresident  and  sales/ 
(Continued  on  page  9) 
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HUSBANDS  AND  WIVES— Wives  of 
Carl  Bennett,  (right)  founder  and  chair¬ 
man  of  Caldor  discount  chain,  and  Jim 
Hollis,  left,  vicepresident/mass  merchan¬ 
dising,  Nev/spaper  Advertising  Bureau, 
N.Y.,  attended  the  12th  annual  cocktail 
party  and  dinner. 

(Continued  from  page  8) 
promotion  director  of  Allied  Stores,  said 
in  an  informal  interview  at  NRMA,  that 
he  believes  the  new  56  Standard 
Advertising  Units  based  on  column  inch¬ 
es  (E&P,  January  8)  “will  work  out  pretty 
good.” 

Duffy,  who  serves  on  several  com¬ 
mittees  studying  the  revamped  SAU  sys¬ 
tem,  said  he  sent  out  questionnaires  on 
the  proposals  to  managers  of  Allied’s  532 
stores  and  “the  reaction  was  favorable.” 

Duffy  said  the  present  SAU  system 
was  developed  “for  ad  agencies”  and 
“didn’t  take  retailers  into  account.” 

NAB’s  Leo  Bogart  said  the  bureau’s 
board  of  directors  at  their  January  10 
meeting  expressed  support  for  the  Amer¬ 
ican  Newspaper  Publishers  Association’s 
work  on  the  new  SAU  system  but  that 
some  further  refinement  was  needed. 

The  main  problem,  Bogart  said,  is 
devising  an  SAU  system  that  meets  the 
needs  of  tabloid  newspapers. 


Penney's  CEO  named 
Retailer  of  Year 

Donald  V.  Seibert,  chairman  and  chief 
executive  officer  of  J.C.  Penney  Co., 
Inc.,  was  awarded  this  week  the  Gold 
Medal  for  Retailer  of  the  Year  (1982)  by 
the  National  Retail  Merchants  Associa¬ 
tion. 

Retailing’s  highest  award  was  pre¬ 
sented  to  Seibert  during  NRMA’s  72nd 
annual  convention  held  in  the  New  York. 
James  R.  Williams,  president  of  NRMA, 
made  the  presentation. 

The  award  honors  Seibert  for  his  “in¬ 
spirational  leadership,  distinguished  ser¬ 
vice,  and  unstinting  contribution  of  time 
and  talent”  to  benefit  the  retail  trade  and 
consumers. 
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VISITING — Dick  Johnson,  president,  Houston  Chronicle,  (far  left),  and 
Jim  Ottawa/  Jr.,  chairman,  Ottawa/  Newspapers,  (far  right), visited  with 
two  of  their  paper's  top  retail  advertisers  at  the  Newspaper  Advertising 
Bureau/NRAAA  dinner.  Johnson  is  talking  to  David  Huskey,  senior  vicepresi¬ 
dent  of  marketing/sales  promotion  for  Joske's  of  Houston.  Ottawa/  is  with 
Phil  Bresee  of  Bresee's  Department  Store  in  Oneonta,  N.Y.,  a  good  Oneonta 
Star  advertiser. 

How  to  run 
a  department  store 
for  maximum  sales 

By  Alfred  Eisenpreis 

Vicepresident/retail  markeing. 

Newspaper  Advertising  Bureau 

Ten  recommendations  for  retailers  based  on  the  Newspaper  Advertising 
Bureau’s  study  findings: 

1.  Make  merchandising  news.  Because  the  “active”  planning-to-buy  per¬ 
iod  is  short,  your  advertising  needs  a  sense  of  urgency  .  .  .  and  it  is  welcome 
information  to  the  people  who  are  ready  to  buy  right  now. 

2.  Analyze  you  customer  mix.  Ask  you  customers  where  they  buy  various 
items,  and  match  your  position  against  your  competition. 

3.  Differentiate  your  store  from  others  that  offer  the  same  types  of  goods. 
Emphasize  your  private  label  merchandise,  exclusives,  shopping  ease  and 
services. 

4.  Orient  your  merchandising  and  advertising  to  the  customers  who  come 
by  car — 95%  of  the  total,  according  to  the  survey.  And  since  one-third  of  the 
shoppers  interviewed  had  traveled  10  miles  or  more  in  the  previous  three 
months  to  buy  an  item  costing  $300  or  more,  make  sure  your  advertising 
media  cover  your  real  trading  area. 

5.  Engineer  your  store  traffic  into  sales.  Ads  generate  traffic,  but  store 
layout,  display  and  service  can  trigger  latent  purchasing  plans. 

6.  Promote  repeatedly  the  items  with  broad  appeal.  Stores  often  get  tired  of 
promoting  an  item  long  before  customers  tire  of  seeing  it.  Remember,  too, 
that  next  week’s  active  prospects  will  be  different  people  than  this  week’s. 

7.  Review  your  position  with  your  men  customers  .  .  .  merchandise  serv¬ 
ice  and  advertising.  Men  account  for  larger  share  of  purchases  than  they  did  a 
decade  ago,  and  you’ve  got  to  communicate  with  them  directly,  not  through 
their  women. 

8.  Tell  the  facts  about  your  merchandise — especially  price.  Avoid  “no 
price”  ads,  or  ones  in  which  price  information  is  unclear. 

9.  Aim  your  advertising  at  your  store’s  full  market  potential,  not  just  at 
pre-selected  customers  for  a  particular  time.  In  a  thin  market,  you  can’t 
afford  to  miss  any  customer. 

10.  Advertise  often.  Advertise  many  items.  To  do  this  effectively,  and  to 
reach  the  largest  number  possible  every  day,  it’s  almost  a  necessity  to  make 
the  daily  newspaper  what  it  has  always  been,  the  retailer’s  basic  advertising 
medium. 


(Excerpts  from  a  presentation  to  the  annual  convention  of  the  National  Retail 
Merchants  Association,  January  11.) 
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Leonard  put 
in  charge  of  new 
E.W.  Scripps  unit 

A  new  division  was  formed  by  The 
E.W.  Scripps  Company,  parent  company 
of  Scripps-Howard  Newspapers. 

Effective  February  7,  Banks  Leonard, 
president  and  general  manager  of  the 
Evansville  (Ind.)  Printing  Corporation, 
becomes  vicepresident/services/special 
publications.  The  announcement  was 
made  by  Edward  W.  Estlow,  president 
and  chief  executive  officer  of  the  E.W. 
Scripps  Company,  to  whom  he  will  re¬ 
port. 


Leonard  Manis 


At  the  same  time,  Robert  H.  Hart¬ 
mann,  vicepresident/general  manager  of 
Scripps-Howard  Newspapers, 
announced  that  Jimmy  E.  Manis,  present 
director  of  circulation  of  Scripps-Howard 
Newspapers,  would  succeed  Leonard.  A 
successor  to  Manis,  said  Hartmann, 
would  be  named  later. 

Leonard.  50.  will  be  responsible  for 
United  Media  Enterprises  and  its  sub¬ 
sidiaries  United  Feature  Syndicate,  Inc., 
Newspaper  Enterprise  Association,  Inc., 
The  World  Almanac,  World  Almanac 
Education  Division,  TV  Data,  Inc.,  TV 
Watch  Inc.,  Tele-Log,  United  Media 
Marketing  Services  and  United  Media 
Productions.  Also  reporting  to  him  will  be 
Berkley-Small,  Inc.  and  its  subsidiary 
Brunell  Travel,  Inc.,  SCW,  Inc.  and  the 
Cordovan  Corporation.  Cordovan  pub¬ 
lishes  12  weekly  business  journals  from 
Miami  to  Seattle  and  four  magazines,  two 
consumer  and  two  trade. 

Leonard  came  to  Evansville  in  1981 
from  the  position  of  controller/assistant 
secretary-treasurer/assistant  to  the  busi¬ 
ness  manager  of  the  Memphis  Publishing 
Company. 

Director  of  circulation  for  all  Scripps- 
Howard  newspapers  since  1980,  Hart¬ 
mann  said  that  Manis,  46,  "brings 
excellent  credentials  to  his  new  assign¬ 
ment.”  Before  joining  Scripps-Howard 
management  he  held  positions  as  circula¬ 
tion  director  of  the  Pittsburgh  Press  and 
assistant  business  manager  of  the  Press. 
“There,”  said  Hartmann,  “he  acquired 
experience  in  a  joint  publishing 
operation.” 
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Virginia  newspapers 
seek  insert  tax  relief 

Virginia  Press  Association  will  ask  the 
state  legislature  to  exempt  from  taxation 
inserts  that  a  newspaper  prints  for 
insertion  in  its  own  editions. 

The  Department  of  Taxation  recently 
issued  a  ruling  that  the  inserts  are  subject 
to  a  sales  tax  retroactive  to  1 966.  A  sta¬ 
tute  of  limitations  requires  that  newspa¬ 
pers  pay  the  tax  only  on  those  printed  since 
1979. 

Inserts  printed  by  someone  other  than 
the  newspaper  have  been  subject  to  sales 
tax,  even  though  the  inserts  are  distrib¬ 
uted  via  a  newspaper.  But  the  state’s 
newspapers  have  not  been  putting  aside 
or  paying  tax  on  those  inserts  they  have 
printed  for  subsequent  insertion  in  their 
own  editions. 

The  Alabama  Supreme  Court  recently 
ruled  that  inserts  printed  for  the  sole  pur¬ 
pose  of  being  distributed  via  a  newspaper 
are  not  subject  to  tax  in  that  state.  In 
Arkansas,  the  Supreme  Court  overturned 
a  lower  court  decision  exempting  pre¬ 
prints  from  a  sales  tax. 

Idaho  high  court 
hears  source  case 

Idaho  Supreme  Court  has  taken  under 
advisement  the  appeal  of  a  former  Idaho 
Statesman  reporter  who  was  fined 
$36,000  in  1980  when  she  refused  to  re¬ 
veal  the  location  of  a  mother  and  child 
who  were  hiding  out  during  a  child  cus¬ 
tody  dispute. 

Ellen  Marks,  now  with  United  Press 
International,  was  a  reporter  for  the 
Statesman  who,  in  September,  1980,  met 
and  talked  with  Geni  Gilmore,  who  had 
kidnapped  her  own  daughter  and  was  hid¬ 
ing  out. 

When  the  story  appeared,  the  child's 
father  obtained  a  subpoena  to  force 
Marks  to  reveal  where  the  interview  had 
occurred.  Marks  refused  and  was  held  in 
contempt  of  court  by  Ada  County  Magis¬ 
trate  Karen  Vehlow.  The  reporter  was 
jailed  for  seven  days  and  fined  $500  a  day 
until  the  child  was  returned  to  the  father. 

Marks’  attorney,  Craig  Storti,  who  also 
represents  the  newspaper,  argued  that 
state  statutes  provide  for  only  a  $500  fine 
for  contempt  of  court — not  $500  a  day. 
He  also  defended  the  reporter’s  right  to 
protect  the  information  she  had  under  the 
First  Amendment. 

Correction 

A  January  8  story  on  postal  rates 
incorrectly  stated  the  savings  resulting 
from  proposed  new  rates  for  third  class 
mail  presorted  by  carrier  routes  as  $10  per 
pound  for  1 ,000  pieces  of  mail  weighing  4 
ounces  or  more.  The  savings  would  be 
$10  per  thousand  pieces. 


News  operation 
expanded  by 
Boston  Giobe 

A  weekly  section  of  news  and  trends  in 
science,  high  technology  and  health  was 
announced  by  the  Boston  Globe.  The  new 
section  will  appear  on  Mondays. 

Three  foreign  bureaus  will  be  opened  in 
the  next  18  months,  publisher  William  O. 
Taylor  and  editor  Thomas  Winship  dis¬ 
closed,  and  a  New  York  bureau  will  be  set 
up,  headed  by  Robert  Lenzner,  47,  who 
was  a  financial  reporter  and  columnist  for 
the  Globe  the  past  12  years. 

The  paper  is  devoting  more  space  and 
newly-hired  staff  to  its  news  sections  dur¬ 
ing  the  week,  with  an  emphasis  on  local 
and  suburban  areas.  The  Metropolitan 
Briefing  full  page  on  Saturday  will 
become  a  permanent  fixture.  Winship 
said. 

The  Globe  will  add  more  listings  of 
cable  broadcasts  in  its  Sunday  TV  Week 
magazine,  and  will  carry  daily  listings  of 
the  Over  The  Counter  (OTC)  stock  tables 
in  the  Business  section. 

The  new  weekly  section,  the  sixth 
established  by  the  Globe  for  its  daily  edi¬ 
tions  over  the  past  10  years,  will  be 
started  April  4.  Gerard  O’Neill,  currently 
an  assistant  metropolitan  editor  in  charge 
of  regional  and  feature  coverage  will  edit 
the  new  section.  He  will  be  assisted  by 
Anne  Wyman,  former  Globe  editorial 
page  editor.  O’Neill  formerly  headed  the 
Spotlight  Team.  “It  will  be  consumer 
oriented,  an  exciting  section  to  keep  on 
top  of  the  fast  changing  world  of  electron¬ 
ics,  science  and  personal  health.  The 
emphasis  will  be  on  how  these  subjects 
affect  our  readers,”  Winship  said. 

The  new  science-high  tech  section  will 
examine  the  changes  in  lifestyles  that  are 
underway  as  a  result  of  the  new  tech¬ 
nology  ;  it  will  offer  readers  advice  on  how 
to  use  and  cope  with  the  new  technology. 
Other  subjects  of  emphasis  will  be  per¬ 
sonal  health,  diet  and  environment. 

The  section  will  complete  a  cycle  in 
which  the  Globe  will  offer  an  extra  sec¬ 
tion  each  weekday.  The  others,  all 
established  since  1974,  are  Business 
Extra  and  two  extra  school  sports  pages 
on  Tuesdays,  a  pullout  Food  section  on 
Wednesdays,  a  Calendar  tabloid  section 
on  Thursdays,  At  Home  on  Fridays,  and 
Sports  Plus  on  Saturdays. 

The  first  of  the  new  foreign  bureaus  will 
be  located  in  London,  will  open  in  June 
and  serve  as  a  base  for  coverage  that  will 
include  Europe,  Africa  and  the  Middle 
East.  It  will  be  headed  by  Steven  J.  Erlan- 
ger,  30,  assistant  national/foreign  editor. 

Additional  bureaus  will  be  opened 
before  mid- 1984,  supplementing  the  pap¬ 
er’s  increasing  staff  reporting  of  Latin 
America  and  other  important  overseas 
stories. 
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$1  million  NEH  grant  awarded 

Newspaper  data  bank  to  be  developed 


Richard  C.  Steele,  president  of  the  Worcester  Telegram  &  Gazette,  Inc., 
American  Antiquarian  Society  Council  member,  and  chairman  of  the  News¬ 
paper  Preservation  Fund  and  Joyce  Ann  Tracy,  curator  of  newspapers. 


in  the  19th  century,  the  AAS  collection 
cut-off  date  is  adjusted  to  encompass  the 
earliest  publishing  years.  Thus,  newspap¬ 
ers  from  Alaska  and  some  of  the  western 
states  are  collected  through  the  turn  of 
the  century. 

Newspapers  printed  before  1876.  are. 
in  general,  easier  to  preserve  than  those 
published  at  a  later  date  due  to  the  high 
rag  content  in  the  earlier  paper. 

The  newspaper  collection  at  the  Amer¬ 
ican  Antiquarian  Society  includes  the 
largest  and  most  comprehensive  collec¬ 
tion  of  early  American  newspapers  in 
existence.  Approximately  three  million 


issues  of  newspapers  published  in  the 
United  States  before  1876  are  shelved  in 
seven  miles  of  stacks  on  two  floors  of  the 
library  in  a  climate  and  light  controlled 
environment.  As  historical  societies,  col¬ 
leges  and  libraries  microfilm  their  news¬ 
paper  collections,  the  original  issues  are 
sent  to  AAS  for  preservation  adding 
approximately  3.000  issues  annually. 

Joyce  A.  Tracy,  curator  of  newspapers, 
will  be  project  director  for  the  AAS 
program.  Joseph  E.  Macmanus  will  be 
senior  cataloguer.  Work  on  the  project  is 
expected  to  take  approximately  two 


$8.4M  budget  adopted  by  ANPA  board 


The  American  Antiquarian  Society. 
Worcester.  Mass.,  has  received  a  grant  of 
$201,978  from  the  National  Endowment 
for  the  Humanities  for  cataloguing  the 
Society's  newspaper  collection  in  com¬ 
puter  format. 

AAS  is  one  of  6  major  repositories 
sharing  in  a  total  grant  from  NEH  of  near¬ 
ly  $1  million  for  the  initial  development 
of  the  United  States  Newspaper  Pro¬ 
gram — a  national  data  bank  on  American 
newspapers.  The  NEH  grant  will  allow 
scholars  and  others  to  have  access  to  the 
data  bank  through  more  than  2.000  com¬ 
puter  terminals  at  research  centers  across 
the  country.  The  central  computer  is  situ¬ 
ated  at  the  On-line  Computer  Center 
(OCLC)  in  Columbus.  Ohio. 

Through  this  grant  the  American  Anti¬ 
quarian  Society  will  collaborate  with  the 
Library  of  Congress;  the  state  Historical 
Society  of  Wisconsin;  the  Center  for 
Research  Libraries.  Chicago;  the  West¬ 
ern  Reserve  Historical  Society. 
Cleveland;  the  Council  on  Library  Re¬ 
sources;  the  Kansas  State  Historical 
Society,  Topeka;  the  New  York  Historic¬ 
al  Society,  New  York. 

As  a  designated  member  of  CONSER 
(CONservation  of  SERials),  for  news¬ 
papers  the  Society  will  produce  high- 
quality  machine  readable  records  for  and 
add  its  holdings  of  these  titles  to  the 
CONSER  data  base  through  OCLC. 
These  records  and  those  of  other 
institutions  participating  in  this  project 
will  create  a  national  data  base  of 
bibliographic  and  holding  information  for 
American  newspapers. 

From  1977  to  1981,  Richard  C.  Steele, 
president  of  the  Worcester  Telegram  & 
Gazette,  Inc.,  served  as  chairman  of  the 
American  Antiquarian  Society  News¬ 
paper  Preservation  Fund.  The  Fund  now 
supports  a  curatorship,  two  assistants 
and  many  of  the  department's  services  to 
students  and  the  public.  Steele’s  com¬ 
mittee  raised  more  than  a  half  million  dol¬ 
lars  from  newspapers  and  related 
industries  throughout  the  country  to  sup¬ 
port  the  work  of  the  AAS  newspaper 
department. 

The  American  Antiquarian  Society  is 
the  third  oldest  historical  organization  in 
the  country,  and  the  first  to  be  national  in 
its  membership,  interests  and  scope  of 
collections.  Its  newspaper  collections  are 
the  largest  extant  of  early  American 
newspapers. 

The  American  Antiquarian  Society 
newspaper  collection  begins  with  the  first 
continuously  published  newspaper,  the 
Boston  Newsletter,  published  in  1704, 
and  includes  titles  through  1876.  Howev¬ 
er,  in  states  where  publishing  began  later 


American  Newspaper  Publishers 
Association  board  of  directors  has 
adopted  an  $8.4  million  budget  for  1983, 
an  increase  of  about  $500,000  over  1982. 

William  Marcil,  ANPA  chairman  and 
president,  said  the  new  balanced  budget 
will  not  require  any  increase  in  the  cur¬ 
rent  membership  dues-computation 
formula  or  in  “the  majority  of  our  fees.” 

“We  expect  both  to  receive  and  to 
expend  this  year  $8.4  million.”  Marcil, 
who  is  also  publisher  of  the  Far^o  (N.D.) 
Forum.  “We’ll  receive  some  increased 
dues  revenue  because  of  our  formula  fac¬ 
tors  in  newspapers’  advertising-rate 
increases,  but  we  will  go  a  second  year 
without  having  to  increase  the  dues  for¬ 
mula  itself.” 


Marcil  also  promised  to  “hold  the  line” 
on  all  special  service,  workshop  and  pub¬ 
lications  fees,  with  the  exception  of 
“modest  increases”  for  the  annual  con¬ 
vention  fees. 

Marcil  said  ANPA  finished  the  1982 
fiscal  year  with  a  surplus  of  “several  hun¬ 
dred  thousand  dollars”  over  the  planned 
$7.9  million  expenditure.  That  surplus,  he 
said,  will  go  to  help  complete  construc¬ 
tion  on  the  ANPA  construction  program 
in  Reston,  Va. 

Split  approved 

Board  of  directors  of  Affiliated  Pub¬ 
lications  Inc.,  Boston,  Mass.,  approved  a 
3  for  2  stock  split  to  be  effective  in  the 
form  of  a  509F  stock  dividend. 
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"COIN'  FISHIN'" — Thom  Slater  of  the  Newport  News  Doily  Press 
won  first  place  in  the  lifestyle  category  for  daily  newspapers  over 
40,000  circulation. 


Virginia  Press  awards  photo  honors 


"OH!  WHAT  A  LOSS"— Michael 
Dillard  of  the  Newport  News  Times 
Herald  won  first  place  in  sports  categ¬ 
ory  for  dailies  with  more  than  40,000 
circulation. 


"WHAT'S  GOING  ON?"— 
John  Paraskevas  of  the 
Fredericksburg  Free  Lance-Star 
was  chosen  first  place  winner  in 
the  general  news  category  for 
15,000  to  40,000  circulation 
dailies. 
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"VIDEO-AAANIA" — Bill  Blanton  of  the 
Coalfield  Progress,  Norton,  won  first 
place  for  weekly  newspapers  over 
5,000  circulation  in  the  feature  photo 
category. 


"IS  HE  BREATHINGr— Doug  Buerlein 
of  the  Hanover  Herald-Progress  won  first 
place  honors  in  the  spot  news  category  for 
weekly  newsapers  over  5,000  circulation. 
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Weekly  gives 
big  play  to 
air  crash 

It  was  the  worst  plane  crash  the  little 
town  of  Montgomery,  Ohio,  had  ever  wit¬ 
nessed,  and  one  of  the  nation's  more  iron¬ 
ic. 

And  within  minutes  after  the  Cessna 
twin-engine  fell  to  the  ground  (December 
16),  killing  admitted  embezzler  Carl  Hen¬ 
ry  Johnson  and  four  FBI  agents,  the  edi¬ 
tor  and  associate  editor  of  the  local  Syca¬ 
more  Messenf^er  News  were  on  the 
scene. 

“We  were  the  first  media  there,”  edi¬ 
tor  Mary  Lou  Rose  recalled  in  an 
interview.  “We  heard  the  sirens  and  just 
grabbed  our  camera  stuff  and  ran.”  The 
plane,  headed  for  Cincinnati  where  John¬ 
son  reportedly  was  going  to  show  the  gov¬ 
ernment  agents  where  he  had  stashed 
some  $50,000  in  embezzled  funds, 
crashed  just  a  few  miles  from  the  Messen¬ 
ger  News’  office. 

By  being  the  first  reporters  on  the 
scene.  Rose  said,  they  were  able  to  get 
the  “best  photographs”  before  the  FBI 
blocked  off  the  area  to  the  press.  “The 
FBI  even  made  copies  of  our  photos.” 

Once  the  area  had  been  sealed  off. 
Rose  moved  across  the  street  to  the 
second  story  of  a  friend’s  house,  where 
she  continued  to  snap  pictures.  “The  city 
manager  finally  cleared  me  out  of  there, 
too,  along  with  the  residents.  They  didn’t 
want  anyone  taking  pictures  of  the  bod¬ 
ies.” 


^  Syconnofe  Messenger/News 
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Indian  Hill  schools  add 
computers  to  program 
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The  4,000-paid  weekly  had  already 
gone  to  press  with  that  week’s  edition,  so 
Rose  opted  for  a  four-page  special  section 
the  following  week. 

“We  shot  five  rolls  of  film  and  after 
seeing  proof  sheets  of  what  we  had,  1 
decided  to  go  for  a  special  section.” 

Rose  said  she  wanted  to  accomplish 
three  things  with  the  section:  “Tell  the 
story,  use  the  photos  we  had  taken  which 
were  tremendous,  and  tell  how  the  com¬ 
munity  reacted  to  the  tragedy,  how 
everyone  pulled  together.” 

The  weekly’s  December  23rd  front 
page  and  special  section  carried  20  photos 
of  the  crash  because,  as  Rose  explained, 
“I  am  a  writer  who  feels  pictures  tell  the 
whole  story.” 

“Two  of  us  covered  the  tragedy,  did 
the  photography,  and  wrote  the  copy,” 
she  added.  “We  had  help  in  production, 
but  we  did  the  layout  and  .  .  .  even 
pasted  in  the  pmt’s.  This  is  how  it  is  on  a 
weekly.  One  of  the  Cincinnati  daily  pap¬ 
ers  had  12  writers  and  two  photographers 
assigned  to  the  story.” 

Rose  said  neither  she  nor  the  associate 
editor  used  any  special  photo  techniques 
when  they  were  shooting  the  crash  site. 
“It  was  just  plain  old  good  luck  and  al¬ 
ways  having  a  camera  loaded  and  in  your 
car.” 

Northeast  magazine 
nears  1,000  ad  pages 

Hartford  (Conn.)  Courant's  locally 
edited  Sunday  magazine  Northeast, 
which  debuted  on  March  2 1  of  this  year, 
will  have  carried  939  ad  pages  as  of  De¬ 
cember  1 2 — compared  to  256  that  the 
magazine  it  replaced,  Hartford  Courant 
Magazine,  carried  all  of  last  year. 

In  addition,  according  to  Courant  pres¬ 
ident  and  publisher  Keith  McGlade,  214 
retail  advertisers  have  bought  space  in 
Northeast,  compared  to  only  19  that  ran 
space  in  the  phased  out  Hartford  Courant 
Magazine. 

Speaking  at  the  annual  stockholders 
meeting  of  Metropolitan  Sunday  News¬ 
papers,  Inc.,  McGlade  said  Hartford 
Courant  Magazine  was  basically  a  one 
“overworked”  man  operation.  Larry 
Bloom,  former  editor  of  Tropic,  the  Sun¬ 
day  magazine  of  the  Miami  Herald,  was 
hired  to  edit  Northeast.  In  addition,  an 
assistant  editor,  art  director,  special  pro¬ 
jects  editor  and  two  writers  were  named 
to  staff  Northeast. 

A  contest  was  run  to  pick  the  new  name 
(14  winners  shared  a  $1,000  prize  when 
their  name  “Northeast”  was  chosen)  and 
the  new  Sunday  magazine  was  promoted 
via  tv — the  first  time  in  the  newspaper’s 
200  year  history  that  it  used  that  medium. 

McGlade  said  both  reader  and  advertis¬ 
er  reaction  has  been  positive. 

“We  have  cut  our  (Sunday  magazine) 
losses  better  than  half,  but  we  are  not 
profitable  yet,”  McGlade  said.  Ihe  in- 


ELECTED — Paul  S.  Simon  was  elected 
president  of  Morris  Communications 
Corp.,  it  was  announced  by  William  S. 
Morris  III,  chairman  of  the  board  and  chief 
executive  officer.  Simon,  50,  executive 
vicepresident  and  treasurer  of  the  com¬ 
pany  since  1 968,  succeeds  Morris  as  pres¬ 
ident.  Morris  was  elected  chairman  of  the 
board  and  chief  executive  officer.  Prior  to 
joining  Morris  Communications,  Simon 
was  vicepresident,  treasurer  and  a  mem¬ 
ber  of  the  board  of  John  P.  King  Man¬ 
ufacturing  Co.  Earlier,  he  was  a  certified 
public  accountant  with  George  C.  Baird  & 
Co.  He  is  married  to  the  former  Carolyn 
Adcock.  They  have  two  daughters.  Miss 
Bunny  Simon  of  Augusta  and  Mrs.  George 
Rush  of  Charlotte,  N.C. 


creased  size  of  the  staff,  he  said,  had 
offset  some  of  the  revenue  brought  in  by 
the  additional  advertising. 

McGlade  also  said  the  revised  Sunday 
magazine,  despite  its  attractiveness  to  re¬ 
tail  advertisers,  has  not  caused  a  decline 
in  the  number  of  preprinted  inserts. 

On  Sunday,  November  7,  the  Courant 
carried  a  record  high  26  inserts. 

According  to  Raymond  Jansen, 
vicepresident  advertising,  the  paper  has 
carried  104  more  inserts  through  October 
than  it  did  during  the  same  period  last 
year. 

Hostages  freed 

All  1 7  guards  held  hostage  for  two  days 
by  inmates  at  the  Ossining  (N.  Y.)  Correc¬ 
tional  Facility  (formerly  Sing  Sing  prison) 
were  freed  (January  11)  after  a  list  of 
demands  were  broadcast  by  television 
stations.  An  unidentified  inmate  said  the 
hostages  would  be  released  if  a  list  of 
demands  was  broadcast  by  tv  stations. 
“This  is  an  appeal  to  the  media,”  the 
speaker  shouted.  “Once  you  report  what 
the  document  says  we  will  release  the 
hostages.”  Shortly  after  the  list  of  10 
demands  were  broadcast  by  ABC-tv  at  1 1 
P.M.,  the  hostages  were  allowed  to  leave 
the  cell  block. 
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Agency  finds  12.7%  jump  in  iocai  ad  rates 


Daily  newspaper  retail  rates  in  the  top 
20  markets  have  risen  an  average  of 
12.7%  for  12  months  ending  October  1982 
with  Philadelphia  showing  the  greatest  in¬ 
crease,  according  to  a  study  by  Pinpoint 
Marketing,  New  York,  a  co-op  advertis¬ 
ing  computerized  auditing  and  marketing 
service. 

The  latest  semi-annual  issue  of  Pin¬ 
point  Marketing’s  publication.  Retail 
Rates-Daily  Newspapers,  reports  on  the 
local  open  retail  rates  of  over  3,000  daily 
newspapers  and  special  editions.  In  its 
breakout  of  the  top  20  ADI  markets 
covering  a  total  of  392  newspapers,  Phi¬ 
ladelphia  has  shown  the  greatest  increase 
with  a  24.7%  rise  in  rates.  The  Washing¬ 
ton  D.C.  area  was  second  with  a  19.68% 
rate  hike  with  Seattie-Tacoma  third 
showing  a  18.75%  rise.  St.  Louis  again 
had  the  smallest  increase  at  5.97%. 

The  latest  1 2-month  CPM  index  using  a 
standard  10-inch  ad  shows  New  York  the 
most  cost  efficient  in  this  category  with  a 
.74  rating  on  a  variation  of  a  1 .00  index 
based  on  the  averages  of  all  daily  news¬ 
papers  in  the  20  major  markets.  Min¬ 
neapolis/St.  Paul  and  Baltimore  news¬ 
papers  were  runners-up  with  .75  and  .85 
ratings,  respectively.  Los  Angeles  top¬ 
ped  the  CPM  list  with  1.55  followed  by 
Boston  at  1.36  and  Pittsburgh  with  1.35 

Pinpoint  Marketing  processes  over 
$100  million  in  cooperative  advertising 


claims  for  a  diverse  roster  of  companies. 
Its  Retail  Rates-Daily  Newspapers  study 
was  developed  four  years  ago  in  coopera¬ 
tion  with  the  Association  of  National 
Advertisers  and  is  the  only  publication  of 
its  kind.  Issued  bi-annually,  it  provides  a 
complete,  accurate  and  authoritative 
source  of  local  retail  rates  in  daily  news- 

Percentage  lncrease/Oct’81-OcL'82 
Based  on 


Market  local  open  rates 

Area  per  column  inch 

1.  Philadelphia  24.78 

2.  Washington,  D.C.  19.68 

3.  Seattle/Tacoma  18.75 

4.  Chicago  17.99 

5.  Miami  16.72 

6.  Detroit  15.45 

7.  San  Francisco  13.64 

8.  Denver  12.76 

9.  Atlanta  12.62 

10.  Cleveland  10.67 

11.  Pittsburgh  10.61 

12.  Baltimore  10.53 

13.  Tampa/St.  P6  nrsburg  10.48 

14.  Dallas/Ft.  Worth  10.44 

15.  New  York  10.25 

16.  Los  Angeles  10.10 

17.  Houston  9.82 

18.  Boston  9.67 

19.  Minneapolis/St.  Paul  8.82 

20.  St.  Louis  5.97 


papers  throughout  the  United  States. 
Companies  subscribing  to  this  study  in¬ 
clude  Honda  Motorcycle,  Cannon  Mills, 
Capitol  Records,  Congoleum,  Dupont, 
Firestone,  General  Electric,  Monsanto, 
Nike,  Panasonic,  SCM,  Scripto,  Seiko, 
New  York  Times,  Young  &  Rubicam  and 
Zenith,  among  others. 


Market  Variation 

Area  from  Index 


(1.00  is  avg.  of  all  markets) 

1.  New  York  .74 

2.  Minneapolis/St.  Paul  .75 

3.  Baltimore  85 

4.  Miami  .86 

5.  Denver  88 

6.  Atlanta  91 

7.  Washington  D  C.  .95 

8.  Detroit  .95 

9.  Chicago  97 

10.  Tampa/St.  Petersburg  .97 

11.  Dallas/Ft.  Worth  100 

12.  Cleveland  1.01 

13.  St.  Louis  1  03 

14.  San  Francisco  1  13 

15.  Houston  1  14 

16.  Philadelphia  1.21 

17.  Seattle  126 

18.  Pittsburgh  1  35 

19.  Boston  1.36 

20.  Los  Angeles  155 


The  average  increase  for  all  markets  was  12.76. 
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Even  if  you  weren't 
among  the  more  than 
400  news  people  who 
called  State  Farm  for 
prompt  help  on  an 
insurance  story  last 
year,  you  may  want 
our  new  phone 
numbers. 
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DETROIT  APPOINTMENTS — Three  editors  at  the  Detroit  News  hove  new 
assignments. 

James  L.  Gatti  was  named  news  editor  in  charge  of  all  day-to-day 
operations  of  the  news  desk.  With  the  News  since  1969,  Gatti  most  recently 
was  a  deputy  news  editor. 

Norman  Boris,  news  editor  since  1978,  was  named  senior  news  editor  and 
will  continue  to  oversee  some  news  desk  operations  and  will  supervise  a  new 
reporting  unit. 

Rick  Sayers  was  named  executive  sports  editor,  with  responsibility  for 
overall  sports  department  operations.  He  was  deputy  sports  editor,  having 
joined  the  News  in  1979  from  the  Boston  Herald  American  where  he  was 
executive  sports  editor. 


Reginald  Davenport  has  been 
named  vicepresident  and  chief  financial 
officer  of  The  New  York  Times  Regional 
Newspaper  Group.  Davenport  joined  the 
company  as  controller  of  the  group  in 
1974  in  Lakeland,  Fla.  Previously  he  was 
in  the  Chicago  office  of  Coopers  and  Lyb- 
rand,  a  national  accounting  firm,  and  on 
the  internal  auditing  staff  of  Beatrice 
Foods,  Chicago. 

*  *  * 

James  B.  Shaffer  became  vicepresi¬ 
dent  and  chief  financial  officer  of  the  Los 
Angeles  Times  this  month.  He  joined  the 
newspaper  from  the  Buffalo  (N.Y.) 
Courier-Express  Co.,  where  he  was 
senior  vicepresident  and  associate  pub¬ 
lisher.  Prior  to  his  work  with  the  Buffalo 
newspaper,  Shaffer  was  publisher  and 
president  of  Stromberg  Publications, 
Inc.,  Ellicott  City,  Md.,  and  held  several 
positions  with  the  Minneapolis  Star  and 
Tribune  Co. 

^ - QUOTE  .  . 


The  South  Carolina  News  Photograph¬ 
ers  Association  has  named  Bill 
Creighton,  United  Press  International 
photographer,  as  the  state’s  News  Photo¬ 
grapher  of  the  Year.  Creighton,  who  also 
won  the  award  in  1 98 1 ,  is  based  in  Colum¬ 
bia. 

ik  *  :|c 

Abe  Weiner,  formerly  Denver  Post 
assistant  city  editor,  and  previously 
associated  with  Gulf  coast  newspapers  in 
Texas,  is  the  new  managing  editor  of  the 
Temple  (Texas)  Daily  Telegram,  succeed¬ 
ing  Dave  Harding. 

*  *  * 

Robert  Bolone,  a  circulation  super¬ 
visor  for  the  Detroit  Free  Press,  has  been 
named  circulation  marketing  manager. 

♦  *  * 

Mark  W.  McBride  has  joined 
Electronic  News,  a  Fairchild  publication, 
as  a  correspondent  in  the  Boston  bureau. 

UNQUOTE - X 


NEWSPEOPLE 


John  T.  McCutcheon  Jr.,  editor  of 
the  Chicago  Tribune’s  editorial  pages 
since  1971 ,  retired  in  December  after  a  42- 
year  career  with  the  paper.  He  was  in 
charge  of  the  editorial  page  during  a  per¬ 
iod  when  the  daily  moved  from  a  position 
of  consistently  supporting  a  conservative 
Republican  point  of  view  to  a  more 
independent  stance.  Jack  Fuller,  dep¬ 
uty  editorial  page  editor,  will  succeed 
McCutcheon. 

*  *  * 

James  S.  Flansburg,  chief  political 
writer  for  the  Des  Moines  Register, 
became  editor  of  the  editorial  pages  Jan¬ 
uary  3,  succeeding  Gilbert  Cranberg, 
who  retired  last  September.  Flansburg 
has  worked  for  the  Des  Moines  newspap¬ 
ers  more  than  25  years,  having  joined  the 
Des  Moines  Tribune,  formerly  published 
by  the  newspaper  company,  after  gradua¬ 
tion  from  the  University  of  Iowa’s  jour¬ 
nalism  school.  He  worked  for  the  after¬ 
noon  Tribune  until  1 964  and  for  the  morn¬ 
ing  Register  since,  most  recently  as  the 
chief  political  writer  and  columnist. 

David  Yepsen  succeeds  Flansburg  as 
the  chief  political  writer.  He  has  been  on 
the  staff  since  1974  and  in  recent  years 
has  concentrated  on  state  government 
and  politics. 

*  * 

Dominic  Antonelli,  day  editor  of  the 
Hazleton  (Pa.)  Standard-Speaker,  has  re¬ 
tired  after  a  36-year  newspaper  career. 
He  joined  the  Hazleton  newspapers  as  a 
staff  reporter  for  the  Plain  Speaker  in 
1 950,  and  in  1 966  became  day  editor  of  the 
Standard-Speaker.  In  the  late  40s,  he  was 
sports  editor  and  then  editor  of  the  Hazle¬ 
ton  Sunday  Times. 

♦  *  * 

Joseph  J.  Wallace  was  promoted  to 
publisher  of  the  Shenandoah  (Pa.)  Eve¬ 
ning  Herald.  He  had  been  general  mana¬ 
ger  since  1978. 

♦  *  ♦ 

Tom  Hartzell,  controller  of  the  00/7 

(Ind.)  Post-Tribune ,  was  named 
vicepresident,  and  Barbara  Hummell, 
circulation  promotion  manager,  was 
named  promotion  manager,  broadening 
her  responsibilities  to  overall  promotion 
of  the  newspaper.  Hartzell  joined  the 
newspaper  as  controller  in  1978  from  the 
Akron  Beacon  Journal.  Hummell  became 
circulation  promotion  manager  after 
stints  as  educational  services  coordinator 
and  assistant  promotion  manager. 

*  *  * 

William  McCloskey  was  promoted 
to  account  supervisor  at  Ketchum  Public 
Relations/Pittsburgh,  a  unit  of  Ketchum 
Communications.  Prior  to  joining  the 
agency,  he  was  associate  editor  of  Pit- 
fsburgher  magazine  and  earlier  a  staff 
writer  for  Use  Pittsburgh  Post-Gazette. 
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.  quite  happy  with  the  readership 
response  .  .  .  there  is  no  question  that 
our  circulation  moved  up  during  The 
.Name  Game  period  and  subsequent  td  it.  II 
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NEW  OFFICERS  of  the  Mid-Atlantic  Circulation  Manager's  Association 
elected  at  the  Charlotte,  N.C.,  convention  are,  from  left:  Secretary- 
treasurer,  Fred  Asbell  of  the  Charlotte  Observer  and  News;  president, 
William  D.  Thomas,  Richmond  Newspapers,  Inc.;  first  vicepresident,  Jeff 
Burcham,  Raleigh  News  and  Observer;  second  vicepresident,  Robert  M. 
Shull,  Columbia  (S.C.)  State  and  Record;  and  convention  secretary,  Neal 
Thackney,  Durham  (N.C.)  Herald-Sun. 


IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

Joseph  I.  Conover  became  editor  of 
the  Quincy  (Ill.)  Herald-Whig  on  January 
1.  He  most  recently  served  as  associate 
editor  and  as  a  member  of  the  editorial 
board. 

Conover  assumes  his  responsibilities 
from  Allen  M.  Oakley,  who  will  step 
down  from  active  participation  in  the  dai¬ 
ly  operations  after  55  years  of  service. 
Oakley  continues  as  secretary  and  as  a 
director  of  Quincy  Newspapers,  Inc.,  and 
several  of  its  subsidiary  companies,  and 
also  as  a  member  of  the  editorial  board. 

In  addition  to  his  editorial  role,  Con¬ 
over  will  be  responsible  for  over-all  news 
operations,  working  with  Terry 
Maguire,  managing  editor.  Conover 
joined  the  Herald- Whig  in  1966  as  a  copy 
reader  from  three  years  with  the  Japan 
Times  in  Tokyo. 

*  ♦  ♦ 

Management  changes  at  several  Ott- 
away  newspapers  include: 

Beverly  Jackson,  to  general  mana¬ 
ger  of  the  Cape  Cod  Times  from  assistant 
general  manager.  She  joined  the  company 
at  Cape  Cod  in  1981  and  is  now  Ottaway's 
second  woman  general  manager. 

Janet  A.  Mittelstadt,  to  editor  of 
the  People's  Press,  Owatonna,  Minn., 
from  managing  editor.  With  the  news¬ 
paper  in  various  positions  since  1970,  she 
becomes  Ottaway’s  second  woman 
editor. 

James  N.  Manaugh,  to  circulation 
director  of  the  Middletown  (N.Y.)  Times 
Herald-Record  from  assistant  to  the  pub¬ 
lisher.  Hejoinedthe  paper  in  1981  after  22 
years  in  circulation  management  at  the 
Washington  Star.  Manaugh  succeeds 
John  C.  Haswell,  who  retired  after  20 
years  as  the  director. 

Philip  M.  Broderick,  to  advertising 
manager  at  the  Newhuryport  ( Mass. )  Dai¬ 
ly  News  from  advertising  representative 
at  the  Beverly-Peahody  (Mass.)  Times. 
Both  papers  are  members  of  Ottaway's 
Essex  County  (Mass.)  Newspaper 
Group. 

Stephen  M.  Krist  has  retired  as  mar¬ 
keting  director  and  assistant  general  man¬ 
ager  of  the  Sharon  (Pa.)  Herald.  With  the 
newspaper  since  1937,  he  will  serve  as  a 
consultant. 

♦  *  * 

Bob  Spear,  a  member  of  the  sports 
staff  at  The  State,  Columbia,  S.C.,  for  18 
years,  was  named  assistant  sports  editor. 
He  will  be  in  charge  of  the  daily  composi¬ 
tion. 

*  *  * 

Laurie  Lambert  was  appointed  assis¬ 
tant  manager,  media  services  for  Reuters 
North  America.  She  joined  the  company 
in  1979  and  has  been  serving  as 
administrative  assistant,  media  and  cable 
services. 
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Fred  G.  Eaton,  president  and  pub¬ 
lisher,  Binghamton  Press  and  Sun- 
Bulletin,  took  office  as  president  of  the 
New  York  State  Publishers  Association 
January  1. 

Other  new  officers  are:  Vicepresident. 
Paul  J.  Zindell,  vicepresident,  Hudson 
Register-Star-,  secretary-treasurer, 
James  E.  Fitzgerald,  vicepresident  for 
finance  and  administration,  Newsday, 
Long  Island. 

The  Buffalo  Evening  News  has  rejoined 
the  association  after  a  one-year  absence, 
and  El Diario-La  Prensa,  New  York  City, 
is  a  new  member. 

*  «  « 

Larry  Bortstein,  former  New  York 
newspaperman,  has  joined  the  Santa 
Anita  Race  Track  staff  as  assistant 
director  of  publicity.  He  was  with  the 
New  York  Mirror  and  New  York  Journal- 
American  and  also  worked  for  the  New 
York  and  Denver  bureaus  of  the  Associ¬ 
ated  Press,  as  well  as  the  Denver  Post. 

*  *  * 

Melanie  Davis  Wellons  was  named 
assistant  retail  advertising  manager  for 
Knight  Publishing  Company,  publisher  of 
the  Charlotte  Observer  dnd  the  Charlotte 
News.  She  served  as  an  account  execu¬ 
tive  in  the  advertising  department  the 
past  two  years,  and  previously  was  an 
account  executive  with  the  Montgomery 
(Ala.)  Advertiser! Alabama  Journal  and 
the  Greenville  (S.C.)  News-Piedmont. 

*  ♦  * 

Spencer  Hatton,  formerly  editor  of 
the  Skagit  Valley  Herald  in  Mount  Ver¬ 
non,  Wash.,  has  joined  the  Yakima 
(Wash.)  Herald-Republic  as  city  editor. 
Hatton  succeeds  James  Wallace,  who 
accepted  a  position  with  the  Seattle  Post- 
Intelligencer. 

Hatton  worked  as  sports  editor  and 
photographer  at  the  Wyoming  State  Tri¬ 
bune  in  (Zheyenne  before  moving  to  the 
Herald  in  1976. 


Robert  T.  Burns  was  promoted  to 
director  of  circulation  sales  and  market¬ 
ing  of  Gannett  Co. ,  Inc.  He  has  been  man¬ 
ager  of  circulation  sales  and  marketing 
since  June,  1980.  Earlier  in  his  career  he 
was  with  the  Providence  Journal  in  sales, 
circulation  and  promotion. 

*  *  * 

Elven  Grubbs,  publisher  of  the  Lake¬ 
land  (Fla.)  Register,  was  named  pub¬ 
lisher  of  the  Sarasota  Herald-Tribune. 
The  New  York  Times  Company  acquired 
the  Sarasota  paper  from  Lindsay  News¬ 
papers.  Inc.,  this  month. 

Grubbs  has  been  publisher  of  the  Led¬ 
ger,  a  Times  Company  newspaper,  since 
1977  and  earlier  was  with  the  Ocala  Star- 
Banner,  which  was  acquired  by  the  Times 
Company  in  1971. 

Waldo  Proffitt  Jr.,  a  news  editorial 
executive  of  the  Herald-Tribune,  remains 
as  editoral  director,  and  replacing  Grubbs 
as  publisher  of  the  Lakeland  Register  is 
Lynn  O.  Matthews,  publisher  of  the 
Ocala  paper. 

David  B.  Lindsay,  president  and  edi¬ 
tor  of  Lindsay  Newspapers.  Inc., 
announced  that  no  members  of  the  Lind¬ 
say  family  will  remain  with  the  paper  but 
all  are  staying  in  Sarasota  and  will  be 
active  in  other  businesses. 

(Continued  on  page  18) 
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Newspeople 

(Continued  from  page  17) 


Reed  B.  Byrum  was  promoted  to 
director  of  publications  of  Gannett  Co., 
Inc.  Byrum  has  been  editor  of  the  Gan- 
netteer,  employee  magazine,  since  Octo¬ 
ber,  1980,  and  continues  to  have  that 
responsibility  in  addition  to  assuming 
other  duties. 

Byrum  joined  Gannett  as  an  editor  at 
the  Rochester  Democrat  and  Chronicle  in 
1971  and  moved  to  Cocoa  (Fla.)  Today  in 
1973  as  assistant  metro  editor.  He  later 
worked  at  the  Burlington  (Vt.)  Free- 
Press  before  joining  the  corporate  staff  as 
Gannetteer  editor. 

♦  ♦  * 

James  B.  Banks  was  promoted  to 
V i c e p re s i d e n t /m a r k e t i n g  and 
development,  a  new  position  at  the  Ashe¬ 
ville  (N.C.)  Citizen-Times  Publishing 
Company.  His  first  post  with  the  com¬ 
pany  was  as  business  manager,  beginning 
in  1979.  He  formerly  was  corporate 
research  and  planning  manager  and 
marketing  research  manager  at  Multi- 
media,  Inc.,  Greenville,  S.C.  The 
Citizen-Times  is  a  division  of  Multimedia. 
*  ♦  * 

Ellen  Flahive  was  named  director 
of  telecommunications  for  Cresmer, 
Woodward,  O'Mara  &  Ormsbee,  Inc., 
the  newspaper  advertising  sales  firm.  She 
was  with  United  Media  Enterprises  as 
northwest  regional  sales  manager  for  the 
cable  television  division,  TV  Watch/DIP. 
♦  ♦  % 

Billy  Tuma,  Galveston  Daily  News 
circulation  manager,  was  elected  presi¬ 
dent  of  the  Texas  Circulation  Managers 
Association. 


Morris  Kimball 


PROMOTIONS — Two  Denver  Post 
advertising  executives,  John  Kimball  and 
Steve  Morris,  hove  been  promoted.  Kim¬ 
ball,  who  joined  the  paper  lost  year  os 
display  advertising  manager,  was  named 
advertising  director.  Morris,  former  man¬ 
ager  of  the  paper's  department  and  chain 
store  advertising,  was  named  display 
advertising  manager. 

Kimball  will  be  responsible  for  all  dis¬ 
play  and  classified  advertising  and  Morris 
for  retail  and  national  advertising. 


Al  Levin  of  Nikon  Inc.  was  honored 
by  the  New  York  Press  Photographers 
Association,  which  presented  him  with 
its  “Outstanding  Service  Award.”  This 
marks  the  first  time  a  camera  manufactur- 
er’s  representative  has  received  the 
award.  It  was  for  more  than  30  years’ 
service  to  the  New  York  photojournalism 
community  as  Nikon  Inc.  sales  represen¬ 
tative  and  “beyond  the  call  of  duty”  work 
with  newspaper,  wire  service,  magazine 
and  television  media  in  the  area. 


Changes  in  the  marketing  and  sales  di¬ 
visions  of  the  Kansas  City  Times  and  Star 
include: 

Margaret  LeCates,  general  adver¬ 
tising  manager,  to  retail  advertising  man¬ 
ager;  Mac  Tully,  zone  sales  manager, 
to  assistant  retail  advertising  manager; 
JACK  WYSS,  assistant  general  advertis¬ 
ing,  manager,  to  general  advertising  man¬ 
ager;  Selby  O’Rear,  district  sales  mana¬ 
ger,  to  manager  of  Star  magazine  sales 
and  head  of  advertising  sales  training; 
James  Worley,  Missouri  zone  super¬ 
visor,  to  district  sales  manager;  and  sales¬ 
persons  Tami  Tharp  and  Mark  John¬ 
ston,  to  Kansas  and  Missouri  zone  su¬ 
pervisors  repectively. 

Divisional  changes  in  the  marketing  de¬ 
partments  include:  Jack  Hines,  promo¬ 
tion  manager,  to  director  of  communica¬ 
tion  services;  Gary  Mallen,  creative 
service  manager,  to  creative  director  for 
marketing  and  distribution;  Mark  Smith, 
market  research  manager,  to  director  of 
administration  and  research;  Darrell 
Durham,  special  sections  manager,  to 
manager  of  copy  services;  Larry  Kunk- 
ELMAN,  dispatch  manager,  to  manager  of 
administrative  systems;  and  Thomas 
Brotherton,  page  and  section  layout 
manager,  to  manager  of  dispatch;  page 
and  section  layout. 

*  *  * 

Kenneth  W.  Adams,  production  su¬ 
perintendent,  printing  and  packaging,  for 
Newspapers  Inc.,  the  Journal  Company 
division  that  publishes  the  Milwaukee 
Journal  and  Sentinel,  was  named 
vicepresident  and  production  director. 

In  addition,  NoRBERT  W.  Winters, 
assistant  production  manager,  was  pro¬ 
moted  to  production  manager;  and  Mary 
Jane  Haeselich,  production  superin¬ 
tendent  pre-press,  was  appointed  produc¬ 
tion  coordinator. 

♦  *  ♦ 

The  Desert  Sun  Publishing  Co. ,  in  Palm 
Springs,  Calif,  announced  three  pro¬ 
motions  in  the  advertising  department. 
Jim  Maurer  was  named  ad  manager.  He 
was  replaced  by  JuLi  Dillon  as  classi¬ 
fied  ad  manager  for  both  the  Sun  and 
Indio  Daily  News.  John  Thiel,  will  take 
on  Daily  News  retail  advertising  in  his  job 
of  sale  development  manager  for  both 
papers. 

*  * 

Brenda  Scisson  was  named  associate 
director  of  public  relatons  of  Cranford/ 
Johnson/Hunt  &  Associates,  Little  Rock 
based  advertising,  marketing  and  public 
relations  firm.  From  1972  to  1974,  she 
was  with  the  Arkansas  Gazette,  Little 
Rock,  as  its  first  woman  sports  reporter. 

9)(  * 

Albert  A.  Stubbs  has  been  named 
assistant  managing  editor  of  the  Alama- 
gordo  (N.M.)  Daily  News,  replacing 
Arlynn  Bruer,  who  is  retiring.  Stubbs  is  a 
former  managing  editor  of  the  Roswell 
CN.M.)  Daily  Record  and  a  past  president 
of  the  New  Mexico  Press  Association. 
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“Taking  Stock”. 


“...the  market 
has  no  more 
conscience  than 
a  fox  in  a 


the  financial  column  that 
entertains  like  “Dear  Ahhy.” 


poultry  farm.” 

“High-tech  stocks  are  like  roman 
candles... they  go  up  with  spec¬ 
tacular  flashes  and  come  down 
like  fizzling  balloons.” 
“...opportunities  are  like  eggs, 
there  are  thousands  of  them,  but 
they  come  one  at  a  time.” 


Those  are  typical  quotes  from  Mai 
Berko’s  “Taking  Stock,”. ..an  easy 
to  understand  financial  column 
that’s  as  entertaining  as  it  is  in¬ 
formative.  With  none  of  the  te¬ 
dious,  stiff,  dry  language  all  too 
frequently  seen... but  not  read. 

So  if  you  don’t  enjoy  your  finan¬ 
cial  column  or  want  to  add  one, 
write  or  call  Mai  Berko  collect  at 
813/384-2000  for  some  samples. 
And  get  ready  to  be  entertained. 


Malcolm  Berko 


90  T  &  M 
5959  Central  Ave. 

St.  Petersburg,  FL  33710 
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Ad  office  opened  in  shopping  mall 


Quincy  (Mass.)  Patriot  Ledger  on  De¬ 
cember  6  opened  a  full  customer  service 
office  in  a  regional  shopping  mall.  The 
permanent  office  is  believed  to  be  the  first 
of  its  kind  in  the  newspaper  industry. 

A  full  range  of  newspaper  functions  is 
conducted  at  the  mall,  including  subscrip¬ 
tion  and  single  copy  sales,  classified 
advertising  sales  and  service,  retail 
advertising  service  and  promotion. 

Opening  week  activity  was  equally  di¬ 
vided  between  requests  for  advertising 
information,  news/editorial  comments 
and  paper  sales.  Curiosity  about  the  pa¬ 
per  and  its  new  office  prompted  a  number 
of  shoppers  to  visit  with  office  staff. 

The  high-traffic  shopping  area  was 
chosen  because  of  its  increased  visibility 
and  accessibility  to  readers  and  advertis¬ 
ers.  Ledger  reporters,  editors  and  adver¬ 
tising  executives  will  be  on  hand  regularly 
to  sample  the  public’s  opinions  on  issues 
and  perceptions  of  the  paper. 

The  office  will  be  manned  during  the 
hours  the  mall  is  open,  with  two  people  on 
duty  at  a  time. 

“People  seem  to  appreciate  the  fact 
that  the  Ledger  has  such  a  convenience  in 
the  community,”  said  Karen  Dobbyn, 
who  supervises  the  new  office.  “We  have 
been  very  well  received.” 

Under  a  lease  arrangement,  the  Ledger 
occupies  a  kiosk  adjacent  to  the  informa¬ 
tion  booth  in  the  main  concourse  of  South 
Shore  Plaza,  Braintree,  Mass.  The  Plaza 
was  chosen  because  it  is  the  largest  shop¬ 
ping  mall  in  the  Ledger’s  circulation 
area — south,  southeast  and  southwest  of 
Boston.  In  1981,  nearly  20  million  shop¬ 
pers  walked  through  the  mall. 

This  is  part  of  the  Ledger’s  campaign  to 
get  closer  to  readers,  an  effort  that  has 
been  an  important  factor  in  the  paper’s 
nearly  20%  growth  in  circulation  over  the 
past  three  years. 


EXISTING  Patriot  Ledger  staff  on  hand  during  opening  week  at  the  new 
mall  office.  South  Shore  Plaza,  Braintree,  AAass.,  included  (L-R)  Karen 
Dobbyn,  personnel  supervisor,  Paul  Delorey,  circulation  director,  and  Dan 
Duffey,  promotional  district  manager. 
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Nieman  Foundation 
gets  $20,000  grant 


Color  cylinder 


Available  features 


Cutoffs :  21  y2",  22",  223/4"  or  23®/! e" 

(546,  560,  578  or  598  mm) 

Web  width:  50"  to  68"  (1270  mm  to  1727  mm) 
Speed  to  60,000  pph 
Goss  Regent  2:1  folder 
Goss  Color  Control  System 
Goss  Press  Control  System  and 
Page  Area  Reader 
Noise  Abatement  Enclosure 


Harvard  University’s  Nieman  Founda¬ 
tion  for  Journalism  has  received  a  $20,000 
grant  for  the  support  of  a  minority  jour¬ 
nalist  study  at  the  University  as  a  Nieman 
Fellow  in  1983-84. 

The  gift  was  announced  by  Eugene  C. 
Dorsey,  president,  and  Gerald  M.  Sass, 
viceprcsident/education,  both  of  the  Gan¬ 
nett  Foundation. 

The  Gannett  Foundation’s  grant  is  the 
first  gift  specifically  designated  for  the 
funding  of  a  minority  journalist  the  Nie¬ 
man  Foundation  has  received  in  its  45- 
year  history. 

The  first  black  Nieman  Fellow  was  a 
member  of  the  Class  of  1947  and  to  date  a 
total  of  25  black  and  Hispanic  American 
journalists  have  been  awarded  Nieman 
Fellowships. 
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The  Headliner®  Offset  press  is  designed  to  provide 
the  excellent  print  quality,  high  productivity  and 
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^ere  doing  what  has  to  be  done. 

Danger- 

Handle 

WithCarel 


Love  Canal  dramatized  the  dangers  of 
hazardous  wastes.  Business^  government^  and  the 
insurance  industry  are  showing  that 
today’s  dumps  need  not  be  tomorrow’s  disasters. 


In  a  modern^  heavily-industrialized 
society  waste  materials  are  abundant  and^  in 
some  caseS;,  dangerous.  Toxic  leftovers  from 
many  industrial  processes  can  pollute  the 
environment,  contaminate  the  water,  and 
threaten  the  public  safety  And^  let  s  face  it, 
serious  accidents  have  occurred. 

Today  the  combined  efforts  of  legisla¬ 
tors^  regulators^  responsible  waste-generating 
companies,  the  insurance  business,  and  a 
concerned  public  are  being  felt. 

New  laws  and  standards  go  a  long 
way  toward  making  sure  that  firms  that  pro- 
duce^  move^  store,  or  dispose  of  dangerous 
substances  do  so  with  care.  Government 
tests  and  inspections  are  meant  to  assure 
compliance  and  minimize  risk.  Concerned 


??■«//»  .^"7 
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industries  have  developed 
new  technology  and 
methods  for  safe  waste 
disposal.  But  with  materials 
this  potentially  dangerouS; 
the  best  of  care  may  not 
prevent  every  accident. 

Although  any  acci¬ 
dent  with  hazardous  sub¬ 
stances  is  bad  news,  some 
accidents  are  worse  than 
others.  And  more  insidious. 

Sudden  spills  and  fires  are 
quickly  found  and  remedies 
quickly  applied.  Liability  in-  ' 
surance  for  those  accidents  has  been  available 
for  some  time.  But  the  material  we  re  talking 


T 


about  stays  dangerous  even 
though  it  s  buried.  What  happens 
if  containers  gradually  corrode 
and  leak?  What  happens  if 
x  the  stuff  buried  in  dumps 
begins  to  seep? 

I  '  Through  inadvertence 

^  I  '  or  ignorance,  danger 


may  lurk.  Jbut  novg  liability  insurance 
for  this  risk,  too^  is  becoming  available. 

Those  in  the  business  of  producing, 
moving^  storing  or  disposing  of  dangerous 
waste  must  be  responsible  to  the  public  for 
any  harm  done  them— sudden  or  gradual- 
one  leaking  drum  or  the  slow  leaking  of  an 
entire  dump  site.  If  they  can’t  pay  for  the 
damage  done,  they  shouldn’t  be  in  the  busi¬ 
ness.  Under  new  law.  they  cant  be  in  the 
business. 

Responsible  handlers  of  hazardous 
waste  are  embarking  on  a  difficult  path— con¬ 
tinuing  industrial  activity  in  a  manner  as 
4  safe  to  society  as  possible  and  in  compliance 
'  with  extensive  governmental  regulation. 

Property-casualty  insurance  compa¬ 
nies  are  helping  those  waste  generators  by 
I  evaluating  their  risk  potential.  And  now^  in- 
surance  companies  have  devised  a  way 
I'  for  waste  generators  to  be  financially  re- 
^  sponsible  as  regulations  require^  able  to 
I  compensate  people  harmed  by  either  sud- 
^  den  or  gradu^  pollution. 

^  Liability  Insurance  for  Environ- 

I;:--  mental  Impairment  is  one  of  the  most 
challenging  coverages  property-cas- 
ualty  insurance  companies  have 
;  been  asked  to  provide.  The 

potential  for  loss  to  both  peo- 
^  plc  ^od  property  is  large  and 

^  known.  But  if  proper 

safety  standards  are  is- 
V  enforced  by 

either  federal  or  state 
and  if  in- 


the  law  demands  and  the  public  deserves. 

\Cfe’re  working  to  keep  insurance  affordable. 

This  message  presented  by  the  American  Insurance  Association^  85  John  Street.  New  York.  NY  IOO38 
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The  new  DATACOPY  322D  solid  state  camera  enables 
direct  camera  to  disk  storage  of  high  resolution  digital 
images. 

With  the  low  data  rate  option,  the  camera  can  transfer 
data  as  slowly  as  58  kilobytes  per  second  with  resolution 
to  1720  by  2592  picture  elements.  The  322  camera  family 
can  be  ordered  at  any  of  three  clock  speeds  (0.5,  1  or  2 
MHz),  two  frame  rate  ranges  (2.6  to  15  seconds  or  12  to  78 
seconds),  or  any  resolution  to  1720  by  2592. 

Optical  characteristics  and 
focus  setting  of  the  lens 
selected  determine  viewable 
copy  size  and 
camera-to-subject  distance. 

Using  the  standard  supplied 
lens,  an  object  measuring  8.5 
by  1 1  inches  can  be  digitized 
with  resolution  of  200  pels 
per  inch  in  X  and  Y  a.xes 
with  8-bit  gray  scale  in  the  Z 
axis. 

The  Datacopy  camera  captures  images  via  a 
motor-driven  array  of  charge-coupled  devices  (CCD). 

During  the  picture  scan,  up  to  4.5  million  picture  elements 
are  transmitted  as  8-bit.  differential,  time  multiplexed  data 
with  control  signals  and  clock.  Data  rate  is  dependent 
upon  scan  time  and  pixel  clock  rate. 

The  camera  is  a  compact  7‘/k''  by  5y«’'  by  4".  It  carries  a 
50mm  2.8  flat  field  lens  in  a  focusing  mount,  but  accepts 
other  bayonet  or  screw-mount  35mm  camera  lenses 
(Leica,  Nikon,  Canon,  Pentax  or  custom  lens  mounts). 
Using  no  film  or  tubes,  the  camera  provides  higher 
resolution  than  video,  usually  requires  less  illumination, 
and  does  not  have  the  blooming,  burning,  gain  and  offset 
problems  of  vidicon  tubes. 

According  to  Datacopy,  the  322D  camera  is  the  highest 
resolution,  low-cost  digitizer  available.  In  an  OEM  system, 
it  is  a  digitizing  peripheral  that  scans  text,  visuals  or 
objects  to  supply  digital  picture  information.  Uses  include 
document  storage  and  retrieval,  teleconferencing, 
photocopying,  facsimile,  electronic  mail,  micrographics, 
OCR.  CAD/CAM,  and  computer  graphics. 

Options  include  camera  control  interface,  power 
supplies,  illumination  processors,  lens  mounts,  displays 
with  resolution  of  1728  by  2200,  hard  copy  units,  and 
interfaces  for  popular  computers.  The  322D  camera,  with 
cabling,  lens,  infrared  filter  and  manuals,  is  priced  at  $7850 
from  Datacopy  Corp..  Palo  Alto,  Calif. 

♦  *  * 

NUARC  COMPANY,  INC.,  has  announced  a  new  line  of 
60(K)  watt  (6KW)  instant-Start  Metal  Halide  Flip/Top 
Platemakers. 

The  manufacturer  is  offering  a  24-Month  Warranty  on  all 
parts  (except  lamps  and  glass).  nuArc  officials  stated  that 
these  new  Flip/Tops  are  available  for  immediate  delivery. 

Among  the  new  Flip/Top  features  announced  by  nuArc 
are  an  Instant-Start  Power  Supply  that  provides  reliable 
and  energy-saving  operation,  and  a  new,  L.E.D.  light 
integrator  which  provides  extremely  accurate  exposures 
measured  to  tenths  of  a  light  unit.  This  integrator  also 
compensates  for  voltage  fluctuations  and  lamp  aging. 

The  units  also  include  nuArc’s  light-reading  photo 
detector  for  accurate,  repeatable  exposures,  even  for  the 
fastest  materials.  nuArc  has  also  developed  a  new  6000 
watt  Metal  Halide  Lamp  for  these  units  that  provides  fast, 
consistent  and  efficient  exposures. 

The  new  Flip/Tops  are  available  in  three  different 


mama 

blanket  sizes — 33"  x  41'/:"  (84  x  106  cm)  to  43"  x  52" 

(1 10  X  133  cm).  All  sizes  are  available  in  either  single 
vacuum  frame  models  or  nuArc’s  Non-Stop  (double 
vacuum  frame)  models. 

*  *  « 

LOGESCAN  SYSTEMS,  INC.,  manufacturer  of  laser 
platemaking  systems  for  newspapers,  is  chaging  its  name 
to  more  closely  reflect  its  corporate  ties. 

Henceforth,  LogEscan  Systems,  Inc.,  will  be  known  as 
CROSFIELD  DATA  SYSTEMS,  INC.  The  company  has 
been  a  wholly-owned  subsidiary  of  Crosfield  Electronics 
Limited,  a  member  of  the  De  La  Rue  group,  since 
October,  1980. 

The  new  name,  Crosfield  Data  Systems,  Inc.,  was 
chosen  not  only  to  reflect  the  Crosfield  support  of 
LogEscan  technology,  but  also  to  present  an  expanded 
view  of  the  company  as  contributing  to  a  whole  group  of 
related  products  and  services  for  a  rapidly  evolving 
marketplace.  Examples  of  these  new  horizons  were 
introduced  at  major  trade  shows  in  1982 — the  new  large 
format,  high  resolution  page  scanner  and  an  interface  with 
the  Crosfield  page  make-up  configuration. 

*  *  * 

ANCHOR/LITHKEMKO  has  introduced  a  new  alkaline 
fountain  solution  super-concentrate  called  First  Edition 
formulated  specifically  for  newspaper  presses. 

It  comes  in  two  five-gallon  containers,  for  mixing  with 
45  gallons  of  water,  and  enables  the  press  operator  to  run  less 
water  and  eliminates  the  need  to  dissolve  powders.  The 
company  said  the  new  concentrate  retards  ink 
emulsification  and  roller  stripping  and  also  reduces  paper 
waste  and  blanket  piling  and  linting. 

For  demonstrations,  contact  your  local  Anchor/ 
LithKemKo  dealer  or  area  territory  sales  manager  by 

calling  toll-free  800-645-2260. 

*  *  ♦ 

The  Army-Times/Journal  Newspapers  of  Springfield, 
Virginia,  is  expanding  its  production  capacity  with  a  new 
Goss  Metroliner  web  offset  press,  ordered  from  the 
GRAPHIC  SYSTEMS  DIVISION  ROCKWELL 
INTERNATIONAL  CORPORATION. 

The  new  Metroliner  press,  consisting  of  eight  units,  four 
half-decks,  a  3:2  144-page  folder,  and  the  Goss  Press 
Control  System  (PCS),  will  join  two  existing  eight-unit, 
four-half-deck  Metro-Offset  presses  in  printing  well  over  a 
million  copies  a  day.  This  fast-growing  facility  produces 
the  five  daily  Journal  newspapers  in  the  Washington, 

D.C.,  area;  Army  Times,  Navy  Times,  Air  Force  Times 
and  Federal  Times,  plus  a  large  volume  of  commercial 
work. 

“Our  market  analyses  indicate  an  untapped  potential  for 
the  high-quality,  four-color  printing  services  we  offer  our 
commercial  customers,”  said  Bill  Donnelly,  president  of 
the  company.  “To  realize  this  potential  we  need  the 
additional  capacity  which  the  new  Metroliner  press  will 
provide.” 

The  existing  Metro-Offset  presses  are  currently  in 
production  for  16  to  18  hours  each  day.  By  January  1983, 
the  publisher  calculates,  both  presses  will  run  nearly  24 
hours  to  meet  production  requirements,  with  only  55  hours 
of  downtime  in  the  seven-day  workweek. 

The  new  Goss  Metroliner  press,  scheduled  for  delivery 
in  the  spring  of  1983,  will  help  relieve  the  pressure  of  the 
production  schedule. 

A  unique  feature  of  the  press  is  the  arrangement  of  the 
3:2  folder  to  accommodate  44-inch  to  66-inch  webs.  This 
wide  range  gives  the  Army  Times/Journal  Newspapers  the 
flexibility  to  print  many  different  four-color  publications  in 
various  sizes. 
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PLANT  &  EQUIPMENT  NEWS 


Edited  by  BILL  GLOEDE 

Flexographic  press  in  Providence  pss. 

prints  cleaner,  sharper  newspapers  ^  §iic  tfveninji  SuiitHit  -S 


By  Bill  Gloede 

Place  a  copy  of  the  Providence  Journal 
next  to  its  afternoon  counterpart,  the 
Evening  Bulletin,  and  you'll  see  the  dif¬ 
ference.  Place  the  Bulletin  side  by  side 
with  the  New  York  Times,  and  you'll  see 
the  difference.  You'll  even  see  a  differ¬ 
ence  between  the  Bulletin  and  Gannett's 
USA  Today. 

The  difference,  in  a  word,  is  flexogra¬ 
phy.  And  flexography,  referred  to  by 
some  as  the  "sleeping  giant"  of  the  print¬ 
ing  industry,  is  beginning  to  generate 
sufficient  interest  among  newspaper  pub¬ 
lishers  and  production  managers  to  lead 
major  press  manufacturers  to  begin  view¬ 
ing  flexography  as  a  viable  alternative  to 
offset. 

The  Providence  Journal  Company, 
which  publishes  both  the  Journal  and  the 
Bulletin,  has  been  running  one  double¬ 
width  flexographic  unit  in  one  of  its  two 
lines  of  Wood  letterpress  presses  since 
July  of  1981.  Since  then,  the  unit,  de¬ 
signed  and  built  in  a  joint  effort  by  Inter- 
corp  and  the  Kidder-Stacy  Company,  has 
been  producing  newspapers  daily.  Since 
January  of  1982,  the  unit  has  been  pro¬ 
ducing  good  quality  newspapers 
consistently  —  good  enough  and  consis¬ 
tent  enough  to  merit  the  front  page  of  the 
afternoon  newspaper. 

Jerry  S.  DeHimer,  director  of  produc¬ 
tion  for  the  Providence  Journal  Com¬ 
pany,  reports.  “The  thing  is  so  simple. 
There  just  aren't  any  negatives." 

There  are  a  lot  of  positives.  The  flexo 
unit,  which  contains  two  anilox  rollers, 
two  plate  cylinders  and  two  impression 
cylinders,  is  much  less  complicated  than 
other  press  units.  It  costs  about  50%  less 
than  an  offset  unit.  Its  weight  is  about  half 
that  of  a  conventional  unit.  It’s  quieter 
than  conventional  press  units,  and  it  pro¬ 
duces  no  ink  mist.  It's  easy  to  clean.  A 
quality  product  is  produced  after  one  re¬ 
volution  of  the  plate  cylinder  once  the 
unit’s  inker  goes  on  impression,  thereby 
drastically  reducing  printed  waste.  It  is 
consistent.  It  produces  significantly  less 
show-through  on  a  page  of  newsprint,  so 
much  less  that  DeHimer  looks  forward  to 
someday  being  able  to  print  on  25  lb.  basis 
weight  newsprint.  It  requires  less  man¬ 
ning.  The  water-based  ink  produces  a 
much  sharper  image  because  it  is  not 
absorbed  by  newsprint  in  the  same  way  as 
oil-based  ink.  The  ink  does  not  contain 
odiferous  solvents  and  does  not  rub  off  on 
the  readers  hands. 

DeHimer  first  became  interested  in  flexo 
newspaper  printing  back  in  the  mid- 
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1970s.  However,  at  that  time,  flexo  tech¬ 
nology  had  not  advanced  to  the  point  at 
which  it  could  be  considered  a  viable 
alternative  to  either  offset  or  letterpress. 
And  there  were  no  plates  and  no  water- 
based  inks  which  could  be  used  in  the 
newspaper  production  environment. 

DeHimer  pushed  flexography  “into  the 
back  of  my  mind"  while  he  considered 
alternatives  to  the  Journal  Company’s  ag¬ 
ing  Wood  letterpress  press.  He  was  sure 
of  one  thing  —  he  was  not  going  to  go 
offset. 

“1  couldn’t  see  converting  to  offset  — 
it  didn't  make  any  sense  to  me,”  he  re¬ 
called  in  an  interview  with  E&P.  Offset, 
he  claims,  is  "a  chemical  process,  not  a 
printing  process.”  He  believes  offset 
printing  is  too  expensive,  both  in  terms  of 
the  cost  of  offset  presses  and  of  the  cost  of 
printed  waste.  And  he  believes  that  while 
offset  is  controllable,  it  is  not  consistent. 

About  two  years  ago.  he  bucked  heads 
with  the  Kidder-Stacy  people  though  the 
Journal  Company’s  gravure  subsidiary. 


Jobless  rate  still  at  10.8%  mark 


Tbe  front  page  of  the  Bulletin,  printed  on 
the  Kidder-Stacy  A^etrofiex  press  unit.  The 
newspaper  photographed  here  was  among 
the  first  five  to  emerge  from  the  folder  after 
shut-down  for  a  replote. 


(Continued  on  page  25) 

STACK  UP  FOR 


PROFITS! 


CARY’S  FLYING  PASTER  is  both  compact 
and  stackable  so  one  operator  can  handle 
four  pasters  simultaneously.  Result. .  .you 
realize  tremendous  SAVINGS,  in  labor  and 
floor  space. 

CARY'S  unique  design  eliminates 
expensive  downtime  and  running  waste. 
Result.  .  . you  realize  greater  PROFITS! 

The  CARY  Paster  has  established  new 
standards  for  reliability  and  has  made  in-line 
installations  the  preferred  alternative  to 
right-angle  and  substructure  installations. 
CARY  Paster  is  easily  retrofitted  to  existing 
press  lines  as  well  as  certified  for  use 
on  new  presses  by  leading  press 
manufacturers. 

Now  available  in  40,"  50," 60,"  and  68"  web 
width  models,  at  speeds  up  to  2250FPM. 
There  is  an  installation  near  you,and  we  can 
arrange  for  a  visit.  See  for  yourself  how 
CARY  CAN  STACK  UP  PROFITS  FOR  YOU! 

For  additional  information, 
call  or  write  us  today! 

327  Pepper  Road  •  Barrington,  Illinois  60010 
312  381-4600  Outside  Illinois  800  323-7717 


GATF  forecast  sees  improvements 
in  prepress,  composition,  quaiity 


The  Graphic  Arts  Technical  Founda¬ 
tion,  in  its  1983  Technology  Forecast,  pre¬ 
dicts  a  better  year  for  the  printing  busi¬ 
ness  in  1983  as  the  graphic  arts  industries 
benefit  from  advances  and  improvements 
in  printing  technology. 

Among  the  GATF  staffs  predictions 
for  1983: 

•  Improved  prepress  systems  will  help 
web  offset  printers  face  increased  com¬ 
petition; 

•  Water-based  inks  will  help  flexogra¬ 
phy  seek  new  markets  (including  the 
newspaper  market); 

•  Raster-scan  technology  will  become 
the  emerging  technology  in  photocom¬ 
position; 

•  Computer  graphics  will  speed  prep¬ 
aration,  reduce  costs  and  promise  an 
exciting  future; 

•  Government  will  continue  to  tighten 
environmental  controls. 

Regarding  newspapers,  the  GATF  re¬ 
ports  that  over  90%  of  newspaper  printing 
plants  used  process  color  in  1982,  com¬ 
pared  to  60%  in  1968.  However,  the  fore¬ 
cast  cites  newspapers  for  making  “less 
than  optimum  use’’  of  fine  halftone 
screens  available  with  lithographic  and 


photopolymer  relief  plates.  And  the 
GATF  notes,  “The  trend  toward  offset 
printing  of  newspapers  has  continued, 
although  increasing  attention  is  being 
paid  to  flexography.’’ 

The  GATF  also  predicts  improvements 
in  offset  plates,  reporting,  “The  general 
quality  continues  to  improve,  and  several 
excellent  new  plates  have  been 
introduced.  The  trend  to  negative  work¬ 
ing  plates  appears  to  have  stopped  and 
may  even  be  showing  signs  of  reversal. 
There  is  a  growing  demand  for  reliable, 
inexpensive  camera-speed  offset  plates, 
especially  for  newspapers.  Progress  has 
been  slow,  and  no  major  breakthrough  is 
apparent  for  1983.  There  has  also  been 
limited  progress  in  electrostatic  plates. 

Sell  airport  tract 

The  320-acre  Bowles  Airport  tract, 
Agawam,  Mass,  was  sold  by  the  Republi¬ 
can  Company  of  Springfield  to  West 
Mass  Area  Development  Corporation  for 
$1.2  million.  The  land  will  be  developed 
into  an  industrial  park.  The  Newhouse- 
owned  Springfield  Newspapers  are  the 
Morning  Union,  afternoon  Daily  News 
and  Sunday  Republican. 


PRINTING 
INK  SALES 

SOUTHERN  CALIFORNIA 

For  over  a  century,  we've  been  major  suppliers  of 
black  and  color  inks  for  publications  and  pack¬ 
aging.  Our  steady,  solid  growth  is  continuing  and  this 
position  is  loaded  with  career  potential. 

Previous  publication  sales  experience  is  ideal,  pref¬ 
erably  involving  news  inks.  You  will  be  calling  on 
major  metropolitan  newspapers  with  exclusivity  of  our 
proven  product  line. 

Salary  and  incentives  are  competitive  and  based 
entirely  on  experience.  Our  benefit  and  retirement 
package  is  second  to  no  other. 

Local  Interviews  Will  Be  Arranged 

To  learn  more  about  your  career  growth,  send  your 
resume  with  earnings  history  to: 


I.M.  HUBER  CORPORATION 

4871  Woodthrush  Road 
Pleasanton,  California  94566 

An  Equal  Opportunity  Employer 


VanDenburgh  Terrien 


Tribune  hires  two 
production  execs 

Two  executives  have  joined  the  pro¬ 
duction  department  staff  at  Freedom 
Center,  the  Chicago  Tribune's  new  offset 
facility.  The  moves  are  part  of  a 
restructuring  program  designed  to  better 
organize  Freedom  Center’s  technological 
resources,  according  to  Wayne  Perry, 
vicepresident  and  production  director  of 
Chicago  Tribune  Company. 

George  VanDenburgh  has  been  named 
pressroom  manager.  He  joins  the  Chica¬ 
go  Tribune  from  the  Gary  (Ind.)  Post- 
Tribune,  where  he  served  as  a  mechanical 
superintendent,  assistant  production 
manager  and  most  recently  vicepresident 
and  production  director. 

VanDenburgh  and  his  department  will 
place  a  major  emphasis  on  quality. 

Martin  Terrien,  31,  has  been  named 
production  department  controller.  Ter¬ 
rien,  who  joined  the  Chicago  Tribune  in 
April,  1982  as  manager  of  financial  plan¬ 
ning,  will  be  responsible  for  setting  up 
financial  controls  and  procedures. 

To  accomplish  this  goal,  Terrien  plans 
to  create  a  communication  link-up 
between  management  and  line  manage¬ 
ment,  translating  Freedom  Center’s  tech¬ 
nology  into  specific  new  programs. 

ANPA  slates  seminar 
on  VDT  hazards 

The  occupational  health  aspects 
associated  with  VDTs  as  well  as  micro- 
wave  and  satellite  transmissions  will  be 
the  major  focus  of  the  Newspaper  Safety 
and  Health  Symposium  sponsored  by  the 
ANPA  Research  Institute.  The  sym¬ 
posium  will  be  held  March  24-25  at  the 
Holiday  Inn,  Fisherman’s  Wharf,  San 
Francisco. 

Moderator  for  the  program  will  be 
Howard  R.  Brown,  M.D.,  media  director 
for  the  New  York  Times.  Brown  is  the 
chairman  of  the  ANPA  Environmental 
Committee. 

Among  the  topics  to  be  discussed  are 
microwave  and  radio  frequency  stan¬ 
dards;  the  implications  of  legislation, 
litigation,  ergonomics  and  radiation 
measurement,  labor  contracts  and  nego¬ 
tiations  of  VDTs;  psychological  stress 
due  to  new  technology;  and  updates  on 
noise  and  waste  regulations. 
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Use  this  handy  order  form  to  order: 

1983  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1982) 
1982  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  June,  1982) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1983  Edition  $50  per  copy  Bulk  orders  5  or  more  $45.00  each 

(U.S.  and  Canada)  $65  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1 982  Edition  $40  per  copy  □  Buik  orders  5  or  more  $35.00  each 

(U.S.  and  Canada)  $50  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ _ 

Nature  of  Business  _ _ _ 

Address _ _ _ _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


THE  DIFFERENCE  among  the  three  methods  of  printing  used  in  the  newspaper  industry  is  illustrated  by  the 
above  microscopic  photographs  of  the  halftone  dot  structure.  The  photos,  which  were  token  under  laboratory 
conditions  by  the  J.M.  Huber  Corp.,  ore  letterpress-printed  dots  (left);  web  offset-printed  dots  (center);  and 

flexographic-printed  dots  (right). 

■  Corporation  will  supply  the  Journal  Com¬ 

pany  with  a  new  flexo  newspaper  press 
unit,  designed  and  manufactured  in  West 
Germany.  The  two  units  will  be  com¬ 
pared  in  the  production  environment. 

Then,  if  DeHimer’s  dream  becomes  real¬ 
ity,  the  Journal  Company  will  replace  its 
letterpress  presses  with  flexo  presses  and 
become  the  first  newspaper  to  be  printed 
by  the  flexographic  printing  process. 


Flexo 


Jewish  daily 
to  go  weekly 


(Continued  from  page  23) 


Providence  Gravure.  At  about  the  same 
time,  the  W.R.  Grace  Company  was  ex¬ 
pressing  an  interest  in  manufacturing 
photopolymer  plates  for  flexo.  And  ink 
manufecturers  were  expressing  interest 
in  developing  water  based  inks. 

“We  saw  the  opportunity  to  do  some 
testing  here,”  DeHimer  explains. 

Kidder-Stacy  teamed  up  with  Inter- 
corp  and  designed  and  built  a  flexog¬ 
raphic  press  unit,  which  was  displayed  at 
the  ANPA/RI  show.  After  the  show,  the 
unit  was  shipped  to  Providence  and  in¬ 
stalled  in  place  of  one  of  the  Journal  Com¬ 
pany’s  Wood  letterpress  units.  W.R. 
Grace  provided  the  plates,  and  several 
ink  suppliers  began  formulating  different 
water-based  inks  and  supplying  them  to 
the  Journal  Company.  Testing  began. 
The  unit  did  in  fact  work,  but  there  were 
many  bugs,  including  plate  filling,  offset¬ 
ting  of  the  ink  on  the  second  impression 
cylinder  and  web  tension  problems. 

“It  just  so  happened  that  everything 
came  together  about  a  year  ago — the  ink, 
the  plates,  the  anilox  roll,”  recalls  De¬ 
Himer.  The  unit  began  producing  16  ex¬ 
cellent  quality  newspaper  pages  daily. 

In  recent  months,  some  300  newspaper 
production  executives,  some  with  their 
publishers,  have  visited  the  Providence 
plant  and  witnessed  the  flexo  unit  in  op¬ 
eration.  Their  reactions  to  the  press  unit 
have  been  highly  favorable.  DeHimer  be¬ 
lieves  there  are  “a  half-dozen  papers 
right  on  the  verge”  of  ordering  flexog¬ 
raphic  presses. 

The  next  step  in  flexography  in 
newspapering  —  color  —  has  already 
been  taken.  The  Greater  Buffalo  Press  is 
now  printing  Sunday  comics  on  a  six- 
color  flexo  press  designed  and  built  by 
Kidder-Stacy.  While  some  work  needs  to 
be  done  on  inks,  the  quality  of  the  Greater 
Buffalo  Press  printing  is  excellent  —  in 
some  cases  better  than  that  achieved  with 
other  printing  methods. 

In  April,  Kidder-Stacy  will  replace  the 
K-S  Metroflex  unit  with  an  updated  ver¬ 
sion,  and  the  Windmoeller  &  Hoelscher 
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The  85  year-old  Jewish  Daily  Forw  ard, 
a  Yiddish  language  newspaper  in  New 
York,  will  become  a  weekly  news  maga¬ 
zine  on  February  4,  announced  Harold 
Ostroff,  general  manager. 

Ostroff  said  the  Forward’s  English  lan¬ 
guage  section  will  be  continued  in  the 
weekly. 

The  Forward  had  over  200,000  daily 
circulation  in  the  1950s,  but  its  daily 
sales  dropped  to  around  20,000  in  recent 
years. 


Mildred  A.  Considine 

Mildred  Anderson  Considine,  75, 
widow  of  Hearst  Newspapers’  reporter 
Bob  Considine  and  a  reporter  and  author 
in  her  own  right,  died  January  1 1  in  New 
York.  Until  a  year  ago,  she  wrote  a  travel 
column  for  Hearst  Newspapers. 


New,  Simple,  Stepper  QFL  Systems 

Let  You  Quarter-Fold  -  jt  _ 
and  Address  Label  in  / 

One  Efficient  and 
Rapid  Operation^ 


Model 
81  QFL 


The  QFL's  labeler  is  a  special  Stepper 
1 200  which  features  a  zone  sensor  / 
kicker  that  senses  sorting  codes  on 
labels  and  kicks  the  papers  to  identify 
"new"  zones;  helps  speed  sorting 
and  bundling  papers  for  postal  car¬ 
rier  routes. 


Select  the  system  to  ^ 

match  your  operation: 

+  The  81  QFL  quarter-folds  and  address 
labels  pre-inserted  papers, 

+  .In  addition  to  quarter-folding  and  ad¬ 
dress  labeling,  the  next  two  systems 
assemble  sections  together. 

□The  72  QFL  assembles  2-part  papers. 
□The  73  QFL  assembles  a  3-part  paper, 
+  Each  compact  Stepper  QFL  system  is 
mobile. ..let's  you  position  it  where  it's 
needed. 


Call  Mr.  Scott  for  information: 

913-782-2580 


Stepper 


The  Innovaters  In 
Newspaper  Distribution 


P.Q.  Box  103  /  QIathe,  KS  66061 


IASSOCIATES. 


See  us  at  the  Great  Lakes/Midstates  Newspaper  Conference,  January  29-31 
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$6  million  in  space  sold 


Sunflower  Group  celebrates  holidays-growth 


There  was  reason  to  celebrate  at  a  holi¬ 
day  gathering  December  22  at  the  Sun¬ 
flower  Group,  the  Kansas-based  co-op 
couponing  organization. 

Branham  Newspaper  Sales  hosted  a 
holiday  luncheon  party  for  Sunflower 
personnel  to  express  appreciation  for  the 
volume  of  business  placed  in  smaller  mar¬ 
ket  dailies  across  the  nation  during  1982. 

According  to  Dennis  Garberg,  the 
Sunflower  Group  president,  his  organiza¬ 
tion  bought  nearly  $6  million  in  newspaper 
space  in  1982.  “These  billings  went 
exclusively  to  smaller  market  daily  news¬ 
papers  which  normally  receive  only  a 
fraction  of  the  national  food  coupons  run¬ 
ning  in  major  metro  papers,”  he  said. 

Daniel  Stolper,  manager  of  Branham's 
Kansas  City  sales  office,  confirmed  that 
the  Sunflower  Group  was  bringing  new 
advertisers  to  newspapers  not  usually 
accustomed  to  receiving  these  coupons. 

Stolper  said,  “We’ve  had  business  this 
year  in  Branham  represented  newspapers 
from  the  Sunflower  Group  for  General 
Foods,  Lever  Brothers,  General  Mills, 

Coca  Cola,  and  a  number  of  other  nation¬ 
al  package-goods  advertisers.  The  signifi¬ 
cant  point  here  is  that  many  of  our  news¬ 
papers  weren’t  regularly  carrying  linage 
from  these  types  of  accounts.  Now,  the 
Sunflower  Group  is  placing  regular 
coupon  advertising  in  most  of  our  news¬ 
papers  located  in  B,C  and  D  size  coun¬ 
ties.” 

Garberg  positions  his  program  as  a 
“complete  supplementary  package  to  the 
major  co-op  couponing  programs”  in¬ 
cluding  Blair,  Valassis,  Product  Movers 
and  NCC.  “We  pick  up  where  they  leave 
off,”  said  Garberg.  He  said  that  his  news¬ 
paper  list  will  expand  from  17.5  million 
circulation  in  1982  to  22.6  million  in  1983. 

Under  the  Sunflower  Group’s  prog¬ 
ram,  manufacturer’s  coupons  may  run  in 
part  or  all  of  the  newspapers  on  the  Sun¬ 
flower  list.  Complete  art  and  layout  ser¬ 
vices  are  available  to  participating  adver¬ 
tisers.  “Flexibility  is  one  of  the  reasons 
we’ve  been  successful,”  Garberg  said. 

Branham’s  Stolper  reports  that 
“We’ve  been  busy  negotiating  1983 
newsplan  contracts  with  the  Sunflower 
Group  for  many  of  our  newspapers  and  it 
appears  that  the  account  will  continue  its 
impressive  growth  next  year.” 

The  Sunflower  Group  recently  moved 
to  new  13,000  square  foot  headquarters 
facilities  in  Lenexa,  Kansas,  a  Kansas 
City  suburb.  The  new  facilities  are  outfit¬ 
ted  with  a  complete  darkroom  and  high¬ 
speed  print  production  facilities,  enabling 
total  in-house  production  capabilities.  William  DeB  .  Mebane  was  named 
The  firm  is  fully  computerized  and  util-  president  of  The  Greenville  (S.C.)News- 


CELEBRATING  at  a  holiday  party  for  the  Sunflower  Group  hosted  by 
Branham  were  (seated)  Bill  Osborne,  Topeka  Capital-Journal  advertising 
director  (left)  and  Santa  Claus.  Standing  are  Dennis  Garberg,  Sunflower 
Group  president  (left),  and  Dan  Stolper,  Branham  Kansas  City  manager 
(right). 


izes  two  IBM  System  32  computers.  An 
IBM  System  34  is  on  order  for  delivery  in 
early  1983. 


Piedmont  Company  as  part  ot  a  reassign¬ 
ment  of  responsibilities,  according  to 
Rhea  T.  Eskew,  who  is  relinquishing  the 
position. 

Eskew  continues  as  publisher  of  the 
Greenville  News  and  Greenville  Pied¬ 
mont.  Mebane  is  co-publisher  and  has 
been  a  vicepresident.  Eskew  also  is  presi¬ 
dent  of  Multimedia  Newspaper  Com¬ 
pany,  which  owns  the  Greenville  papers. 
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We’d  rather  not  pound  it  into  you 


If  you  suffer  a  heart  attack, 
and  your  heart  stops  beating, 
pray  that  someone  nearby  has 
been  trained  in  Red  Cross  CPR. 

If  you’d  rather  do  some¬ 
thing  now  to  reduce  your  risk  of 
a  heart  attack.  Red  Cross  is 
ready  to  help. 

We'll  teach  you  how  to 
check  blood  pressure.  We’ll 
help  you  learn  more  about  good 
nutrition  and  a  healthy  diet. 
We’ll  help  you  watch  your 
weight. 

If  you’d  like  to  learn  how 
to  take  better  care  of  your  heart, 
call  Red  Cross. 

We’ll  help.  Will  you? 


American 
Red  Cross 


Well  Help.  Will  You? 


A  Public  Service  of  This  Magazine  &  The  Advertising  Council 


Creative  .services  ftir  this  ad\’erti.senient  contributed  byj.  Walter  Thomp.son  Co. 

Help  us  help  the  people  in  your  conununity  to  live 
safer,  healthier,  happier  lives.  Please  run  Red  Cross 
public  service  advertisements  like  the  one  shown  above. 

We’re  very  grateful  for  any  space  you’ve  donated  to 
our  advertisements.  And  we  ask  that  you  continue  to 
use  them  as  often  as  possible  as  a  reminder  of  the 
health  services  available  to  your  readers. 

A  recent  Louis  Harris  nationwide  study  found  that 
two  out  of  every  three  Americans  are  totally  unaware 
of  any  Red  Cross  public  service  advertising.  Help  us 
change  that,  and  you’ll  be  helping  the  people  in  your 
area,  too. 

Red  Cross  ads  come  in  several 
sizes  and  are  screened  for  magazine 
and  newspaper  printing. 


Syndicates 


By  Lenora  Williamson 


Financial  Tinr)es  business  package  signed 

editor  for  two  years  after  receiving  her 
degree,  and  then  returned  to  the  two 
United  Media  Enterprises  affiliates  in 
January  of  1981  as  an  associate  editor. 


The  Houston  Chronicle  has  become 
the  first  newspaper  in  North  America  to 
carry  the  in-depth  business  news  package 
offered  in  syndication  by  the  Financial 
Times,  which  is  published  in  London  and 
Frankfurt,  West  Germany. 

The  weekly,  multi-page  addition  to  the 
Chronicle’s  regular  Monday  business 
section  will  contain  stories  selected  to  put 
international  news  in  context  and  to  en¬ 
lighten  Houston  area  executives  on  what 
is  likely  to  happen  around  the  world. 

There  will  be  special  emphasis  on  busi¬ 
ness  news  from  Latin  America  and 
energy-producing  areas. 

Financial  Times  and  Houston  Chroni¬ 
cle  business  writers  will  communicate  by 
phone  and  a  computer-to-computer 
hook-up  to  select  stories  with  direct 
impact  on  business  in  Houston. 

Joe  Rogaly,  chief  executive  of  FT  Busi¬ 
ness  Enterprises,  commented  on  the 
Houston  arrangement:  “We  welcome 
with  pride  this  special  link  with  the  Hous¬ 
ton  Chronicle  and  Texas.  Both  Britain 
and  Texas  are  major  oil  producers  and 
Houston  is  an  important  international 
financial  center.  The  FT  is  well  able  to 
provide  news  and  information  through 
the  Houston  Chronicle  that  Texas  could 
not  receive  so  quickly  from  any  other 
source.” 

The  Chronicle  continues  to  publish 
breaking  international  business  news  on  a 
daily  basis  in  all  editions. 


A  look  at  college  humor  today  and 
yesterday  is  being  offered  by  Carlinsky 
Features  as  a  pair  of  one-shot  compila¬ 
tions  from  the  Harper  &  Row  anthology, 
“College  Humor.” 

The  first  part  is  a  decade-by-decade 
selection  of  stories,  jokes  and  cartoons  by 
students  who  grew  up  to  be  famous,  plus 
some  creations  from  campuses  of  today. 

Big-name  bylines  include  Bennett  Cerf 
(Columbia  Jester),  Robert  Benchley 
(Harvard  Lampoon),  F.  Scott  Fitzgerald 
(Princeton  Tiger),  Rube  Goldberg  (Cali¬ 
fornia  Pelican),  Milton  Caniff  (Ohio  State 
Sundial),  S.J.  Perelman  (Brown  Jug),  Dr. 
Seuss  (Dartmouth  Jack  O’Lantern),  Art 
Buchwald  (U.S.C.  Wampus)  and  Garry 
Trudeau  (Yale  Record). 

The  second  part  is  “Old  Jokes  Never 
Die,”  a  sampling  of  the  short  jokes  that 
have  made  students  laugh  over  the  past 
hundred  years.  Such  as: 

Managing  editor:  Let’s  not  have  any 
more  jokes  about  sex,  drinking,  or  pro¬ 
fanity. 

Editor:  OK,  I’m  tired  of  putting  out  this 
magazine,  too. 

That  one  was  from  the  Yale  Record, 
1960s. 


Dr.  Judith  Kuriansky,  a  clinical  psy¬ 
chologist,  is  beginning  a  twice-monthly 
column  January  16  for  Sunday  Woman, 
the  national  newspaper  section  syndi¬ 
cated  by  King  Features. 

With  the  title  “Dr.  Kuriansky.  .  .On 
Sexuality,”  the  column  will  be 
“straightforward  and  mature,’  but 
“appropriate  newspaper  fare,”  accord¬ 
ing  to  Merry  Clark,  editor  of  the  Sunday 
Woman  section. 


Dr.  Kuriansky 

Dr.  Kuriansky  is  the  host  of  a  five- 
times-a-week,  three-hour  program  on 
WABC  radio  in  New  York  City  and  also 
of  “Modern  Life”  on  the  Modern  Sat¬ 
ellite  Network. 

She  also  appears  on  WCBS-tv  News, 
New  York,  and  has  been  a  regular  con¬ 
tributor  to  radio  and  television  stations  on 
such  topics  as  lifestyle,  relationships, 
work  adjustment,  and  stress  and  sexual¬ 
ity. 


London-based  feature  service  returns 


John  Gardner  was  appointed  sales 
representative,  southwestern  states,  for 
Field  Newspaper  Syndicate.  He  will 
serve  Field’s  clients  in  Arkansas,  Col¬ 
orado,  Kansas,  Louisiana,  Missouri, 
Nebraska,  New  Mexico,  Oklahoma  and 
Texas. 

Gardner  holds  bachelor’s  and  master’s 
degrees  in  psychology  from  Wichita  State 
University  and  served  more  than  six 
years  in  the  U.S.  Air  Force,  finishing  his 
military  career  as  a  captain.  His  home  is 
in  Arlington,  Texas. 

*  ♦  * 

Debra  Morgenstern  Katz  has  been 
named  assistant  managing  editor  of 
television  features  for  United  Feature 
Syndicate  and  Newspaper  Enterprise 
Association. 

Katz  began  her  career  at  UFS/NEA  as 
a  proofreader/editorial  assistant  while 
working  on  her  master’s  degree  in  jour¬ 
nalism  at  New  York  University.  She 
joined  McCall’s  magazine  as  assistant 
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Gemini  News  Service,  which  describes 
itself  as  the  news  syndicate  that  covers 
areas  of  the  world  big  international  wire 
services  miss,  is  coming  back  in 
February. 

Originally  started  by  Derek  Ingram,  a 
former  deputy  editor  of  the  London  Daily 
Mail  and  author  of  several  books  on  the 
British  Commonwealth,  the  London- 
based  feature  service  was  for  a  time  under 
the  wingof  T'/ii'  Guardian,  Manchester.  A 
number  of  American  papers,  including 
the  Los  Angeles  Times,  were  among  sub¬ 
scribers. 

Last  year,  after  15  years,  Gemini  sus¬ 
pended  operations  for  financial  reasons. 

Editor-in-chief  Derek  Ingram 
explained:  “Reaction  from  subscribers 
all  over  the  world  was  so  remarkable  that 
we  just  had  to  try  and  get  the  service 
going  again.” 

One  of  the  main  claims  of  Gemini  is 
that  it  specialized  in  news  from  Third 


World  countries  and  areas  of  the  world 
where  many  newspapers  and  even  some 
wire  services  do  not  maintain  correspon¬ 
dents. 

An  international  foundation  to  be 
known  as  NewsConcern  International 
Foundation  has  been  set  up  to  finance  and 
run  Gemini.  The  Guardian  again  is  associ¬ 
ated  with  the  service  and  providing  finan¬ 
cial  backing. 

A  board  of  governors  has  been 
appointed  and  includes  Clyde  Sanger  of 
Canada,  Professor  Rex  Nettleford  of 
Jamaica,  Trevor  McDonald  of  Trinidad 
and  James  Porter  of  the  Commonwealth 
Institute,  London. 

In  the  United  States,  as  before,  the 
service  is  being  handled  by  Interpress  of 
London  and  New  York,  400  Madison 
Avenue,  New  York  City  10017.  Jeffrey 
Blyth,  a  former  colleague  of  Ingram  and 
at  one  time  chief  correspondent  in  the 
U.S.  for  the  London  Daily  Mail,  will  be 
handling  the  service  at  Interpress. 
EDITOH  &  PUBLISHER  for  January  15,  1983 
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UPl  reporter  expelled 
from  Poland  by  police 


By  Doug  Borgstedt 


Ruth  Gruber.  UPI’s  Warsaw  correspondent,  who  was  re¬ 
leased  (January  12)  after  being  detained  24  hours  by  Polish 
police  for  questioning,  was  ordered  to  leave  the  country. 

The  Polish  news  agency,  PAP,  reported  the  expulsion  order 
about  two  hours  after  she  was  set  free. 

Meantime,  Gruber  said  she  was  “treated  very  well  except 
for  being  held  incommunicado.”  Gruber,  who  is  scheduled 
for  reassignment  in  April,  said  she  was  questioned  “exten¬ 
sively  about  film  which  was  in  a  package”  allegedly  sent  to 
her  from  Gdansk.  In  New  York,  UPl  said  that  it  had  no 
knowledge  of  the  package  contents  or  who  shipped  it. 

Gruber  was  summoned  to  the  police  station  in  Warsaw 
Tuesday  (January  11)  as  a  “witness"  after  contacting  the 
police  earlier  in  the  day  to  report  that  a  UPl  secretary,  a  Polish 
national,  has  not  been  heard  from  after  responding  to  a  tele¬ 
phone  call  to  pick  up  a  package  at  the  train  station.  The 
secretary  was  also  retained  by  police  and  her  husband  re¬ 
ported  that  their  apartment  was  searched  in  the  middle  of  the 
night. 

Bogdan  Turek,  a  Polish  UPl  correspondent,  was  detained 
for  two  hours  Tuesday  when  he  accompanied  Gruber  to  the 
police  station  to  translate  for  her. 

The  U.S.  Embassy  lodged  a  formal  protest  with  Polish 
authorities,  and  Bill  Small,  UPl  president,  protested  the  ac¬ 
tion  in  a  cable  from  New  York  to  Gen.  Wojciech  Jaruzelski, 
the  Polish  military  leader. 

Since  the  suspension  of  martial  law  in  Poland  last  month,  at 
least  nine  Polish  staffers  assisting  western  news  organizations  in 
Warsaw  have  been  refused  renewal  of  their  work  permits, 
and  a  reporter  for  the  BBC  was  expelled.  Also,  41  of  the  233 
Polish  employes  hired  by  the  U.S.  Embassy  are  facing  the 
threat  of  being  denied  permission  to  continue  work  at  the 
embassy. 
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New  moves  in  LA.  libel  case 


Attorneys  for  the  Los  Angeles  Daily  News  and  two  of  its 
reporters  last  week  filed  for  reconsideration  of  a  default  judg¬ 
ment  against  them  in  a  $60  million  libel  and  invasion  of  priva¬ 
cy  suit  (E&P,  Dec.  25  and  Jan.  1). 

At  the  same  time,  Adam  Dawson,  one  of  the  reporters,  told 
the  court  he  would  reveal  names  of  two  of  the  sources  sought 
by  the  plaintiff,  Jerry  Plotkin,  a  Los  Angeles  businessman  and 
a  former  Iran  hostage. 

The  other  reporter,  Arnie  Friedman,  pledged  to  maintain 
silence  on  his  confidential  sources. 

On  December  27,  ten  days  after  a  Superior  Court  judge 
granted  Plotkin  a  default  judgment,  J.  Scott  Schmidt,  presi¬ 
dent,  Daily  News,  owned  by  the  Tribune  Co.,  Chicago, 
ordered  both  reporters  to  provide  the  sources  requested  by 
Plotkin’s  attorneys  in  depositions. 

On  January  5,  Schmidt  disclosed  that  “As  a  result  of  what 
had  occurred  in  the  lawsuit,  the  Daily  News  has  determined  it 
can  no  longer  continue  its  relationship  with  Lillick,  McHose 
&  Charles,”  and  that  new  counsel  has  been  retained  to  handle 
the  Plotkin  case,  which  he  said  would  be  announced  later, 
“Our  primary  goal  is  to  win  the  lawsuit,  and  we  will  do 
whatever  is  necessary  to  do  this,”  Schmidt  said. 

The  News  and  each  of  the  reporters  have  separate  attor¬ 
neys.  Dawson  said  the  newspaper  has  agreed  to  pay  his  and 
f  riedman’s  legal  costs  but  would  not  be  responsible  for  any 
final  judgment  against  them. 

A  hearing  on  all  3  motions  was  scheduled  for  February  1 1 . 
EDITOR  &  PUBLISHER  for  January  15,  1983 
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November 

Linage 

Th«  fpllowing  linage  tabulations  have  been  compiled  by 
Media  Records,  Inc.  for  the  exclusive  publicotion  of  Editor 
4  Publisher.  They  may  not  be  reprinted  or  published  in 
any  form  without  explicit  permission  from  Medio  Re« 
cords,  Inc.  NOTE:  Newspopers  marked  with  code  below 
include  advertising  in  Porade  or  Fomily  Weekly, 
approximate  linoge  as  follows: 

*Parade^5,B08  tFamily  Weekly-S3,860 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ATLANTA,  GA. 


Constituiion-m . 

.  2,670,248 

511,856 

2,626,586 

473,196 

Journol-e . 

3,216.010 

623,264 

3,187,963 

511,804 

Journal  &  ConsTitution-S  1,852,901 

548,010 

2,264,413 

450,814 

Journal  &  Constitution-sot  528.204 

476.040 

Grand  Totol  . 

8,267,363 

1,683,130 

8,555,002 

1,435,814 

NOTE  Consitution-m 

1  and  Journol-e  published  5  days  a  week  only 

BALTIMORE.  MD. 

•News  Amencan-S. 

.  643,381 

47,616 

847,103 

126,928 

News  Amencon-e. ... 

.  1,143,350 

253,992 

1,149,105 

136,136 

Sun-m . 

.  2,459,861 

215,335 

2,120,414 

185,029 

Sun-e  . 

.  2.187,509 

228,792 

2,147,602 

185,029 

Sun-b 

.  2.165.046 

172.176 

2.637.565 

317.382 

Grond  Totol 

.  8,599,147 

917,911 

8,901,789 

950,762 

BERGEN  COUNTY,  NJ. 

Record -e 

...  2,921,617 

576,386 

2,799,709 

443,132 

• Record -S  . 

.  2.228.656 

-<39.152 

2  449  295 

W6.720 

Grand  Totol . 

.  5,150,273 

1,015,538 

5,249,004 

1,039,852 

NOTE:  Record-e  published  5  days  a 

week  only 

BOSTON,  MASS. 

Herald  Amencon-m. 

.  651,527 

97,688 

868,030 

156,308 

Herold  Amencon-S.. 

.  326,327 

279.140 

743,553 

314,732 

Globe-o/d . 

.  -  3,006,447 

162,847 

2,706,322 

209,280 

•Globe-S 

2.775.965 

315.048 

3.378.547 

444  496 

Grond  Totol . 

.  6,760,266 

854,723 

7,696,452 

1,124,816 

BUFFALO,  N.Y. 

Courier  Express-m 

1,023,423 

22,523 

•Courier  Express-S 

1,348,147 

90,080 

News-e  . 

2,638,523 

419,423 

2.416,145 

176,914 

.  1.209-203 

243  048 

533.014 

Grond  Total  . 

.  3,847,726 

662,471 

5,320,729 

289,517 

NOTE.  Courier  Express-m  ond  S  ceosed  publicotion  Sept  19.  1982. 

CAMDEN,  NJ. 

Courier  Post-e .  1,872,138  215,011  1,787.364  137,576 

•tCourier  Post-S .  812.567  93.604  994,117  68.880 

Grand  Total..  ,  2,684,705  308,615  2,781,481  206,456 

NOTE  Effective  Sundoy,  Jon.  31,  1982  the  Courier-Post-S  totals  include 
Porodc  mogozine  linoge. 

CHARLOTTE,  N.C. 

News-e  .  1,345,398  13,872  1.574,902  131,760 

Observer-m .  1,837,060  590,369  1,873,743  483,538 

•Observer-5  ,.  943.704  303.741  1.213.055  297  791 

Grand  Total  .  4,126,162  907,982  4,661,700  913,089 

NOTE  News-e  published  5  days  a  week  only  Lost  sat  publication  Feb  27, 
1982 

CHICAGO,  ILL. 

Tribune-o/d  .  2,534,538  2,709,034  3,647,620  2,816,231 

Tribune>s .  1,580,028  926,606  2,903,490  1,141,053 

Sun-Times-m .  2,501,612  946.907  2,469,008  805,986 

•Sun  Times-S  . .  854.395  639.108  1.084.134  814  154 

Grond  Total .  7,470,573  5,221,655  10,104,252  5,577,424 

NOTE:  Tribune  oil  day  and  Sundoy  chonged  from  nme-column  to  six-column 
width  Oct.  11,  1982. 


CINCINNATI,  OHIO 

Enquirer-m .  2,679,088  27,896  3,343,714  57,856 

Enquirer-S  .  1,601,068  65,592  2,391,665  118,232 

Post-e...-, .  1.168.580  179,038  1.599.833  58.560 

Grond  Total .  .5,448.736  272,936  7,335,212  234,648 

NOTE:  Enquirer-m  ond  S  ond  Post-e  chonged  from  nine-column  to  six- 
column  width  Mar  29,1982 

CLEVELAND,  OHIO 

Ploin  Deoler-m .  3,406,263  470,549  3,294,867  458,441 

Plain  Dealer  s .  1,669,649  137,027  2,211,138  181,658 

Press-e .  1,887,889  381,022 

Press-S .  .  .  517.227  96.036 

Grand  Total  .  5,075,912  607,576  7,911,121  1,117,157 


NOTE:  Press-e  ond  S  lost  publication  date  June  17,  1982. 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


DALLAS,  TEX. 

News-m .  5,380,215  339,354  5,515,406  251,935 

•News-S .  2,484,396  319,231  3,347,230  264,471 

Times  Herold-o/d .  4,855,207  397,645  4,860,194  82,758 

Times  Herald-S .  2.274.600  171.369  2.814.575  209.604 

Grand  Total . 14,994,418  1,227,599  16,537,405  808,768 

NOTE:  Effective  Sunday,  Jon.  3, 1982  the  News-S  includes  Parode  mogozine 
linoge 

DENVER,  COLO. 

Rocky  Mt.  Ncws-m .  5,437,171  4,859,584 

•Rocky  Mt.  News-S .  1,369,297  1,536,673 

Post-m .  3,573,573  158,342  3,637,509  135,325, 

Post-S .  2.141.075  _  3.097.292  _ 

Grond  Totol . 12,521,116  158,342  13,131,058  135,325 

NOTE:  Rocky  Mountoin  News-m  and  S  changed  from  six-column  to  seven- 
column  tabloid  Mar.  2,  1982. 

NOTE;  Post-e  chonged  to  o  morning  edition  June  7,  1982. 


DETROIT,  MICH. 

FreePress-m .  2,157,672  628,217  2,194.115  565,606 

•Free  Press-S  685,619  352,758  886,481  567,972 

News-o/d  ...  2,595,708  651,953  2,948,733  636,082 

News-S .  1.351.310  481.585  1.847.698  846.577 

Grand  Total .  6,790,309  2,114,513  7,877,027  2,616,237 

ERIE,  PA. 

Times-e .  1,566,665  34,864  1.571,452  9,600 

'Times  News  S .  1 .044.097  36.600  1.161.526  25.620 

Grand  Total .  2,610,762  71,464  2,732,978  35,220 

GREENWICH/STAMFORD,  CONN. 

Time-e .  1,622,579  1  7,088 

tTime-S .  722,155 

Advocote-e .  2,245,766  65,612 

tAdvocate-S  754.461  _ 

Grand  Total .  5,344,961  82,700 

NOTE:  Figures  for  1981  not  available 

HARTFORD,  CONN. 

Courant-m .  3,139,213  453,669  2,830,446  523,223 

Courant-S .  1.365.850  1.058.142  1.677.450  601.952 

Grand  Total .  4,505,063  1,511,811  4,507,896  1,125,175 

NOTE:  Courant  Sundoy  Porode  last  publicotion  Feb.  28,  1982. 

HONOLULU.  HAWAII 

Advertiser-m .  2,874,052  2,726,363 

Star  Bulletin-e .  2,918,302  2,738,137 

•Star  Bulletin  & 

Advertiser-S .  1.324.695  1.719.665 

Grand  Total .  7,117,049  7,184,165 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


HOUSTON.  TEX. 

Chronic(e-o/d  ...  6,491,967  455,035  5,833,183  829,851 

Chronicle-S  2,420,409  235,878  3,409,288  652,476 

Post-m...  4,877,125  480,698  4,671,457  583,846 

*Post-S...  1.431.099  421.176  1.940.103  490.104 

Grand  Total  15,220,600  1,592,787  15,854,031  2,556,277 

KANSAS  CITY  MO. 

Times-m .  2,287,328  481,080  2,321,626  546,256 

State  1,093,679  202,078  1,011,104  200,022 

Star-S .  1.244.513  455.956  1.637.541  448.728 

Grand  Total .  4,625,520  1,139,114  4,970,271  1,195,006 

KNOXVILLE,  TENN. 

Journal-m .  1,414,986  113,040  1,204,179  156,658 

News-Sentinel-e .  1,579,163  208,371  1,475,560  259,543 

•News-Sentinel-S .  898.672  109,376  1.158.173  138.592 

Grand  Total .  3,892,821  430,787  3,837,912  554,793 

LITTLE  ROCK,  ARK. 

Arkonsos  Gazette-m .  1,083,366  285,084  1.291.742  361.424 

•Arkansas  Gazette-S .  580.462  336.368  753.614  348.088 

Grond  Totol .  1,663,848  621,452  2,045,356  709,512 

NOTE:  Arkonsos  Gazette-m  and  S  changed  from  eight  to  six-column  width 
Jon,  1,  1982 

LONG  ISLAND.  N.Y. 

Newsday-e  .  3,020,753  1,029,203  2,887,326  1,020,822 

Newsday-S .  1.576.047  1.133.445  1.983.473  1.238.953 

Grand  Total .  4,596,800  2,162,648  4,870,799  2,259,775 

LOS  ANGELES.  CALIF. 

Times-m .  5,871,208  3,693,293  5,759,654  3,486,122 

Times-S-  2,451,576  1,169,909  3,496,883  1,845,197 

Herald  Examiner-m .  972,248  91,437  1,040,458  258,115 

Herald  Exominer-S .  237.194  31.417  426.585  35.481 

Grand  Total .  9,532,226  4,986,056  10,723,580  5,624,915 

NOTE;  Herold-Exomlner-e  changed  to  o  morning  edition  June  5,  1982. 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

News  m .  2,872,665  849,674  3,038,418  736,852 

•News-S .  902.358  203.312  1.141.623  225.428 

Grand  Total .  3,775,023  1,052,986  4,180,041  962,280 

MEMPHIS,  TENN. 

Commercial  Appeal-m  2,355,629  440,963  2,409,8' 5  443,039 

Commmerctal  Appeol-S  1,125,390  262,916  1,553,822  203,264 

Press-Scimitar-e .  1.768.755  266.046  1.728.555  325.346 

Grand  Total .  5,249,774  969,925  5,692,192  971,649 


NOTE:  Effective  with  May  1, 1982,  the  Press  Scimitar  has  changed  the  formot 
of  Its  sot  edition  from  a  standard  size  nine-column  to  a  tabloid  size 
seven-column  format  The  Mon.  through  Fri.  editions  continue  the  stondord 
nine-column  format 


Ad  Expenditure  Trends 
November  1982 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 54  Cities  Report 


1982  1981  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted  % 

Retail 

November . $  532,154  501,746  -i-  30,408  -(-  6.1 

First  Eleven  Months  4,720,959  4,168,581  -t-  552,378  -i-  13.3 

Department  Stores 
(Included  in  Retail) 

November .  123,077  121,546  -t-  1,531  -t-  1.3 

First  Eleven  Months  1,019,431  895,606  -i-  123,825  -i-  13.8 

General 

November .  131,851  125,174  -h  6,677  -i-  5.3 

First  Eleven  Months  1,313,656  1,177,400  +  136,256  -t-  11.6 

Automotive 

November .  26,185  18,130  -t-  8,055  -i-  44.4 

First  Eleven  Months  249,531  194,493  55,038  -i-  28.3 

Financial 

November .  35,201  28,105  -i-  7,096  -i-  25.2 

First  Eleven  Months  343,915  323,982  -t-  19,933  -(-  6.2 

Classified 

November .  199,925  189,996  -(-  9,929  -i-  5.2 

First  Eleven  Months  2,328,691  2,230,243  -(-  98,448  -i-  4.4 

Total  Advertising 

November .  925,316  863,151  -i-  62,165  h-  7.2 

First  Eleven  Months  8,956,752  8,094,699  +  862,053  10.6 
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1981 

FULL  RUN  PART  RUN 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NASHVILLE,  TENN. 


Bonner-e . 

Tennesseon-m . 

*Tennessean-S . 

Grand  Totol . 

Timcs-S . 

News-m . 

News-S 

Post-o/d . 

.  1,584,430  393,532 

1,590,769  393,532 
.  941.462  373.768 
4,116,661  1,160,832 

NEW  YORK,  N.Y. 

3,500,234  328,615 

3,341,449  2,303,704 
1,487,472  1,707,677 
547,168  1,555,065 
1.272.410 

1,657,862 

1,662,301 

1  141  963 

4,462,126 

3,604,61 1 
4.405,517 
1,493,091 
855,955 
996  412 

429,992 

429.991 

320.552 

1,180,535 

269,208 

2,581,101 

1.597,406 

2,112,665 

Grand  Totol  . 

. 10,148,733  5,895,061 

11,355,586 

6,560,380 

NEWARK,  NJ. 

Stor  Ledger-m . 

.  3,995,831 

222,149 

3,466,281 

207,579 

*Stor  Ledger-S . 

.  2,687,198 

368.456 

3.072.407 

397.080 

Grand  Totol . 

.  6,683,029 

590,605 

6,538,688 

604,659 

OAKLAND,  CALIF. 

Tribune-e . 

.  2,005,251 

219,467 

2,114,770 

350,935 

*Tnbune-S . 

.  940.060 

231.296 

1.348.319 

104.896 

Grond  Total . 

.  2,945,311 

450,763 

3.463.089 

455,831 

ORANGE  COUNTY,  CALIF. 

Register-a/d . 

.  5,171,857 

190,368 

5,006,639 

172,888 

tRegister-S 

1.731.333 

34.752 

2.341.705 

_ mm 

Grand  Totol 

6,903,190 

225,120 

7,348,344 

243,608 

PEORIA,  ILL. 

Journol  Stor-o/d . 

.  1,620,628 

275,686 

1,765,464 

167,780 

*Journol  Stor-S . 

.  818.718 

103.208 

1.111.453 

105.184 

Grond  Totol . 

.  2,439,346 

378,894 

2,876,917 

272,964 

PHILADELPHIA,  PA. 

Bulletin-e . 

1,274,036 

558,808 

Bulletin-S 

596,996 

559,739 

Inquirer-m . 

2,633,968 

544,106 

2,297,304 

376,390 

Inquirer-S 

1.767,380 

540,277 

2,278,847 

751,723 

News-e. 

1.257.577 

949  145 

24.048 

Grand  Totol . 

.  5,658.925 

1,084,383 

7,396,328 

2,270,708 

NOTE;  Bulletin-e  ond  S  ceased  publication  Jon 

29,  1982 

PITTSBURGH,  PA. 

Post  Gozette-m . 

1,408,204 

522,253 

1,298,527 

648,550 

Press-e  ., 

2,176,666 

550,581 

2.115,012 

639,887 

•Press-S 

1.902.725 

179.776 

2.540.070 

86.624 

Grand  Total . 

5,487,595 

1,252,610 

5,953,609 

1,375,061 

PROVIDENCE,  R.l. 

Bulletin-e . 

.  1,665,009 

711,418 

1,606,373 

754,065 

Journol-m . 

.  1,990,207 

495,104 

2,074,321 

370,531 

Journol-S 

.  1.616.793 

300.504 

2.057.452 

273.112 

Grand  Totol . 

5  272,009  1,507,026 

5,738,146 

1,397,708 

NOTE;  Bulletin-e  and  Journol-m  hove  a  combined  sot.  edition.  The  linoge  is 

shown  only  in  the  Bulletin-e. 

SAN  JOSE,  CALIF. 


AAercury-m . 

4,876,234 

638,281 

5,217,046 

435.259 

News-e . 

3,683,587 

436,398 

3,948,157 

317,233 

*Mercury-News-S . 

...  1.968.835 

136.648 

3.117.035 

Grand  Totol . 

10,528,656 

1,211,327 

12,282,238 

752,492 

NOTE;  Mercury-m  ond  News-e  hove  o  combined 

sot  edition 

The  linoge  is 

only  shown  in  the  Mercury-m 

SHREVEPORT,  LA. 

Journol-e . 

1,608,427 

83,624 

1,510,403 

58.224 

Times-m . 

2,273,968 

140,992 

2,272,568 

86,976 

•TimesS . 

1.237.938 

122.672 

1.419.668 

43.940 

Grand  Totol . 

5,120,333 

347,288 

5,202.639 

189,140 

SYRACUSE,  N.Y. 

Herald  Journol-e . 

...  2.174.677 

296,882 

1,737,042 

132,044 

*Herold-American-S... 

....  980,701 

245,282 

1,300,795 

15,717 

Post  Stondord-m . 

....  1.517.873 

546.970 

1.196.639 

19'.573 

Grond  Total . 

.  4,673,251 

1,089,134 

4,234,476 

339,334 

WASHINGTON,  D.C. 

Post-m . 

....  5,716,485 

859,433 

5,567,902 

963,005 

*Post-S . 

....  1.910.358 

745.060 

2.705.755 

977.875 

Grond  Totol . 

. ...  7,626,843 

1,604,493 

8,273,657 

1,940,880 

WASHINGTON, 

D.C.  JOURNALS 

Alexandria  Journal-m 

897,730 

899,606 

Prince  George's  Journol-i 

m  829,999 

755,286 

Montgomery  Journol-m 

883.277 

14,048 

757,507 

Fairfax  Journal-m . 

964,743 

1,018,733 

Arlington  Journol-m . 

.  920.984 

924.646 

Grond  Totol . 

-  4,496,733 

14,048 

4,355,778 

NOTE;  Journals  published  five  doys  a  week  only 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispotch-e . 

.  1,662,214 

211,256 

1,723,610 

262,814 

Reporter  Dispotch-S . 

885.049 

406.752  . 

1.257,861  , 

185.960 

Grond  Totol . 

2.547,263 

618,008 

2,981,471 

448,774 

NOVEMBER  1982/1981 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 


ALBANY,  N.Y. 

Times-Union-m . 1,  714,499  1,788,510 

Knickerbocker  News-e  1,138,010  1,248,486 

Times-Union-S .  687,254  635.501 

Grand  Total .  3,539,763  3,672,497 

NOTE:  Heorst  Newspoper  period  runs  Oct.  25 — Nov  21,  1982 

ALTOONA,  PA. 

Mirror-e .  1,931,342  2,126,859 

ANAHEIM,  CALIF. 

Bulletin-e .  1,826,764  1,766,044 


DOVER,  DELA. 

Oelowore  Stote  News  e  1,077,076  748.9M 

Delaware  State  News-S  411,824  299,488 

Grond  Total  .  1,488,900  1.048,418 

NOTE.  Inserts  not  included 


EDMONTON,  ALTA. 


Journol-e 

5,231,054 

5,780,359 

FORT  WORTH,  TEX. 

Star-Telegrom-m 

3,949.746  1,003,304 

3,634,010 

670,982 

Stor-Telegrom-e 

.  2,921,032  1,183,210 

3,262,640 

791,394 

Stor-Telegrom-S . 

.  1.992.121  271.342 

1.817.328 

201.410 

Grand  Totol ... 

8,862,899  2,457,856 

8,713,978 

1,663,786 

NOTE;  Includes  inserts  ond  zoned  editions 

GREENSBURG,  PA. 

Tribune-Review-m .... 

.  1,712.102 

1.675,590 

Tnbune-Review-S . 

.  1.113.126 

1.488.068 

Grond  Total . 

2,852,228 

3,108,658 

INDIANAPOLIS,  IND. 

Stor-m . 

1,867,082 

1.828.358 

News-e . 

1,507,220 

1,461,650 

Stof  S 

1.122.689 

1.139.104 

Grond  Totol 

.  4,496,991 

4.429,112 

NOTE:  Effective  Sept. 

1 ,  1 982  the  Star  &  the  News  converted  to 

0  6-column 

format  Alt  previous  9-column  tinoge  figures  hove  been  converted  to  o 
6-column  formot. 

KITCHENER-WATERLOO,  ONT. 


Record-e  2,862,233  3,078,865 

LINCOLN,  NEB. 

Journol-Star-d/S .  1,663,704  1,522,976 

NOTE:  Includes  inserts-  541,590  lines  in  1982,  454,384  lines  m  1981. 

LOS  ANGELES/TORRANCE,  CALIF. 

Breeze-e .  3,206,000  3,538,136 

LOUISVILLE,  KY. 

Courier- Journol-m .  2,413,872  435,486  2,312,753  299,373 

Louisville  Times-e .  2,105,044  445,540  2,009,865  333,137 

Courier- Journol-S .  1.907.097  10,688  2,420,621  15.544 

Grand  Totol .  6,426,013  891,714  6,743,239  648,054 


NOTE:  ROP  disploy  linoge  is  published  on  6-column  bosis  but  converted  to 
8-column  basis  obove  Classified  published  ond  reported  on  10-coiumn 
bosis 

MERIDEN,  CONN. 


Record-Joumol-m .  1.1M,470  1,034,222 

MONROE,LA. 

News-Stor-World-d .  1,636,768  1,749,300 

News-Stor-World-S .  854,798  846.244 

Grand  Total .  2,491,566  2,595,544 


NOTE:  Gonnett  newspoper  period  runs  Nov.l-Ncv.  28,  1982 


ROCHESTER,  N.Y. 

Democrat  &  Chronicle-m 

2,254,716 

177,788 

1,988,554 

190,110 

Democrot  &  Chronicle-S 

1,161,802 

174,632 

1,496,922 

239,096 

Times  Union-e . 

1.752.071 

83,152 

1.443.661 

117.294 

Grond  Total . 

5,168,589 

435,572 

4,929,137 

546,500 

NOTE:  Times  Union-e  published  5  days  a  week  only. 


ST.  PETERSBURG,  FLA. 

Independent-e .  2,061,474  55,212  1,983,687 

Times-m.  3,171,226  1,681,041  3,107,921 

•Times-S  1.692.697  473.397  1.841.429 

Grand  Total  6,925,397  2,209,650  6,933,037 


51,216 

1,285,280 

715.064 

2,051,560 


BANGOR,  ME. 

Doily  News-m .  1,073,107  1,044,433 

NOTE:  ROP  liitoge  only-inserts  rtot  included. 


BIRMINGHAM,  ALA. 


News-e .  2,387,784  366,366  2,321,606  282,604 

News-S .  1,539,650  1,767,878 

Post-Herald-m .  1.553.090  1.474.088  _ 

Grand  Total .  5,480,524  366,366  5,563,572  282,604 

BRANTFORD,  ONT. 

Expositor-e .  2,071,061  2,132,566 


SAN  ANTONIO,  TEX. 


Expre$s-m . 

.  2,922,716 

427,460 

2,885,897 

328,452 

tExpress-News-S . 

1.383,360 

265,540 

1,696,238 

272,232 

Express-News-sot . 

679,451 

620,172 

News-e... 

2,323,227 

185,640 

2,177,430 

256,824 

Light-e.... 

2,675,207 

428,616 

2,642,228 

422,932 

*Light-S , 

1,321,274 

299,468 

1,638,261 

210,572 

Light-sot 

562.441 

524.613 

Grand  Total . 11,867,676  1,606,724  12,184,839  1,491,012 

NOTE:  Express-m,  News-e  ond  Light-e  published  5  days  a  week  only. 
NOTE:  Effective  Oct.  3,  1982,  Express-nev^-S  discontinued  distributing 
Fomily  Weekly. 


SAN  DIEGO,  CALIF. 

Union-m .  3,959,306  288,655  3,652,944  374,105 

*Union-S  1,500,637  78,836  1,898,584  79,900 

Tribune-e  4.172.609  348.592  3.899.967  381.827 

Grand  Totol  9,632,552  716,083  9,451,495  835,832 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  2,493,384  994,018  2,464,887  831,090 

Examiner-e .  2,447,346  989,854  2,454,463  818,930 

Exominer  &  Chronicle-S  1.203.996  554.956  1.685.872  485.424 

Grand  Total .  6,144,726  2,538,828  6,605,222  2,135,444 


BRIDGEPORT,  CONN. 


Telegram-m .  1 ,321 ,037  1 ,426,458 

Post-e .  1,684,964  1,819,853 

Post-S .  687.690  856.931 

Grand  Total .  3,693,691  4,103,242 

NOTE;  Sat.  linage  reported  in  Post-e  figures  only. 

CALGARY,  ALTA. 

Heraid-e .  5,892,698  6,320,022 

CASPER,  WYO. 

Star-Tribune-mS .  2,382,366  2,323,650 

NOTE:  Includes  inserts — 513,296  lines  in  1982;  444,612  lines  in  1981 
Family  Weekly  not  included — 52,221  lines  in  1982;  86,870  lines  in  1981. 

CHICAGO,  ILL. 

Herold-m .  1,018,863  359,842  1,217,387  221,605 

Herald-S .  114.024  40.270  198.338  36.1.Q4 

Grand  Total .  1,132,887  400,112  1,415,725  257,709 

DES  MOINES,  IOWA 

Register-m .  725,159  615,914  614,318  437,911 

Register-S .  802.820  53.918  1.117.200  45.681 

Grond  Total .  1,527,979  669,832  1,731,518  483,592 


NOTE;  Tribune  (e)  merged  with  Register  (m)  Sept.  27,  1982. 


MONTREAL,  QUE. 


Gazette-m .  4,385,529  4.753,202 

Le  Devoir-m .  484,608  536,038 

Le  Oimonche-AAotin-S .  203.639  394.997 

Grand  Totol .  5,073,776  5,684,237 


NOTE;  Gazette  incudes  T.V.  Tintes— 46,101  lines  m  1982,  47,367  lines  in 
1981.  Le  Dimonche-Motm  includes  inserts — 21,954  lines  in  1982,  92,956 
lines  In  1981 


NASHUA,  N.H. 

Tetegroph-e .  1,715,637  1,711,602 

NEW  BRUNSWICK,  NJ. 

Home  News-e .  1,459,408  1,535,940 

Home  News-S .  815.337  867.865 

Grond  Totol .  2,274,745  2,403,005 

NEWPORT  NEWS,  VA. 

Doily  Press-m .  2,204,896  2,319,520 

Times  Herald  e  2,052,778  2,108,778 

Doily  Press-S  1.270.290  1.763.412 

Grond  Totol  5,528,054  6,191,710 

NORFOLK,  VA. 

Virginian-Pllot-m .  2,801,636  214,442  2,857,277  158,975 

Ledger-Stor  e .  2,541,444  569,203  2,439,919  553,976 

Virginion-Pilot  & 

ledger-Stor-S .  1.527.452  409.474  1.504.543  356.619 

Grand  Total .  6,870,532  1,193,119  6,801,739  1,069,570 


NORTH  BAY,  ONT. 

Nugget-e .  842,232  882,302 

NORTH  PLATTE,  NEB. 

Telegroph-mS .  774,796  847,184 


NOTE;  Includes  Fomily  Weekly — 57,958  lines  in  1982;  77,427  lines  in  1981 . 


(Continued  on  page  32) 
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Linage— 

(Cont’d  from  page  31) 

1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

OODIN,  UTAH 

Stondord-Exominer-e .  2.004,774  2,637,666 


Stondard-Exominer-S .  728.8S2  _  1.262.072  _ 

Grand  Total .  2,733,626  3,899,’40 

NOTE:  Sunday  includes  Family  Weekly — 56, 140  lines  in  1982;  88,662  lines  in 
1981. 

OKLAHOMA  CITY,  OKLA. 

Oklohoman-m .  2.485,400  1,143,237  2,407,645  1,110,364 

Times-e .  2,441,321  1,118,686  2,286,701  1,208.791 

Oklohoman-5 .  1.687.635  _ 1.935.302  _ 

Grond  Total .  6,614,356  2,261,923  6,629,648  2,319,155 

OMAHA,  NIB. 

World-Herold-meS .  2,808,148  3,119,914 

ORLANDO,  FLA. 

Sentinel  Star-a/dS .  4,954,432  1,727,810  5,215,406  1,484,238 

OTTAWA,  ONT. 

Le  Oroit-e .  1,828,662  1,850,810 

PALM  SPRINOS-PALM  DISERT,  CALIF. 

Desert  Sun-e .  2,007,614  1,823,742 

PALO  ALTO,  CALIF. 

Penmsulo  Times 

Tribune-e .  1,468,026  373,562  1,453,270  226,338 

PHOENIX,  ARIZ. 

Repubhc-m  4,378,878  227,976  4,635,806  238,560 

Gozette-e  .  4,224,668  233,366  4,536,770  245,476 

Repubitc-S .  2.270.310  2.173.094  _ 

Grand  Total . 10,873,856  461.342  11,345,670  484,036 

PORTLAND,  MAINE 

Press-Herold-m .  1,425.017  1,260,743 

Express-e .  1,047,650  1,003,065 

Tetegram-S .  929.244  899.988 

Grond  Total .  3,401,911  3,163,796 

PORTLAND,  ORE. 

Oregonion-dS .  5,691,546  6,039,250 

READING,  PA. 

Times-m/Eogle-e .  1.603,073  1,629,952 

Eogte-S .  1.056.402  954,395 

Grand  Totol .  2,659,475  2,584,347 

RENO,  NEV. 

Gozette-Journal-d .  2,459,464  2,164,554 

Gazette-Joumal-S .  350.420  336.896 

Grond  Totol .  2,809.884  2,501,450 

RICHMOND,  VA. 

Times-Oispotch-m  .  2.079.199  2.308,298 

Times  Dispotch-S .  1.410.461  1.842,328 

News  Leoder-e .  1.701.349  1.662.518 

Grand  Totol .  5,191,009  5,813,144 

NOTE  Port-run  ond  comics  not  included. 

RIVERSIDE,  CALIF. 

Press-Enterprise-m .  2,175,922  2,230,242 

Press-Enterpnse-e .  1,741,880  1,927,660 

Press-Enterpnse-S .  486.948  623.840 

Grand  Total .  4,404,750  4,781,742 

NOTE  Porode  linoge  or  preprinted  inserts  not  included 

SAN  BERNARDINO,  CALIF. 

Sun-mS .  3,070,998  3,248,840 

NOTE:  Porode  linoge  not  included. 

SANTA  BARBARA,  CALIF. 

News-Press-eS .  2,844,233  6,426  3,385,942  11,585 

NOTE:  Porode  linoge  not  included. 

SCOTTS  BLUFF,  NEB. 

Stor-Herold-mS .  826,026  1,019,766 

NOTE:  Includes  Fomily  Weekly  -57,945  lines  in  1982;  74,414  lines  in  1981. 

SEATTLE,  WASH. 

Post-Intelligencer-dS .  2,118,066  2,463,202 

Times-dS .  4.320.960  4.708.046 

Grand  Totol .  6,439,026  7,171,248 

SPOKANE,  WASH. 

Spokesmon-Review-m  ,  1,576,834  1,674,463 

Spokesmon-Review-S .  777,882  1,011,661 

Chronicle-e .  1.626.730  1.706.068 

Grond  Totol .  3,98 1 ,446  4,392, 1 92 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TACOMA,  WASH. 

FtewS'Tribune-e  & 

Tribum  Ledger  s .  2,180,948  2,194,038 

TAMPA,  FLA. 

Tribune-m .  3,868,312  3,845,616 

Tribune-S .  1.971.466  2.352.771 

Grand  Total .  5,839,778  6,198,387 

NOTE:  Part-run  and  comics  not  included. 

NOTE:  Tampo  Times  ceased  publication  Aug  14,  1982 

TOLEDO,  OHIO 

8lade-e .  2,327,794  2,529,024 

Blode-S .  1.484.372  1.667.592 

Grand  Totol .  3,812,166  4,196,616 

TOPEKA,  KANSAS 

Capital  Joumol-o/d .  1,247,288  1,334,319 

Copitol-Joumal-S .  561.862  732.256 

Grand  Total .  1,809,150  2,066,575 

TORONTO,  ONT. 

Star-eS .  5,659,833  5,928,843 

Sun-mS .  2.525.021  2.987.389 

Grand  Totol .  8,184,854  8,916,232 

TRENTON,  N  J. 

Times-mS .  2,461,199  2,417,647 

NOTE:  Pre-prints  not  included. 

TUCSON,  ARIZ. 

Stor-m .  3,407,432  3,398,052 

Citizen-e .  3,319,246  3,362,856 

Star-S .  1.392.930  1.684.984 

Grand  Total .  8, 1 1 9,608  8,445,892 

NOTE:  Sunday  includes  Parade  linoge 

TULSA,  OKLA. 

World-m .  1,822,323  1,771,323 

Tribune-e.  1,820,076  1,763,772 

World-S .  996.795  1.287.043 

Grond  Totol .  4,639,194  4,822,138 


NOTE:  Figures  ore  based  on  6-column  format  and  9-column  classified. 


VANCOUVER,  R-C. 

Sun-e .  4,887,354  5,315,737 


WAUKEOAN,  ILL. 

News-Sun-e .  2,024,274  2,178,610 


WEST  PALM  BEACH,  FLA. 

Post-m ....  2,966,544  240,422  2,806,230  222,572 

Times-e...  2,076,256  2,058  2,292,360  213,402 

Post-S .  1.728.874  155.848  1.967.616  28.434 

Grand  Total  6,771,674  398,328  7,066,206  464,408 


WILKES-BARRE,  PA. 

Times-Leoder  a/d .  1,311,828  1,126,370 

WILMINOTON,  DEL. 

News-Journal-m.e .  2,254,719  2,098,163 

News- Journals  1,061,^26  1.190.095 


Grand  Total 

3,316,227 

3,288,258 

WILMINOTON,  N.C. 

Stor-m . 

.  1,252,454 

1,358,686 

Stor-News-S . 

.  499.492 

437.486 

Grond  Totol . 

.  1,751,946 

1,796,172 

WINDSOR,  ONT. 

Stor-e . 

.  2,875,843 

2,869,527 

WINSTON-SALEM,  N.C. 

Joumol-m . 

1  785,616 

1,911,084 

Joomol-S . 

849,464 

945,126 

Sentinel-p 

.  1.730.134 

1.513.428 

Grand  Total . 

4  365,214 

4,369,638 

NOTE:  Port-run  and  comics  not  included. 

WORCESTER,  MASS. 

Gozette-e . 

.  1,  >73,596 

1,280,510 

Telegrom-m . 

1,646,445 

1,537,249 

Telegrom-S . 

1.406.846 

1.650.680 

Grond  Total . 

4,426,887 

4,468,439 

Tax  on  ads  is  urged 
to  finance  campaigns 


Florida  Secretary  of  State  George  Fire¬ 
stone  has  revived  an  old  idea — the  sales 
tax  on  advertising — with  a  new  twist.  He 
says  the  revenue  should  be  used  to  fi¬ 
nance  political  campaigns. 

About  $38  million  a  year  would  flow  to 
the  state  treasury,  he  told  a  Legislative 
committee  recently,  if  newspapers  and 
broadcast  stations  were  removed  from 
the  list  of  companies  that  are  exempt  from 
the  5%  levy  on  sales. 

“It  may  take  some  political  courage,” 
Firestone  said,  “to  apply  the  tax  to  pub¬ 
lishers  and  media  barons,  but  something 
must  be  done  to  curb  campaign  spending 
that  has  reached  obscene  proportions.” 

The  media  that  have  editorialized 
against  the  high  cost  of  campaigning. 
Firestone  noted,  are  the  chief  benefi¬ 
ciaries  of  million-dollar  splurges  by 
candidates.  Records  of  his  office,  the  Di¬ 
vision  of  Elections,  show  that  the  bulk  of 
political  campaign  expenditures  go  to 
advertising. 

Firestone  said  he  believed  the  media 
owners  would  be  happy  to  do  what  they 
can  to  further  the  state’s  free  and  open 
election  system.  Only  the  wealthy,  he  re¬ 
marked,  will  be  able  to  run  for  office  un¬ 
less  alternative  financing  is  found.  Media 
owners  now  have  a  “special  interest  tax 


exemption  cloud”  hanging  over  their 
heads,  he  added. 

With  the  income  from  the  sales  tax  on 
advertising.  Firestone  proposed  that  the 
state  set  up  a  system  to  provide  certain 
services  to  candidates  who  agree  to  limits 
on  campaign  spending.  One  of  the  ser¬ 
vices,  he  suggested,  would  be  a  camera- 
ready  special  newspaper  section  before 
an  election. 

New  Viewtron  pact 
formed  in  Seattle 

Knight-Ridder  Newspapers,  Inc.,  and 
the  Seattle  Times  agreed  to  form  a  joint 
venture  to  offer  home  videotex  services 
in  Seattle  if  the  commercial  introduction 
of  KRN’s  Viewtron  in  southern  Florida 
proves  successful. 

Under  the  agreement,  Knight-Ridder 
will  first  provide  the  Times  with  market 
research  from  the  Viewtron  start-up 
which  is  scheduled  for  the  second  half  of 
1983. 

If  the  results  are  positive,  launching  a 
commercial  Viewtron  joint  venture  in 
Seattle  will  follow  with  the  Times  owning 
75%  of  the  business  and  Knight-Ridder 
the  other  25%. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


CELEBRITY  INTERVIEWS,  gardening,  country  ' 
life,  film  reviews,  wine,  outdoors,  kids'  page, 
humor.  Free  brochure:  James  Keeran,  Pan-  I 
tagraph  Features,  301  W  Washington.  ! 
Bloomington  IL  61701.  | 


FOR  THE  ONE  publisher  in  10  really  serious ! 
about  promotion— The  Bottom  Line  tells  your  i 
local  merchant  why  he  should  use  more  news- 1 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic  i 
and  humor.  S  Gale  Oenley,  The  Journal,  Box  '• 
278,  Bruce  MS  38915.  ' 

OVER  100  comics,  panels,  puzzles,  kid  tea-  i 
tures,  short  stories  and  various  features  to  i 
choose  from.  For  selected  information  write  ' 
;  ickson-Bennett.  1324  N  3rd,  St  Joseph  MO 
64501.  (816)  279-9315. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INDEPENDENT  PUBLISHERS  of  small  to 
medium  dailies  please  note:  a  national  news 
and  advertising  supplement  offers  a  viable,  pro¬ 
fitable,  no  risk  alternative  to  developing  trend 
of  large  chain  "national  dailies."  For  further 
information  with  no  obligation  please  contact 
R  H.  Cunningham,  PO  Box  588,  Pawleys 
Island  SC  29585. 

LEGAL  NOTICES 


PLAINTIFF  IN  LIBEL  suit  seeking  witnesses  or 
evidence  that  editors  of  Time  Miagazine  alter 
facts  as  submitted  by  reporters  to  promote 
editorial  viewpoints  of  the  management.  David 
Lewis,  Attorney.  1109  Kavanaugh  Blvd.,  Little 
Rock  AR  72205;  call  collect  (50 1 )  664-0818. 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate  plann¬ 
ing.  tax,  partnership,  loan,  depreciation, 
insurance,  corporate  and  personal  worth.  Sens¬ 
ible  fees.  Brochure,  Marion  R.  Krehbiel,  Robert 
N.  Bolitho,  PO  Box  7133,  Shawnee  Mission  KS 
66207. 

VALUATIONS  PERFORMED  for  estate,  tax, 
merger,  sale  and  other  purposes.  Hempstead  & 
Co,  21  E  Euclid  Av,  Haddonfield  NJ  08033; 
(609)  795-6026. _ 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.  Hardwick  MA  01037;  (413)  477- 
60(39. 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 

SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


NEWSPAPER  BROKERS  NEWSPAPER  CONSULTANTS 


I  WE  ARE  operational  auditors,  management 
IIIWIMV  PPnWF  janalysts,  defining  problems, 

jiiVMVil  v-/r\wvvt.  opportunities.  .  .  offering  you  solutions  and 

Speciahzing'm  the^lest  ^^ulhwn^mfrke^ts.  1 14  ManaMmenTcoun^fants^for  N^wsDaoers 
^8-ol3rday  or  rngh^'  “  22^6 I*r"i  Br»kn"I^I  Sa  (Soill^l^glT 


"MORE  FOR  YOUR  MONEY"-A  proven  weekly 
column  to  meet  your  need  for  money  savin 
consumer  news.  Samples.  MikeLeFan,  1802 
13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MOVIE  REVIEWS,  interviews  with  photos  of 
celebrities  and  national  political  figures. 
International  Photo  News.  Box  2405,  West 
Palm  Beach  FL  33402;  (305)  793-3424. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages 
Camera  ready.  Star  photos.  Our  9th  year.  Cine- 
man  Syndicate.  7  (Jharles  Court.  Middletown 
NY  10940;  (914)  692-4572. 


TV  TRIVIA  CROSS-LETTERS— A  puzzle  feature 
for  any  newspaper.  Free  samples.  CROSSLETT¬ 
ERS,  Box  2054,  Hamilton  OH  45015. 


KREHBIEL-BOLITHO.  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 

Appraisals.  Mergers.  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


TO  PURCHASE  OR  SELL 

A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL 61434,  (309)  932-2270 
Roy  Holding  Dave  Kramer 

(309)  879-2412  (217)  784-4736 

—Appraisals  done  quickly,  reasonably — 


NEWSPAPER  CONSULTANTS 

WEEKLIES  and  community  newspapers  a  spe¬ 
cialty.  Start-up  operations  a  favorite.  Former 
publisher  and  editor.  Call  or  write:  MICHAEL 
STEARNS.  100-20E  Elgar  PI,  Bronx  NY 
10475;  (212)  671-9187. 


NEWSPAPERS  FOR  SALE 

THREE  WEEKLIES  in  Zone  3,  "grass  roots " 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000  Box  3957.  Editor  & 

I  Publisher. 

!  TABLOID  with  regional  editions  directed  to 
:  employment  of  skilled  professionals  in 
I  essential  field.  Annual  volume  $90,000  and 
I  profitable.  Down  payment  of  $20.(X)0  swings 
I  deal.  W  B.  Grimes&Co.,  Inc..  1511  KSt,  NW, 
j  Washington  DC. 

I  WEEKLY  GROUP  in  Zone  9  grossing  $80,000. 

I  Excellent  potential  in  beautiful  area  for  mom 
I  and  pop  team.  Box  5036,  Editor  &  Publisher. 

WEEKLIES.  Semi-weeklies,  dailies 
I  State  Annual  Gross 

I  Kentucky . $1.4  million 

Texas . $2  million 

Tennessee . $305,000 

'  Tennessee . $125,000 

j  Tennessee . $90,000 

I  Tennessee . $800, OCX) 

I  James  W.R.  White 

j  PO  Box  109,  McMinnville  TN  371 10 

I  WEEKLIES 

I  Western  Oregon . $45,000 

Western  Oregon . $60,000 

Western  Washington . $i25,(X)0 

Southeast  Alaska . $200,000 

Western  Oregon . $250,000 

Northern  California . $325,000 

Western  Washington . $400.(X)0 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


100  YEAR  OLD  weekly,  rural  growth  area,  easy 
drive  to  major  cities,  about  $  lOOK  gross,  $30K 
down  will  handle.  Building  available,  rent  or 
buy  at  $65K.  For  someone  semi-retired.  with  a 
wife,  we  also  have  a  small  shopper  which  is 
netting  about  $20K  this  year.  Competitive 
field,  but  $12K  will  buy  it,  owner  carries  $28K 
balance.  Bill  Berger,  Associated  Texas  News¬ 
papers,  Inc.,  (512)  476-3950,  1801 
Exposition,  Austin  TX  78703. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  Of  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
I  1511  K  St,  NW 

Washington  DC  20005 
I  (202)  NAtional  8-1133 

I  Confidential  Negotiations  and  Appraisals 
I  MEDIA  ACQUISITIONS  AND  MERGERS 
i  A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 

ED  0  MEYER.  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E,  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 

7816  or  266-1522. _ 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorizeij  Signature- 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

4ilaH  tot  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  1(X)22. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 

California  Rural  weekly,  profitable.  Under  lx 
gross  at  $68,000  cash.  Box  5144.  Editor  & 
Publisher. 

E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 

C eTeT R AL  new  YORK  STATE  weekly  in 
excellent  market.  Profitable,  with  annual 
volume  over  $400,000.  Priced  well  below 
gross.  W.B.  GrimesiCk).,  Inc.,  1511  KSt.NW, 
Washington  DC. 

EXCELLENT  Central  Ohio  weekly,  job  shop, 
established,  well  accepted  in  fine  community. 
Grossing  $330,000  with  lots  more  potential. 
$349,000  price  includes  newspaper,  job  shop 
and  building.  Box  5188,  Editor  &  Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

ATTENTION  CIRCUUTORS  OR  PUBLISHERS 
Using  a  high  quality  sales  organization  makes  a 
real  difference — better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of  qual¬ 
ity  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates,  3864  Center  Rd,  #10C, 
Brunswick  OH  44212;  (216)  225-7440. 


10%  FINANCING 

Weekly  newspapers  in  Florida,  Virginia,  West 
Virginia.  Maryland  and  New  Jersey. 

$15  to  $850M 

One  third  cash,  balance  ten  years  to  qualified 
buyers. 

EDWIN  0.  MEYER,  BROKER 
SUITE  101-E,  300  W  FRANKLIN 
RICHMOND,  VA  23220 
(804)  643-7816 


FOR  SALE  established  legal  nevrspaper  located 
in  rich  oil  and  agricultural  community  and  tar¬ 
geted  towards  the  growing  elderly  population. 
3.5  million.  Terms  negotiable.  Call  (805)323- 
2430  or  submit  bids  to:  PO  Box  3224,  Bakers¬ 
field  CA  93385. 


FLORIDA  SUCCESS 

Award-winning  weekly  with  outstanding  growth 
and  profit  history.  Its  excellent  potential  is  a 
certainty  in  one  of  the  fastest  growing  areas  of 
the  country.  Box  5232,  Editor  S  Publisher. 


NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31 752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PROFESSIONAL  newspaperman  wants  good 
shopper  or  weekly  paper  grossing  over 
$100,(X)0,  in  Zone  7  or  8.  tonfidential.  Write 
Box  5184,  Editor  &  Publisher. 


PUBUCATIONS  AVAILABLE 


DON'T  GET  STUNG.  Buy  "How  to  Purchase  a 
Newspaper  and  Succeed"  at  special  pre¬ 
publication  price  of  $20.  Inside  details, 
appraisal  methods,  tax  tips,  sample  contracts 
by  editor-publisher-broker  Jay  Brodell,  an 
expert.  Only  text  like  it.  Mountain  West 
Publishing  Co.,  Box  1841,  Grand  Junction  CO 
81502. 


PUBUCATIONS  WANTED 


SHOPPING  GUIDES 


WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
for  a  check  up.  Estil  Cradick,  950  Parkwood  Dr, 
Dunedin  FL  33528;  (813)  733-1678. 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


STIMULATE  your  classified  advertising  with  a 
low  cost  quarterly  date  lined  package  of  cartoon 
boosters.  Details  from:  Cartoonmix,  Box  108, 
Village  Station  NY  10014. 
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DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 

ED  SALZMAN  builds  circulation.  Specializing 
in  telephone  and  crew  sales;  analysis, 
development  and  establishing  In-house  pro¬ 
grams.  Call  (703)  955-2638. 

EXPERT  TELEPHONE  SALES  TRAINING  to 
increase  order  per  hour  ratio.  Call  THE 
TRAININGWORKS,  (212)  372-7021. 

MARKETING  PAPERS  for  the  80's  to  survive 
through  the  90's  and  beyond.  From  carrier  to 
mail  with  expertise  in  .  .  Renewal  systems  in 
advance  carrier  and  mail  pro¬ 
grams  .  .  .Phone  and  crew  solicita¬ 
tions  .  .  .  Voluntary  paid  and  other  conver¬ 
sion  programs  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development  and 
specialized  training  .  .  .  and  much,  much 
more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 

Circulation  Consultant  for  Newspapers 

PROFESSIONAL  TELEPHONE  subscription 
sales  services.  Pay  only  for  results!  Ken  Gage  & 
Associates,  (512)  224-6672. 

EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

CHEMCO  Powermatic  T-45  RC  Processor  and 
Photomix  water  panel.  Both  1  year  old. 
Develops  film  paper  dry-to-ffry.  Excellent  con¬ 
dition,  $3400.  The  Taos  News,  Taos  NM 
87571,  (505)  758-2241. 

SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 

New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

CIRCULATION  SUPPUES 

250  K-Matic  Paper  racks,  $250  each. 
Contact:  R.J.  Ruftino,  795  Main  St, 
Buffalo  NY  14240;  (716)  855-6537. 

COMPOSING  ROOM 

Following  Equipment  for  Sale.  No  reasonable 
offer  refused. 

1 — Compuscan  Scanner  No.  170.  SN/114. 

1—  OCR/lOO  Scanner  SN/186. 

2—  MVP's.  CPU  and  terminals.  SN/1 188/269 
and  SN/121/1072. 

1—  Harris  2200  TCU-SN/033.  Three  ter¬ 
minals. 

2—  Merg  303's  for  parts.  SN/179  and  SN/52. 
Contact:  Thomas  F.  Cawley,  Production  Mana¬ 
ger,  (717)  348-9 1 52  or  Robert  J ,  McCormack, 
Composing  Room  Forema'n,  (717)  348-9164, 

MERGANTHALER  202  Linotron,  (4  years  old). 
$24,000 
(415)  873-2640 

MERGANTHALER  MVP  Keyboard,  with  Dual 
Floppy  Disks,  Tape  Punch,  and  8K  Memory,  (4 
years  old).  $9500. '(415)  873-2640. 

1  COMPUTERS 

COMPUTAPE  II  word  processor.  Serial  40467, 
Model  1007,  $3000.  Excellent  condition.  The 
Taos  News,  Taos  NM  87571,  (505)  758- 
2241. 

12  TELERAM  TERMINALS 

2277,  $2500  each.  Contact:  R.J.  Ruftino 
795  Mam  St,  Buffalo  NY  14240;  (716)  855- 
6537, 

3  TELERAM  P-1800  and  3  Teleram  2277— for 
more  information  contact  Joe  Mooneyham, 
215  S.  McDowell  St,  Raleigh  NC  27602  (919 
829-4781). 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

COMPUTER  SOFTWARE 

MAILROOM 

ADMASTER 

Breakthrough  in  powerful,  low-cost  computer 
software  for  advertising  scheduling,  billing, 
collections  and  sales  management.  Especially 
designed  for  weeklies  and  small  dailies. 
Includes  features  usually  found  on  $100,000 
systems.  Electronic  run  sheet,  automatic  ad 
scheduling,  reminder  notices  to  slow-pays. 
Runs  on  many  computers,  including  Apple  and 
CP/M  machines.  Hard  disk  and  floppy  disk  ver¬ 
sions.  Software  $2500;  hardware  $3500  and 
up.  Free  brochures.  Sunlight  Software,  Box 
553,  Mill  Valley  CA  94942;  (415)  383-45"'. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will 
run  on  the  inexpensive  Microcomputers  from 
Radio  Shack.  Prints  journals,  bills,  aging  and 
sales  analysis.  Keeps  individual  detail  of  entr¬ 
ies  on-line.  Now  being  used  by  dozens  of  small/ 
medium  size  publications.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  (kintrol  Systems,  223 
West  5th  St,  Shawano  Wl  54166,  (715)  526- 
6547.  Jim  Sutton  or  Steve  Kuckuk. 


DO  YOU  DREAD  Janua^'s  W  2s?  Take  the 
aggravation  out  of  your  Payroll.  A  newspaper 
tested  General  ledger.  Payroll  and  Accounts 
Payable/Receivable  system  designed  for  pro¬ 
fessionals  by  professionals  for  professional 
equipment.  It  has  many  features  including 
month-end  discounts  and  late  charges.  Call 
Doug  at  (314)729-3463orwritethe(Jomputer 
Systems  Store,  621  banning  Lane,  Rolla  MO 
65401  for  details. 


MAILROOM 


FERAG  conveying  systems,  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  VVe  will 
sell  part  or  all. 

IPEC,  97  Marquardt  Dr,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


KANSA  4  Station  Inserter  installed  in  your 
plant  $17,000,  excellent  condition.  Available 
immediately.  Reply  to  Graphic  Management 
Associates,  Inc.,  11  Main  St.,  Southboro  MA 
01772. 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conve^jrs  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  loaders 

Sheridan  48P 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


FOR  SALE:  CHESHIRE  Mailing  System-730 
Address  Lister  and  MOD  IV  Labeler  with  6  foot 
conveyor.  All  equipment  excellent  condition. 
Asking  $9000.  Contact  Philip  Stommen  at 
(313)  769-7295  or  (313)  995-1822. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


COMPLETELY  REBUILT  Sheridan  MS  and  HH 
hoppers  factory  guaranteed. 

Sheridan  48  P  Inserter  with  MS  heads. 
Sheridan  24  P  Inserter  with  handfly  table. 
New  spare  parts  for  Sheridan  Inserter. 

Folded  Edge  First  Delivery  System  for  Sheridan 
Inserters. 

Sheridan  72  P  and  48  P  hopper  loaders. 
Muller  227  and  227  E  Inserters. 

Muller  321  Counter  Stackers. 

Custom-Bilt  Quarter  Folders  and  Rotary  T rimm- 
ers. 

Kansa  Inserter  with  four  stations. 

IDAB  440  Counter  Stacker  with  programmable 
keyboard. 

IDAB  Shrink  Wrap. 

Ferag  hl-500  and  HS-80  Counter  Stackers- 
factory  rebuilt. 

Sta-Hi  251  and  257  Counter  Stackers. 

Sta-Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyors,  Bottom  Wraps  and 
Pacers. 

Signode  ML2EE  and  MLN2A  Tying  Machines. 
Yale  and  E&D  Pallet  Jacks. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Mechanical  installation  ser¬ 
vices  also  provided.  WANTED  TO  BUY;  MAIL- 
ROOM  EQUIPMENT  AND  COMPLETE  MAIL- 
ROOM  SYSTEMS.  % 

Reply  to  Graphic  Management  Associates, 
Inc.,  11  Main  St.,  Southboro  MA  01772. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4.50  per  line.  1  week  — $3.00  per  line. 

2  weeke— M  OO  per  line,  per  issue  2  weeks— $2.50  per  line,  per  issue. 

3  weeks — M.40  joer  line,  per  issue.  3  weeks — $2.25  per  line,  per  Issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  (or  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tueeday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changet 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rsfea  available  on  requeat. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  *  PidtllslMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


EDITOR  &  PUBLISHER  for  January  15,  1983 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PLATEMAKING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  ft  SUPPLIES 
_ PRESSES 


SHERIDAN  48P  inserters  with  MS  heads 
Sheridan  24P  inserter  with  handfly  table. 

New  Sheridan  inserter  spare  parts. 

Folded  edge  first  delivery  systems  for  Sheri¬ 
dan  inserters. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Custom  Bilt  quarter  folders  and  rotary  trim¬ 
mers.  1 

Kansa  inserter  with  4  stations.  1 

IDAB  440  Counter  Stacker  with  programmable  \ 
keyboard. 

IDAB  shrink  wrap. 

Ferag  H-500  and  HS-80  Counter  Stacker  — 
factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 

Sta  Hi  telescopic  loaders. 

Cutler  Hammer  conveyor,  bottom  wraps  and 
pacers. 

Signode  ML2EE  MLN2A  tying  machines. 

Yale  and  C&D  pallet  Jacks. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Mechanical  installation 
service  also  provided  We  will  purchase  mail- 
room  equipment  and  complete  mailrooms. 
Graphic  Management  Associates.  Inc 
Newspaper  Mailroom  Systems  Division 
11  Mam  St.  Southboro  MA  01772 
(617)  481-8562 


I  Two  (2)  Dupont  Dycril  Hi-Speed  Wash-out 
units,  NAPP  Comet  2  Plate  Oven  Dryer,  2 
Beach  Plate  Punches.  Plate  Trimmer  and  Man¬ 
uel  Bender.  Excellent  condition  Also  Beach 
i  Saddles  for  Hoe  Letter  Press,  55  ”  Webb 
Arkansas  Democrat,  PO  Box  2221,  Little  Rock 
:  AR  72203.  Call  collect  Garrett,  (501)  378- 
i  3406. 


BRAND  NEW  8  unit  Urbanite  in  factory  crate 
available  for  immediate  sale  in  Texas  at  a  very 
special  price.  For  information  dial  0115283- 
43-27-26. 


2  LETTERFLEX  290A  with  Beach  associated 
punch  bend  and  trim  equipment.  $50.0()0 
each.  Contact;  R.J.  Ruffino,  795  Mam  St,  Buf¬ 
falo  NY  14240;  (716)  855-6537. 


DRAW  YOUR  OWN  CON¬ 
CLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 
(212)  752-7050 


HARRIS  845,  8  units  1982-1978  vintage.  8 
Martin  splicers,  2  folders.  22^/*".  Like  new. 
Available  immediately. 

7  unit  CXimmunity,  2  folders.  1975 

4  unit  (jOss  Community  (grease) 

5  unit  Harris  V22.  RBI  folder 
Vanguard  V-15.  4  and  5  units 

Urbanite.  3  units  plus  3-color  unit  1980-folder 
and  Butlers. 

I 

BELL-CAMP  INC 
Box  97 

I  Elmwood  Park  NJ  07407 

I  (201)  7%-8442  Telex  130326 

I  _ 


R.  HOE  LITHOMASTER-eight  units,  four  color 
decks,  two  four  position  roll  stands,  high  speed 
45,000  per  hour  Folder,  balloon  former  and 
two  60  HP  drives-rated  at  32,000  per  hour- 
.  .  release  early  1983,  only  $110,000  com¬ 
plete.  Box  5211,  Editor  &  Publisher. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

PHOTOTYPESETTING 

AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  WSI,  (216)  729-2858. 

AM  510  Tab  Data  Processor.  $4650.  AM 
3500/504  program  23.  $6750.  AM  500,504 
Tab  Data,  19  disc  prossesor  PMA,  $5500  AM 
5404  program  24,  $2750.  Bob  Weber  (216) 
831-04r^ 


CASH  FOR 

MARK  I,  IV.  V  PACESETTERS 
LINOTRON  202-CG8600  I 

(614)  846-7025  i 

COMPUWRITER  USERS  1 

COMPAX  IS  HERE 

Now  you  can  set  type  from  most  any 
microcomputer.  Driven  like  a  line  printer,  COM¬ 
PAX  will  work  with  with  the  Jr.  I.  II  or  IV.  Full 
time  automatic  hyphenation  too.  For  further 
information  contact: 

First  Mam  Computer  Systems 
Box  795-E 
Bedford  TX  76021 
(817)  540-2491 

CG  TYPESEHERS 

Editwriter  7500.  $7850.  Editwriter  7700, 
$9950.  Editwriter  2750.  $5350.  CG  8600, 
$36,000.  WSI.  (216)  729-2858. 


EDIT  7700  HR,  Rev  D.  8  strips,  $10,250.  Edit 
7500  HR.  Rev  A,  $7750.  Edit  7700 II  HR,  Rev 
E.  $11,000.  Bob  Weber,  (216)  831-0480. 


PRESS  CONVERSIONS 

GOSS  MARK  I  8.  223/4"  cutoff.  82"  wide,  i 
Available  November,  1982.  \ 

Goss  Mark  I,  16  Goss  units  23  9/16  A  80  and 
82,  12  Mark  I  Goss  units  22  Vi  A  80,  8  half  . 
decks  A  80  and  82, 6  color  humps  A  80  and  82,  , 
4  2:1  folders  inverted  and  regular  23  9/16.  2  ! 
2:1  folders  regular  22  Vi,  6  Goss  auto-pasters, 
20  Wood  reel  stands,  2  balloon  former 
assemblies.  4  double  width  portable  ink  foun-  ' 
tains.  Many  other  parts  available.  Reversegear-  I 
ing  assemblies  available.  22  Vi  B  23  9/16  j 

j  PRESS  CONVERSIONS 
I  OFFSET  AND  ANILOX 
!  INSTALLATIONS  I 

PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc,  E  34th  St.  Cleveland  OH;  (216)  883- 
8724. 

UK  factory  phone  01 1-44-772-797050 

j _ PRESSES _ 

!  3  UNIT  1000  series  Suburban 
i  SU, 'Suburban  Folder 
I  2  unit  (ktmmunity  Oil  Bath 
I  2  to  8  unit  V15A  with  JF15  folder,  mid  to  late 
70's  mfg 

1  Harris  VISA  add-on  units,  mid  to  late  70's  mfg 
j  1  to  3  unit  News  King  with  KJ4,  reconditioned 
3  to  5  unit  News  King  with  KJ6.  reconditioned 
I  3  to  5  unit  News  King  with  KJ8  and  upper 
former 

New  King  add-on  units 
j  Baldwin  104  Count-O-Veyor 

I  Offered  Exclusively  by 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


TURNKEY  SERVICES 
Rigging-Electrical-Erectmg. 
Goss-Harris-Hantscho-ATF. 

Contact:  Mr.  George  Jaramillo,  (213)  257- 
2371. 

WEB  ERECTING  INTERNATIONAL.  LTD. 


CompuWriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMFxOSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer  Total  control, 
total  versatility  You  won't  want 
less  You  don't  need  to  spend 
more  Your  CompuWriter  is  not 
obsolete  only  the  way  you've 
been  using  it  is 

Let  us  change  all  that 

Cybertext  Corporation 
Box  860  Areata.  CA  9552 1 
707-822-7079 


FACSMILE  TRANSMISSION  System  including 
Muirhead  Full  Page  Scanners  and  Recorders, 
two  of  each.  DACOM  date  compressors  and  re¬ 
lated  accessories.  Call  S.  Dean  (212)  532- 

7300. _ 

MCS  8600,  60  fonts.  $40,000.  Advantage  I, 
$17,500.  APS4,  $5000.  Guaranteed,  Bob 
Weber  (216)  831-0480. 


QUADRITEK  1200,  processor,  14  fonts, 
paper,  chemistry.  Assume  installment  pur¬ 
chase  agreement  with  no  down  payment.  (307) 
745-5165. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales  Commission 
We  remove  the  risk  when  buying  or  selling  j 
between  individuals.  I 

Bob  Weber  (216)  831-0480  | 

Cameras . Platemakers 

UNISETTER  HR,  $6950.  Unisetter  LR,  i 
$5450.  Unified  Composer,  $3250.  Uniterm, 

$  1 250.  Mark  IV  Pacesetter,  $5000,  CG  8600.  ' 
$36,000.  MOT  350,  $3350.  ACM  9000,  ; 
$1500.  8"  FDR.  $1500.  WSI,  (216)  729-  ; 
2858 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
1(34A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

1 2  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
_ (213)  256-4791 _ 

PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1500  series 
Suburban  combination  folder  with  balloon 
former.  Community  unit  1971. 

KJ6  '/5-quarter  folder  with  balloon  former. 


USED  VDTs  for  sale.  Titus  (formattable)  and  |  Count-O-Veyor  model  106 


Computype.  All  are  in  good  working  condition. 
For  details  call  Ben  Kennamer  or  Chuck  ' 
Allgood,  (205)  878-1311. 

UNISETTER  HR.  $7250.  Videosetter  Univer-  j 
sal  all  options,  2  spare  part  kits.  New  ID  tube,  9  | 
grids,  $16,500.  ACM  9000,  $1500.  DEK,  I 
$1500.  Guaranteed,  Bob  Weber  (216)  831- 
0480. 


Add-on  components  for  Goss.  Harris  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 
MARYSVILLE  WA  98270 
(206)653-2519 


2  Martin  Pasters,  1979  rated  1200  FPM.  ! 
Goss  Community  add-on  units.  l%9-76 

I  Goss  Suburban  add-on  units 
j  Goss  Urbanite  '/4  folders. 

Goss  Urbanite  folders  and  units. 

I  Goss  Urbanite  1000  series.  Vi  folder. 

'.  6  Goss  Urbanite  1000  series  units. 

Goss  4,  6,  8-position  roll  stand. 

1  Goss  1500  series.  4  units,  1975. 

I  Goss  Community.  3  unit  press,  1978. 

Goss  IJrbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  Vi",  45  */5". 

Fincor  motor  and  controls. 

Harris  V-15A  add-on  units.  1977. 

Harris  V-25,  Vi  and  '/5  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  22^4,  8  units,  1973. 

Harris  845,  6  units,  22Vi". 

Harris  V-25.  8  units.  1978. 

3  Butler  pasters.  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25,  4  units.  1978 
Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

1  Newsking  unit. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 

I  Wheeling  IL  60090 

1(312)459-9700  Telex  20-6766 

1  ROYAL  ZEIvFTh  Poireraph  4  unit  Web  Offset 
Press,  l7Vb"%2AW'  wide,  with  2  Roll  Stands. 

I  Folder.  Sheeter.  $34,500.  (415)  873-2640. 

i  REBUILT  URBANITE  UNITS 

I  1.  Individual  components  or  complete  presses. 

I  2.  Units  are  stripped  down  to  the  side  frames 
'  and  restored  to  like  new  condition. 

!  3.  Cost  IS  approximately  half  of  replacement 
price. 

I  4.  Exchange  program  available  to  minimize 
I  down  time. 

I  5.  Inquire  foroictures  and  brochures, 
i  IPEC.  INC,  97  Marquardt  Drive.  Wheeling  IL 
j  '0090.  (312)  459-9700,  Telex  20-6766. 
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21 ‘A"  CUTOFF  HEATSET  PRESS 

HarrisN1200,  21'/4"  cutoff  by  40VS"  Sunits, 
collect/non-collect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New,  approximately 
1981).  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow,  4  Butler  pasters  (18(X)  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC,  INC.  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700.  Telex  20-6766. 


COMBINATION  FOLDER-22V4x38  ATF  Folder 
to  produce  excellent  quality  Digest.  Tabloid 
and  Quarterfolded  products  on  an  Urbanite  Pre- 
ss-Len  Thomas  (313)  921-4560. 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 


Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 

GOSS  MARK  I.  A-80.  22  Vi"  Cutoff 

7  units— Digital  Pasters 
6  Color  Half  Decks 

2  Double  2:1  Folders  with  Balloon  Formers 
GOSS  MARK  I,  A-82,  23  9/16  "  Cutoff 
23  units— Digital  Pasters 
4  Superimposed  Double  Half  Decks 

4  Single  Half  Decks 

5  Double  3:2  Folders 

GOSS  MARK  II,  A-82,  23  9/16  "  Cutoff 
2  units,  60° — Full  Digital  Pasters 
GOSS  MARK  I,  A-88,  23  9/16  "  Cutoff 
30  units— Digital  Pasters 
5  3-Position  Color  Cylinders 
5  Double  2:1  Folders 

Double  and  single  Goss  portable  color  foun¬ 
tains. 

Add-on  units  available. 

Folder  enclosure  and  dust  collector  system 
presently  on  a  Goss  Mark  V. 

Hurletron  SCR  drive  with  50  HP  DC  motors. 
No.  330  Portable  Idab  Stacker  with  card  reader 
and  programmer,  excellent  condition. 

One  Sheridan  48P 
Hoe  Colormatic 

8  units  available,  1966  (22  V4"  cutoff) 

1  single  3:2  folder,  double  upper  formers 
Skip  Slitter,  Fully  Automatic  Reels 
G.E.  Unit  Drive  and  Controls 

I  Offered  Exclusively  by: 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 

GOSS  SC.  8  units.  1979. 

SC,  4  units,  1980 
Community  Add-on  units,  1968-75 
SC  Folders,  also  upper  former 
Urbanite.  4  units.  3-color  unit 
Metro,  6  units 

HARRIS  V15  A.  6  units,  upper  former. 
V15D.  6umts.  JF25 
V15  A,  add-on  units;  doctor,  continuous 
V25.  8  units,  1977,  FIO 
Folders:  JFl,  JF4,  JF25 
845,  4  units,  1975 
1650.  6  units,  1975 

ONE  Corporation 

1820  Briarwood  Industrial  Ct.  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 

UPPER  FORMER-Single  Width,  fits  Hoe 
Lithomaster.  Can  adapt  to  others-complete 
I  with  Catwalk.  $12,500.  Make  offer.  (813) 
I  223-9711  or  (813)  920-5001.  Ask  for  Bill. 


WANTED  TO  BUY 


WANTED:  Equipment  to  Broker 
ITEM  NET  TO  YOU 

Edit  1750 . $2250-$2700 

Edit  7500 . $7200-$8500 

Comp  IV  B . $4750-$5750 

Computape  II . $1500-$  1750 

CompSet . $4000-$4500 

CompSet  510 . $3750-$4250 

CompSet  510/504 . $5000-$5500 

CompEdit  5810 . $12,000-$12,750 

745  Processor . $225-$250 

766  Processor . $425-$525 

Call  Bob  Weber  (216)  831-0480 
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EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb(201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  i  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  227  INSERTER 
in  good  operating  condition. 
Reply  Box  5083,  Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  or  72P  Inserter  in  good  j 
operating  condition  for  daily  newspaper 
operation.  Reply  to  Box  5246,  Editor  &  Pub-  ' 
lisher.  I 


USED  HARRIS  MICROSTORE,  4-way  automa-  ' 
tic  multiplexer  and  punch  block  units.  All  must  ! 
be  in  top  working  condition.  Dennis  Derossett  I 
(419)  394-7414.  | 


HELP 

WANTED 


_ ACADEMIC _ 

PUBLIC  RELATIONS.  Assistant/associate  pro-  I 
fessor,  tenure  track.  Begin  Fall  1983.  Teach  | 
public  relations  and  supervise  PR  internship  I 
program.  Teach  courses  in:  journalism,  i 
broadcasting,  or  speech.  MA  plus  professional  ' 
PR  experience.  PhD  preferred.  Salary  and  rank  I 
commensurate  with  experience.  Send  vita  and  | 
names  of  3  references  by  February  15  to  Jay  ] 
Black,  Chair,  Search  Committee,  Dept,  of  Com-  i 
munication,  UMC  46,  Utah  State  University,  ! 
Logan  UT  84322.  AA/EOE. 


LIBERTY  BABTIST  COLLEGE,  a  distinctively 
Christian  liberal  arts  college,  seeks  a  faculty 
member  for  a  rapidly  growing  journalism  pro¬ 
gram.  PhD  preferred  but  Master's  degree  con¬ 
sidered.  Ten  years  experience  in  reporting 
editing  at  a  big-city  daily.  The  college  is  accre¬ 
dited  by  the  Southern  Association  of  Colleges 
and  Schools.  Send  resume  to:  Office  of  the 
President,  Liberty  Babtist  College,  Lynchburg 
VA  24506. 


NEW  MEXICO  STATE  UNIVERSITY  seeks  te¬ 
nure-track  Assistant  Professor  for  fall,  1983,  to 
staff  print  news-editorial  and  communications 
law  courses.  Candidates  should  have  doctorate 
in  journalism/mass  communications;  MA  with 
exceptional  qualifications  considered.  Pro¬ 
fessional  experience  essential.  Salary  (^mpeti- 
tive.  Send  resume  and  three  letters  of 
recommendation  before  February  21,  1983  to 
Faculty  Search  Committee.  Journalism  and 
Mass  Communications.  Box  3J.  New  Mexico 
State  University,  Las  Cruces,  NM  88003. 
NMSU  is  an  equal  opportunity,  affirmative 
action  employer. 

ADVERTISING-MASS  COMMUNICATIONS: 
Full  time,  tenure  track  appointment  to  teach 
advertising  courses  with  opportunity  for  curri¬ 
culum  development  and  refinement  to  begin 
September  1983.  Teaching  duties  could 
include  courses  in  newswriting,  broadcasting 
and  mass  communications  theory.  Professional 
advertising  experience  required.  Masters  or 
doctorate  and  three  years  college  teaching  pre¬ 
ferred.  Instructor  to  associate  professor.  Salary 
dependent  on  qualifications  and  experience. 
Apply  by  March  1,  1983  to  Janet  Sill  for  Search 
Committee,  Mass  Communications 
Department,  Winona  State  University,  Winona 
MN  55987.  An  Equal  Opportunity  Employer. 


JOURNALISM;  Assistant  Professor  to  start 
September,  1983.  Anticipated  tenure-track 
position.  Teach  editing  and  beginning,  and 
advanced  reporting.  AbiTity  to  teach  layout  and 
feature  writing  desired,  PhD  preferred:  pro¬ 
fessional  and  teaching  experience  and  Master's 
required.  Salary  commensurate  with  quali¬ 
fications.  Send  letter  of  application  and  resume 
by  March  15,  1983,  to  Harry  C.  Malone,  Col¬ 
lege  of  Arts  and  Sciences.  Department  of  Jour¬ 
nalism.  Georgia  State  University,  University 
Plaza,  Atlanta  GA  30303.  Telephone  (404) 
658-2273.  Georgia  State  University,  a  unit  of 
the  University  System  of  Georgia,  is  an  equal 
educational  and  employment  opportunity 
institution. 


ASSISTANT  OR  ASSOCIATE  PROFESSOR 
ADVERTISING 

Will  teach  advertising  skills,  principles  and 
theories  at  graduate  and  undergraduate  levels. 
Must  have  professional  advertising  experience 
and  Ph.D.  or  ABD.  Must  be  active  scholar.  Te¬ 
nure  track  position.  Salary  competitive.  Send 
cover  letter  and  resume  to  Dr.  Eric  Odendahl, 
Personnel  Committee,  Department  of  Journal¬ 
ism,  San  Diego  State  University,  San  Diego  CA 
92182,  by  February  1.  An  Equal  Opportunity/ 

Affirmative  Action  Employer. _ 

DIRECTOR,  School  of  Journalism,  Louisiana 
State  University,  Baton  Rouge,  Louisiana, 
available  on  July  1,  1983.  Full-time,  tenure- 
track  position  to  administer  the  School,  some 
teaching  and  maintaining  service  and  pro¬ 
fessional  commitments  of  the  School.  The  Unit 
is  composed  of  more  than  1,000  students  and 
20  faculty  members.  It  encompasses  approx¬ 
imately  600  majors.  Program  offers  sequences 
in  news-editorial,  advertising,  telecommunica¬ 
tions,  and  a  masters  program.  Qualificationa: 
Ph.D.,  strong  scholarly  research,  university 
teaching  experience,  and  professional 
experience,  administrative  experience  in  high¬ 
er  education,  high  standing  in  field  and  with 
professionals.  Application  deadline:  Review  of 
resumes  will  begin  January  31,  1983,  but  ap¬ 
plications  will  be  considered  until  the  time  the 
position  is  filled.  Address  all  applications  to: 
Professor  John  L.  Loos,  Chairman,  Department 
of  History,  119  Audubon  Hall,  Louisiana  State 
University,  Baton  Rouge  LA  70803. 

Louisiana  State  University  is  an 
Equal  Opportunity  Affirmative  Action 
Employer. 


PROFESSIONAL  JOURNALIST  to  teach  in  the 
William  Allen  White  School  of  Journalism  for 
the  1983-84  academic  year;  beginning  August 
15,  1983.  Position  demands  teaching  interest 
in  reporting,  editing,  editorial  writing,  news¬ 
paper  management;  strong  professional  news¬ 
paper  background;  preferably  one  who  plans  to 
return  to  newspaper  work.  Salary  is  attractive 
because  of  a  support  grant  from  the  Gannett 
Foundation.  Deadline forapplications February  j 
7,  1983.  An  Equal  Opmrtunity/Affirmative  1 
Action  Employer.  Write  Dean  Del  Brinkman, 
School  of  Journalism,  University  of  Kansas. 
Lawrence  KS  66045. 


THE  UNIVERSITY  OF  SOUTHERN  CALIFOR¬ 
NIA  School  of  Journalism  anticipates  up  to  four 
tenure-track  Assistant/Associate  Professor 
appointments  for  the  1983-84  academic  year; 
one  in  Print  (Editing  and  Design),  requiring 
expertise  in  grammar  and  usage,  professional 
experience,  and  a  knowledge  of  new  tech¬ 
nologies;  two  in  Broadcasting  (Broadcast 
^  Reporting/Newswriting  and  Broadcast  Produc- 
'  tion),  requiring  ten  years'  maior  national 
I  experience,  substantial  electronic  publications 
I  and  solid  grounding  in  public  affairs,  history, 
j  ethics  and  law;  one  in  Mass  Media  and  Society, 
with  strong  secondary  fields.  The  School  also 
seeks  a  one-year  visiting  professor  in  Public 
I  Relations/Advertising  to  teach  and  advise  in  the 
j  development  of  an  advertising  program  within 
I  the  Public  Relations  Sequence.  Advanced 
:  degrees  preferred;  PhD  required  for  Mass 
’  Media  and  Society.  Send  letters  of  application, 
resumes,  references  and  sample  publications 
by  February  21,  1983,  to  New  Appointments  , 
Committee,  School  of  Journalism.  University  of 
:  Southern  California,  Los  Angeles  CA  90089- 
i  1695.  An  Equal  Opportunity/Affirmative 
j  Action  Employer.  Women  and  ethnic  minorities 
are  particularly  encouraged  to  apply.  i 


ADMINISTRATIVE 


CONTROLLER 

The  Houma  Daily  Courier,  a  New  York  Times 
affiliate,  is  accepting  applications  for  the 
:  position  of  controller.  Qualifications  include  a 
I  degree  (CPA  preferred),  supervisory  experience 
and  a  newspaper  background.  Position  involves 
financial  analysis,  projections,  budgeting  and 
understanding  of  business  computer  systems.  I 
,  Excellent  starting  salary,  bonus  and  outstand¬ 
ing  benefit  program.  Send  salary  requirements  I 
and  resume  tO:  Mr.  Miles  Forrest,  General  Man-  ; 
ager,  Houma  Daily  Courier,  PO  Box  2717,  I 
Houma  LA  70361. 


DISPLAY  ADVERTISING  salesperson  needed  ' 
immediately.  Must  be  experienced  in  sales  and 
layouts.  Salary,  commission,  benefits.  Send 
resume  to  Mike  Sheppard,  Advertising 
Director,  The  Daily  Tribune.  220  1st  Avenue 
South.  Wisconsin  Rapids  Wl  54494. 

RECENT  COLLEGE  graduate  needed  for  entry  ] 
level  trainee  post  with  Midwest  community  ' 
newspaper  group.  Requirements  include  good  | 
academic  record,  exceptional  spelling  ability 
and  top  aptitudes  for  sales  and  writing.  Prefer  I 
someone  interested  in  general  management 
career.  Send  college  transcript  copies,  resume,  j 
letterdescribingyourselfto Box 5214,  Editor&  ' 
Publisher.  ' 


ENTRY-LEVEL  reporter/salesperson  needed  as 
a  management  trainee  for  Midwest  small  daily. 
Must  be  superb  speller  with  excellent  academic 
record  and  an  aptitude  for  sales,  writing  and 
management.  Send  detailed  letter  and  resume 
to  Box  5133,  Editor  &  Publisher. 


GENERAL  MANAGER  to  oversee  Zone  5  Print¬ 
ing  and  Newspaper  Operation.  Must  have  5 
years'  sheet-fed  printing  experience,  knowl¬ 
edge  of  accounting,  costing  and  bookkeeping 
and  the  ability  to  work  well  with  customers  and 
employees.  Send  resumes  to  Box  5226,  Editor 
&  Publisher. 


MARKETING  DIRECTOR  for  Southwest  area 
100,000  plus  daily  circulation  newspaper. 
Responsible  for  overall  direction  of  sales  and 
distribution  functions,  including  retail,  classi¬ 
fied  and  national  advertising,  and  circulation. 
Requirements  include  college  degree  and  in- 
depth  familiarity  with  each  area  of  responsibil¬ 
ity.  Send  resume  and  salary  requirements  to 
Box  5183,  Editor  &  Publisher. 

MARKETING  DIRECTOR 
Challenging,  new  position  responsible  for 
advertising  and  circulation.  Competitive,  grow¬ 
ing,  market;  vibrant  newspaper,  50,000- 
100,000  circulation  size.  Aggressive  manage¬ 
ment.  Excellent  salary  for  goal-oriented  achiev¬ 
er.  Send  resume  in  confidence.  Interviewing  at 
INAME.  Replies  to  Box  5216,  Editor  &  Pub¬ 
lisher. 


ADVERTISING 


CREATIVE  SERVICES 
MANAGER 


Quality  suburban  newspapers 
seek  professional  with  minimum 
6  years  experience  in  newspaper 
advertising  and  circulation  sales 
promotion.  Extremely  competi¬ 
tive  market  demands  aggressive, 
sales-oriented  self-starter  with 
understanding  and  appreciation 
of  news  product.  Copywriting  and 
communications  skills  essential. 
Excellent  compensation  package. 
Reply  to  Box  5241,  Editor  Sr  Pub¬ 
lisher. 


ADVERTISING  DIRECTOR 
50, 000  circulation.  Zone  5  daily  needs  results- 
oriented  individual  to  produce  sales  and  MAN¬ 
AGE  all  advertising  departments.  Prior 
experience  in  all  phases  of  advertising  sales 
and  support  is  a  must.  One  newspaper  market 
with  competition  nearby.  TMC  in  place.  Our 
progressive  management  style,  excellent  edito¬ 
rial  product  and  circulation  effort  will  help  you 
succeed.  Excellent  starting  salary  and 
incentive  bonus.  Part  of  expanding  group. 
Answer  in  confidence  to  Box  5243,  Editor  & 
Publisher. 


CIRCULATION 


CIRCGLATION 

MANAGER 


San  Juan,  Puerto  Rico,  48,000 
circulation  English  language  busi¬ 
ness  weekly  tabloid  seeks  profes¬ 
sional  experienced  in  managing  a 
fulfillment  operation  with  staff  of  5 
persons  that  now  will  be  convert¬ 
ing  to  computer.  Should  be  fully 
knowledgeable  in  the  setting  up  of 
computer  processing,  proven 
organizabonal  ability,  experienced 
in  2nd  class  postal  and  BPA  reg¬ 
ulation.  A  shirt  sleeve  motivated 
aggressive  leader  and  self-starter. 
Must  be  fluent  in  Spanish.  Send 
resume  and  salary  history  to;  Pub¬ 
lisher,  Caribbean  Business,  Box 
6253,  Loiza  Sta.,  San  Juan,  Puerto 
Rico  00914. 


CLASSIFIED  MANAGER  for  weekly  community 
newspaper  located  on  the  border  of  Zones  2  and 
3.  Subscription  paper  circulation  in  excess  of 
30,000  with  a  TMC  product  in  excess  of 
100,000.  Responsibilities  will  be  for  all 
aspects  of  soliciting  ads  by  phone  and  outside 
sales.  Salary  negotiable.  Replies  to  Box  5152, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER  for 
60,000  Zone  2  daily.  Excellent  opportunity  for 
career  development.  If  you’re  ambitious,  hard¬ 
working  and  not  afraid  of  competition,  send 
resume,  salary  requirements  to  Box  5201,  Edi¬ 
tor  &  Publisher. 


CLASSIFIED/RECRUITMENT  MANAGER, 
Newspaper  Experience  Preferred,  all  aspects  of 
soliciting  ads.  New  York  City  based.  Salary 
negotiable,  full  benefits  program.  Replies  to 
Box  5215,  Editor  &  Publisher. 


DISPLAY  SALES — Established  account  list. 
10,000  daily  with  TMC.  Salary,  commission 
and  group  benefits.  Send  resume  and  salary 
requirements  to  Dale  Wetenkamp,  Nevada 
Appeal,  PO  Box  2288,  Carson  City  NV  89701. 
No  phone  calls  please. 


DIRECTOR  OF  ADVERTISING 
50,000  circulation  all-day  paper,  central  Illi¬ 
nois.  Applicant  should  be  experienced,  well 
motivated,  and  have  ability  to  supervise  staff  of 
15.  Strong  on  sales  promotions,  staff  training, 
and  long-range  planning.  Good  salary,  benefits. 
No  phone  calls.  WriteC.E.  Flynn,  General  Man¬ 
ager,  Champaign  News  Gazette,  Inc.,  PO  Box 
677,  Champaign  IL  61820. 


EXPERIENCED  DISPLAY  Advertising  Manager 
needed  to  sell,  hire,  train  and  supervise  com¬ 
mission  sales  people.  Great  growth  potential. 
Send  resume,  past  employment  history  and  sal¬ 
ary  requirements.  You  will  represent  3  weeklies 
in  Casper  WY  and  a  shopper  in  Southern  WY. 
John  Gariety,  Journal  Publications,  PO  Box 
3318,  Casper  WY  82602. 


MAJOR  ACCOUNT  SALES 
Good  closing  skills  and  major  presentation 
experience  needed  by  a  suburban  weekly  group 
in  a  competitive  Midwestern  metro  market. 
Excellent  compensation  and  an  opportunity  for 
advancement.  Call  Ron  Lindsay  (816)  454- 
9660. 


RETAIL  ADVERTISING  MANAGER 
30,000  circulation  daily  in  south  central  Penn¬ 
sylvania.  Individual  should  be  experienced, 
highly  motivated  and  have  the  ability  to  super¬ 
vise  staff  of  7.  Person  must  be  strong  in  sales, 
promotions,  staff  development,  training  and  ad 
planning.  Position  offers  good  salary  and 
incentive  bonuses.  Full  benefit  program.  Write 
Box  5167,  Editor  &  Publisher. 


SOMEWHERE,  there's  a  classified  ad  manager 
who  can  take  charge  of  our  good  sales  staff, 
build  linage,  and  make  a  lot  of  money.  The 
market's  here;  all  we  need  is  a  proven  perform¬ 
er.  We're  a  6  day  daily  in  Wisconsin.  Replies 
held  confidential.  Box  5203,  Editor  &  Pub¬ 
lisher. 


WANTED:  Experienced  Retail  Manager  for 
Zone  6  Morning/Evening/Sunday.  78,000  daily 
circulation.  Must  hire,  train  and  supervise  staff 
of  14  sales  people.  Send  resume,  including 
salary  requirements,  to  George  M.  Guy, 
Advertising  Director,  Amarillo  Globe  News,  P() 
Box  2091,  Amarillo  TX  79166. 


YOUNG,  EXPERIENCED  professional  who 
seeks  future  grovrth  in  sales.  Florida  daily.  Mail 
resumes  to  Box  5220,  Editor  &  Publisher. 


ARE  YOU  AGGRESSIVE,  grovrth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper 
industry.  Please  call  or  send  resume  to:  Dennis 
Fearing,  Multi-Media  Enterprises,  18533  Bur¬ 
bank,  Ste  144,TarzanaCA91356;(213)344- 
7177. 


ADVERTISING  MANAGER 
Needed  for  group  of  deep  South  weeklies  with 
TMC.  Chance  for  number  2  person  to  move  up. 

I  Excellent  opportunity.  Send  resume  and  salary 
’  requirements  to  Box  5199,  Editor  &  Publisher. 


ADVERTISING  DIRECTORS... 0ur6daydaily  is 
I  a  good  one  in  a  market  with  great  potential.  It 
needs  an  ad  director  who  can  make  things  hap- 
I  pen.  An  eager  staff  needs  a  good  leader.  Willing 
to  pay  well  for  results.  Don't  waste  your  time  or 
mine  if  you're  comfortable  where  you  are... or  if 
I  you  can't  show  me  a  good  track  record  in  sales 
and  management.  Write  in  confidence  to  Box 
I  5204,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
Mid-Florida  shopper  seeks  experienced  sales 
manager  to  handle  key  retail  accounts  and 
manage  sales  department.  Excellent  opportu¬ 
nity.  Reply  to  Box  5240,  Editor  &  Publisher. 
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CIRCULATION  SUPERVISOR 
Circulation  supervisor  needed  for  100,000  AM 
daily.  Must  have  5  years  minimum  experience 
in  little  merchant  system  and  solid  background 
in  sales,  service  and  collections.  Sunbelt  area- 
Zone  8.  Send  resume  to  Box  5134.  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
16,000,  6-day  morning  nevrspaper  in  central 
Nebraska.  All  office  pay.  computerized  system 
with  TMC  product.  Seeking  aggressive,  promo¬ 
tion  mind^  individual  who  enjoys  working  with 
and  contributing  to  newspaper  management. 
Pay  commensurate  with  experience  and  ambi¬ 
tion.  Box  5233,  Editor  &  Publisher. 


SMALL  FLORIDA  DAILY  seeks  Circulation 
Manager.  Strong  on  Sales  and  Promotion  a 
must.  Mail  resume  and  salary  requirements  to 
Box  5209,  Editor  &  Publisher. 


UNUSUAL  OPPORTUNITY 
Nationally  distributed  general  aviation  news¬ 
papers  need  person  experienced  in  mail 
circulation  and  promotion.  25-year-old  firm  in 
beautiful  Pacific  Northwest.  Flying  knowledge 
helpful,  not  mandatory.  Permanent  post  that 
could  develop  into  General  Manager  job.  Send 
resume,  salary  requirements  to  Dave  Sclair, 
Northwest  Flyer  Inc.,  PO  Box  44400,  Tacoma 
WA  98444. 


WE'RE  A  WELL  established  10,000- 
circulation  pm  and  Sunday  daily  with  shopper 
looking  for  an  experienced,  promotion-minded 
circulation  director  looking  for  a  home.  Good 
newspaper,  good  Southern  city.  Send  resume 
and  salary  expectations  to  Box  5169,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  weekly 
Archdiocesan  newspaper.  Primarily  mail  sub¬ 
scriptions.  Ability  to  work  with  clergy  and  laity 
important.  Apply  in  writing  only  (no  phone 
calls)  tO:  President,  The  Chicago  Catholic,  Box 
11181,  Chicago  IL  60611. 


CIRCULATION  MANAGER 
To  head  operations  which  include  small  paid 
daily  and  paid  weekly  in  adjoining  community. 
Both  products  are  well  established.  Applicant 
must  be  strong  in  marketing  and  operations. 
Zone  5.  Reply  A.  Coulter  (501)  735-1010. 


CIRCULATION  MANAGER 
Mid-Atlantic  suburban  daily  and  Sunday, 
50,000  circulation  and  growing,  seeks  street¬ 
wise  number  person  heavy  on  single-copy  and 
TMC  experience.  Salary  $28,000,  plus 
incentive  with  potential  to  high  $30s. 
Experience  with  union  a  must.  Send  letter, 
complete  resume  with  three  references  to  Box 
5213,  Editor  &  Publisher. 


EDITORIAL 


ASSISTANT  NEWS  EDITOR  wanted  for  com¬ 
petitive  100,000-plus  morning  daily.  Must  be 
able  to  make  quick,  independent  news 
decisions,  write  bright  headlines,  willing  to 
work  weekends.  In  return  you  will  receive  good 
pay,  health  benefits  and  chance  to  work  in 
growing  California  city  that  offers  a  wide  variety 
of  recreational  pursuits.  Box  5234,  Editor  & 
Publisher. 


AGGRESSIVE  CITY  beat  reporter.  Government 
news  experience  preferred.  Hard  working  com¬ 
petitive  individual  required.  Send  Tetter, 
resume,  references,  clips,  and  salary  require¬ 
ments  to  Steve  Wolfrom,  The  Review  Times, 
Drawer  C,  Fostoria  OH  44830. 


ALUMS  OF  DEAD  DAILIES;  We're  compiling 
dates/places  of  reunions,  newsletters,  keepers- 
of-the-flame  and  others  who  can  tell  us  about 
the  life-after-death  of  America's  once-great 
dailies.  Contact  Richard  Stout,  Director,  SOC 
News  Media  Project,  The  American  University. 
Washinging  DC  20016  (202)  686-7553. 


ASSISTANT  CITY  EDITOR 
Editor  with  strong  daily  newspaper  experience 
to  supeniise  suburban  coverage  for  our  growing, 
Pulitzer  Prize-winning  PM.  If  you  want  a  chal¬ 
lenge  and  have  editing,  organizational  and 
management  skills,  send  letter  and  resume  to 
George  Dissinger,  The  Tribune,  PO  Box  191, 
San  Diego  CA  92112. 


ASSISTANT  EDITOR 

Scientific  Publications,  Cleveland  Clinic 
Foundation,  Medical  Editor,  experienced 
learned  journal  or  medical  publishing  house. 
Write  to  Shannon  Henry.  Managing  Editor, 
Dept,  of  Scientific  Publications,  Cleveland 
Clinic  Educational  Foundation,  9500  Euclid 
Ave,  Cleveland  OH  44106.  No  phone  calls, 
please. 


I  HIGH-FLYING  CHANCE 

Highly-regarded,  long-established  General  Avi- 
!  ation  newspaper  needs  creative,  self-starting, 
motivated  possibility  in  future.  Must  be  pilot, 
have  editorial  experience.  Rare  opening  in  this 
field.  Permanent.  Send  resume  including  sal¬ 
ary  needs  in  confidence.  Box  5182,  Editor  & 
Publisher. 


i  IMMEDIATEOPENINGattheLosAngelesDaily 
I  Journal,  the  nation's  largest  daily  legal  news-  I 
paper.  Applicant  for  reporter  position  needs  I 
I  strong  experience  in  law  and  journalism.  Good  | 
I  pay  and  benefits.  Send  resume  and  clippings  to  1 
I  Editorial  Department,  The  Los  Angeles  Daily 
I  Journal,  210  S.  Spring  St..  Los  Angeles  CA 
1  90012. 


LOOKING  FOR  a  copy  editor  with  layout  skills  to 
I  help  on  the  dariy  and  to  put  out  our  Sunday 
I  paper.  Ambition  and  imagination  are  more 
important  than  experience.  Salary  is  reason- 
!  able,  conditions  are  even  better.  Zone  2.  Re- 
I  spond  if  you’re  willing  to  work  hard.  Box  5175, 
Editor  &  Publisher. 


LIFESTYLE  WRITER  needed  by  West  Texas  dai- 
I  ly  which  is  expanding,  improving  its  Lifestyle 
Department.  Entry-level  with  degree  or  light 
I  experience.  This  writer  may  also  be  used  in 

feneral  news.  Layout  talent  helpful.  Lifestyle 
ditor  with  experience  also  sought.  Send 
I  resume,  samples  of  work  to  Jim  Servatius,  Mid- 
;  land  Reporter-Telegram,  PO  Box  1650.  Mid- 
i  land  TX  79702. 


MANAGING  EDITOR-entry  level  position  on  a  < 
southern  Indiana  award-winning  weekly.  { 
Opportunity  to  refine  your  writing  skills  plus 
learn  layout,  design,  and  editing  Journalism 
degree  required.  Send  resume  toTerry  Grimes. 

I  Publisher,  Princeton  Clarion,  PO  Box  321, 
j  Princeton  IN  47670. 


MANAGING  EDITOR 
The  National  Rifle  Association  has  opening  for  | 
managing  editor.  BA  in  journalism  or  English,  . 
minimum  of  2  to  3  years'  publications 
experience  required.  Must  be  able  to  work  with  I 
strict  deadlines,  have  working  knowledge  of 
hunting  sports,  firearms  and  wildlife.  Typing 
skills  required.  Resumes  only  and  salary  re¬ 
quirements  to  the  Personnel  Office; 

National  Rifle  Association 
1600  Rhode  Island  Avenue  NW 
Washington  DC  20036. 


NEWS  EDITOR  for  /17M  Zone  4  daily.  Assign 
reporters,  direct  desk  operations.  Get  paper  out 
daily.  Capable  of  moving  into  M/E  slot.  Must  be 
able  to  handle  public.  Send  replies  to  Box 
5191.  Editor  &  Publisher.  All  replies  kept 
strictly  confidential. 


NEEDED;  2  reporters;  A  star  for  our  metro  desk, 
and  a  standout  in  regional  coverage.  Both  spots 
require  skill  in  spotting  and  analyzing  issues 
and  producing  thorough,  in-depth  coverage;  as 
well  as  a  minimum  of  2  years  of  daily  newspaper 
experience  in  nuts  and  bolts  hard  news.  Send 
resume,  clips,  cover  letter,  references  to  Susan 
Miller,  Executive  Editor,  News-Gazette,  48 
Main  St.  Champaign  IL  61820. 


NEWS  WIRE  MANAGING  EDITOR 
Located  in  a  medium-sized  Midwestern  city, 
this  progressive  publishing  company  seeks  a 
managing  editor  for  its  newest  venture — a  daily 
wire  service.  We  are  seeking  a  seasoned 
individual  who  desiresa  new  challenge  building 
a  top-notch  news  organization.  Guiding, 
directing  and  coordinating  reporters  in  several 
news  bureaus  is  just  a  part  of  the  many  chal¬ 
lenges  of  this  position.  Strong  editing  and  writ¬ 
ing  skills  are  a  must  and  ability  to  plan  and 
develop  new  areas  of  news  coverage  for  this 
expanding  operation.  Requirements  include 
knowledge  of  financial  markets,  business  news 
and  futures  with  at  least  10  years'  experience  in 
wire  service  reporting  and  management  or 
equivalent.  Qualified  applicants  send  resume 
and  salary  requirements  to  Box  5228,  Editor  & 
Publisher. 


PART-TIME  EDITOR  topublish  trade  journal  in 
data  processing  for  Southern  California.  Must 
be  knowledgeable  in  data  processing  and  have 
a  journalism  background.  Send  replies  to  Box 
5173,  Editor  &  Publisher. 


PUBLICATIONS  EDITOR  position  available 
March  1  with  newspaper  trade  association. 
Minimum  three  years  daily  newspaper 
experience  required.  Challenging  position 
demands  imagination,  good  writing/copy  edit¬ 
ing  skills  and  a  knowledge  of  printing  and  pro¬ 
duction.  Apply  to  PO  Box  17004,  Washin^on 
DC  20041. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write;  Northwest  Marketing 
Limited.  Box  3658-J,  Lacey  WA  98503. 


THE  INVESTIGATOR/INTERNS- 
low  pay  With  independent  TV-Company, 
(202)  546-3500,  7-8am'8-12pm. 


UNIVERSITY  PUBLIC  information  assistant 
director  for  small  staff.  Variety  of  writing 
assignments  for  news  releases  and  features  for 
publications.  State  university  with  traditional 
arts  and  sciences,  six  professional  colleges. 
14,500  students  and  large  graduate  and 
international  enrollments.  Attractive  small  col¬ 
lege  town.  Send  resume,  clips  and  references 
by  February  1  to  Peggy  Black,  287  Lindley  Hall. 
Ohio  University.  Athens  OH  45701. 


WASHINGTON  DC — States  News  Service,  now 
a  loint  venture  of  Pulitzer  Publishing  Company 
and  Indian  Head  Inc  is  looking  for  reporters  with 
strong  hard  news  background.  Apply;  States 
I  News  Sen/ice.  Management  Committee,  654 
'  Pennsylvania  Av.  SE,  Washington  DC  20003. 


,  REPORTER-minimum  2  years  experience  on 
daily  newspapers  doing  hard  news  and  fea- 
I  tures.  Wanted  for  hard-nosed  and  progressive 
I  wire  service  bureau  in  Zone  2.  Replies  to  Box 
!  4908,  Editor  &  Publisher. 


I  REPORTERS-Mississippi  daily  expanding. 

Openings  soon  in  news,  desk  positions.  Some 
I  experience  helpful.  Send  replies  to  Box  5192, 
Editor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

i  WANTED  2  for  fast  growing  business  reporting 
[  staff.  Assistant  business  editor;  requires  some 
writing,  but  primarily  editing  and 
administration  with  a  creative  flair  and  ability  to 
perform  under  pressure.  Business  writer;  with 
expertise  in  financial  coverage,  but  with  ability 
to  translate  those  subjects  into  every  day  lan¬ 
guage.  Daily  and  Sunday  newspaper  located  in 
major  Southwest  city.  Replies  Box  5217,  Edi¬ 
tor  &  Publisher. 


Meidinger 

Do  you  love  writing 
but  want  to  get  out  of 
the  newspaper  business? 

we  have  a  job  for  you. 

Meidinger,  Inc.  is  one  of  the  nation’s  leading  com¬ 
pensation  and  benefit  consulting  firms  with  an  exten¬ 
sive  publications  program  addressed  to  clients,  pros¬ 
pects  and  professional  associates.  The  job  of  Manager 
of  External  Publications  involves  writing  newsletters, 
major  articles  and  technical  reports  on  a  variety  of 
subjects,  including  compensation,  employee  be¬ 
nefits,  actuarial  science,  legal  and  economic  develop¬ 
ments,  healthcare  cost  containment  and  employee 
relations.  You  must  be  able  to  explain  technical  sub¬ 
jects  clearly  and  without  jargon,  and  make  them  in¬ 
teresting  to  an  audience  of  CEOs,  CFOs  and  human 
resource  managers. 

The  ideal  candidate  w'ould  have  five  years  of  re¬ 
porting  or  editorial  writing  experience,  preferably 
with  a  business  or  economic  focus.  You  must  be  an 
excellent  writer  and  a  quick  study  on  technical/busi¬ 
ness  subjects.  We  offer  the  luxury  of  high  editorial 
standards,  a  liberal  budget,  fine  graphic-arts  re¬ 
sources  and  a  strong  corporate  commitment  to  the 
publications  program. 

This  job  does  not  include  administrative  duties  and 
we  v/ould  be  pleased  to  have  the  successful  candidate 
remain  in  this  writing  position  indefinitely:  although 
the  job  duties  would  not  change,  compensation  and 
rank  could  increase  handsomely  over  the  years.  We 
offer  annual  financial  incentives  and  an  opportunity 
for  stock  ownership  in  this  employee-owned  firm, 
plus  excellent  benefits.  The  starting  salary  is  competi¬ 
tive  with  the  newspaper  business,  and  prospects  for 
advancement  are  far  superior. 

Send  resume,  salary  history  and  representative  writ¬ 
ing  samples  to: 

Meidinger  Inc. 

Judy  Van  Ryan 
2600  Meidinger  Tower 
Louisville  Galleria 

Louisville,  KY  40202 _ 
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EXCITING  OPPORTUNITIES  with  start  up  New 
York  based  business  newspaper 
EDITOR 

Requires  minumum  5  years  writing  and  editing 
eirperience  on  newspaper. 

MANAGING  EDITOR 

Requires  minimum  2  years  writing  and  editing 
experience  on  newspaper.  Good  salaries  for 
ambitious,  reliable,  hard  working  persons. 
Send  Resume  to  Box  5151.  Editor  &  Publisher. 


EDITOR  FOR  ZONE  3  small  daily.  If  you  can  j 
direct  and  motivate  staff,  know  and  understand  ! 
news  and  how  to  present  it,  and  can  represent  | 
the  newspaper  in  the  community,  we'd  like  to 
hear  from  you.  We  offer  good  pay  and  benefits  : 
and  a  good  working  and  livng  environment,  j 
Reply  Box  5156.  Editor  &  Publisher.  j 


EXPERIENCED  REPORTER  to  handle  religion, 
senior  citizens  and  social  services  news  for  ; 
afternoon  paper  of  80,000  circulation  in  grow-  , 
ing  Sunbelt  city  (Zone  6).  Three  to  five  years  ' 
experience.  Reply  to  Box  5186,  Editor  &  Pub¬ 
lisher.  i 


EXPERIENCED,  city  or  managing  editor  to 
direct,  organize  and  plan  newsroom  operation 
for  staff  of  10  on  6-day  Midwest  daily.  We  are 
looking  for  a  person  who  understands  commu¬ 
nity  lournalism  and  knows  the  importance  of 
local  coverage  and  features.  Editorial  writing 
experience  a  plus.  Send  cover  letter,  resume 
and  salary  requirements  to  Box  5196,  Editor  & 
Publisher. 


EXPERIENCED  REPORTER  to  handle  religion, 
senior  citizens  and  social  services  news  for 
afternoon  paper  of  80,000  circulation  in  grow-  i 
ing  Sun  Belt  city  (Zone  6).  Three  to  five  years 
experiehce  required,  salary  adjustable  to 
experience. Reply  Box  5205,  Editor  &  Pub¬ 
lisher.  ■ 


Editorial 

MANAGING  EDITOR 

The  ability  to  direct  staff,  edit  copy  tightly  and  I 
maintain  a  consistent  community  presence,  ' 
both  editorially  and  personally  are  a  must  for 
this  |Ob.  You  will  be  ih  charge  of  a  well 
established  paid  circulation  weekly  in  one  of 
Chicago's  North  Shore  suburbs.  The  paper  is 
one  of  30  weeklies  published  by  a  growingcom- 
pany.  5  years  experience  as  reporter  edifor  re¬ 
quired.  Excellent  benefits  plus  competitive 
starting  salary  Please  send  resume  including 
salary  history  plus  a  copy  of  your  paper  tO; 

Lawrence  Setnicar 
PIONEER  PRESS  INC. 

1232  Central  Ave. 

Wilmette  IL  60091 
A  subsidiary  of  Time  Inc 
Equal  Opportunity  Employer  M  F 


FLORIDA  METRO  DAILY  updating  applications 
from  reporters,  copy  editors.  Must  have  daily 
experience  beyond  school  newspapers.  Two 
positions  currently  opened.  Send  clips,  refer¬ 
ences,  and  cover  letter  to  Box  5221,  Editor  & 
Publisher. 


GRADUATE  ASSISTANTS:  Available  for  per¬ 
sons  with  at  least  three  years  full-time 
experience  in  reporting,  writing,  editing,  ready 
for  mid-career  opportunity  to  earn  a  master's 
degree  in  a  12-month  program  Stipends  of 
$5500  plus  full  out-of-state  tu'tion  for  best 
qualified  teaching  and  research  assistants. 
Write;  Chairman,  Graduate  Studies,  School  of 
Journalism.  218  Carnegie  Building,  University 
Park,  PA  16802. 


GROWING  20M  Zone  4,  mid-South  daily  seeks 
managing  editor,  function  as  combination  M  E, 
news  editor.  Direct  all  areas  of  editorial 
operations.  Broad-based  experience  with 
emphasis  on  hard  news.  Appearance,  personal¬ 
ity  are  musts  in  35M  community.  College- 
outdoor-family  living  area.  Southern 
"exposure"  helpful.  Please  send  information  to 
Box  5190,  Editor  &  Publisher.  All  replies  kept 
strictly  confidential. 


GRAPHIC  ARTIST-Southern  Illinois  daily  with 
strong  local  focus  seeking  graphics  artist  to 
provide  original  art  work  and  typography 
direction,  and  assist  in  design  for  deadline 
news  pages  and  feature  sections.  Daily  news 
experience  preferred,  must  have  understanding 
of  all  aspects  of  color  work  Send  resume,  sam¬ 
ples  showing  range  of  work  to  Harriet  Simpson, 
Editor.  News-Democrat.  PO  Box 427,  Belleville 
IL  62222.  No  telephone  calls  please. 


REPORTER  with  at  least  five  years  experience 
in  hard-news  investigative  and  enterprise 
reporting  sought  by  major  metropolitan  Zone  2 
daily.  Job  calls  for  short  and  long-term 
investigative  reporting  alone  and  with  staff 
members.  Excellent  pay  and  benefits.  Send 
resume,  references  and  very  select  clips  to  Box 
5242,  Editor  &  Publisher. 
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ASSISTANT  SUNDAY  EDITOR 
Progressive  medium-sized  newspaper  in  Alaska 
has  an  immed  late  open  ing  for  an  assistant  Sun¬ 
day  Editor.  Applicants  must  have  strong  back¬ 
ground  in  editing  and  layout.  Salary  negotiable 
Send  resumes  to;  The  Anchorage  Times.  Per¬ 
sonnel  Dept,  PO  Box  40.  Anchorage  AK 
99510. 


ASSISTANT  FEATURES  EDITOR  second 
position  in  12-member  features  department 
responsible  for  a  number  of  lifestyles, 
entertainment  and  feature  sections.  We  seek  an 
individual  with  two  or  more  years  of  supervisory 
and  editing  background,  with  experience  or  a 
demonstrated  interest  in  the  features  area. 
Send  complete  resume  to;  Douglas  K.  Ray.  . 
Managing  Editor,  The  Daily  Herald,  PO  Box  I 
280,  Arlington  Heights  IL  60006.  An  equal  j 
opportunity  employer.  i 


The  Lexington  Herald- 
Leader  has  openings  for 
two  outstanding  editors. 
The  Herald-Leader,  a 
Knight-Ridder  paper,  is 
merging  its  morning  and 
evening  editions  into  a 
morning-only  paper  of 
approximately  100,000 
circulation  (daily  and 
125,000  Sunday. 

The  jobs  are: 

NEWS  EDITOR 

Seasoned  editor  with 
strong  management  skills 
to  supervise  a  copy¬ 
editing  staff  of  11,  make 
news  judgments  and 
oversee  timely  produc¬ 
tion  of  the  paper. 

GRAPHICS  EOnOR 
Broad  photographic  ex¬ 
perience  required.  Will 
direct  photographers  and 
artists  and  work  closely 
with  all  departments.  The 
Herald-Leader  publishes 
extensively  in  color. 

Send  applications  in¬ 
cluding  references  to 
John  S.  Carroll,  Editor, 


SPORTS  EDITOR 

Tqp-flight  writer  seught  as  sports  editor  of 
9500-circulatior,  5-day  daily  in  Pacific 
Northwest.  Must  be  able  to  breathe  life  into  the 
sports  coverage  of  an  award-winning,  quality- 
oriented  newspaper.  The  right  person  will  be 
j  well-organized,  energetic  and  accomplished  at 
I  straight  news,  feature  and  column  writing, 
j  Some  layout  experience  essential.  Salary 
$18,000-$19.500.  Send  clips,  tear  sheets  to 
Box  5158,  Editor  &  Publisher. 


THE  KANSAS  CITY  TIMES  has  an  immediate 
opening  for  a  business  reporter.  Experience 
preferred  or  background  in  business  and/or  eco¬ 
nomics.  Mail  resume  to;  Janet  Meyer,  Business 
Editor.  The  Kansas  City  Times,  1729  Grand 
Ave,  Kansas  City  MO  64108. 


BUSINESS  JOURNAL 

The  Billings  Gazette,  a  65,000  circulation  dai¬ 
ly,  is  creating  a  monthly  business  journal  to 
serve  Montana  and  portions  of  Wyoming  and 
North  Dakota.  We  are  now  taking  applications 
for  the  positions  of  editor,  two  business  report¬ 
ers  and  a  copy  editor. 

EDITOR:  Experience  in  business  publications 
and  management.  This  person  will  develop  the 
staff  and  help  create  the  product.  The  editor 
I  also  will  have  editorial  resFKinsibility  over  other 
Gazette  satellite  publications  and  staff. 
BUSINESS  REPORTER  NO.  1;  Minimum  of 
;  two  years  experience  covering  business  on  a 
daily  newspaper  or  business  publication. 
BUSINESS  REPORTER  NO.  2;  Entry-level 
!  position  for  a  reporter  with  two  years  experience 
who  IS  planning  to  make  business  writing  a 
career. 

!  COPY  EDITOR:  At  least  two  years  experience  on 
i  the  desk.  Must  have  a  flair  for  editing,  headline 
,  writing,  layout  and  use  of  graphics. 

I  Send  resume,  non-returnable  clips  or  tear- 
'  sheets,  list  of  references  and  salary  require- 
1  ments  to;  Personnel  Manager,  The  Billings 
1  Gazette,  PO  Box  2507,  Billings  MT  59103. 
EOE  M/F 


BUSINESS  JOURNAL.  Editor  who  can  take 
charge  of  start  up  of  a  newspaper  company's 
j  statewide  monthly  business  journal  in  Zone  7. 
Ideal  candidate  will  be  a  business  generalist 
with  strong  editorial  and  management  skills. 

I  Essential  are  vigor,  creativity  and  clear  think¬ 
ing.  Please  send,  salary  history,  and  a  brief 
I  cover  letter  describing  your  aspirations  to  Box 
5239,  Editor  &  Publisher. 


BUREAU 
REPORTER 

For  national  business  newspaper  covering 
,  metalworking  industries.  Must  have  3  years 
j  experience  as  daily  newspaper  reporter. 

I  Position  requires  aggressive,  well  organized 
j  person  with  initiative  to  develop  stories  as  well 
as  handle  varied  assignments.  Relocation  to 
Chicago  necessary. 

Send  resume  and  salary  requirements  to  Box 
Yl,  11  West  37  Street  New  York  NY  10018. 

Equal  Opportunity  Employer  M/F 


BUSINESS  REPORTER 
San  Juan,  Puerto  Rico  48, OCX)  weekly  largest 
circulation  English  lahguage  newspaper  in 
Caribbean  seeks  experienced  business  repor¬ 
ter.  Minimum  5  years  experience  as  reporter,  2 
as  business  reporter.  Must  know  some  Spanish 
and  willing  to  become  fluent.  Must  produce 
well  researched  analytical  work  that  is  lively 
and  well  written.  Send  resume,  clips  and  salary 
requirements.  Editor-in-Chief,  CARIBBEAN 
'  BUSINESS,  PO  Box  6253  Loiza  St  Station, 
San  Juan  PR  00914. 


BUSINESS  GRAPHICS 
Major  metropolitan  newspaper.  Zone  5,  needs  a 
unique  combination:  copy  editor  with  knowl¬ 
edge  of  business/finance  and  page  design. 
Newly  expanded  business  section  needs  strong 
graphic  and  editing  skills.  Send  resume  and 
samples  to  Box  5185,  Editor  &  Publisher. 


CITY  EDITOR  Zone  4  morning  daily,  more  than 
30,000.  Supervise  local  and  area  news  cover¬ 
age.  Need  experienced,  aggressive  person  with 
supervisory  experience  and  ideas.  Send  letter 
and  resume  to  Box  5180,  Editor  &  Publisher. 


CAN  YOU  REPLACE  our  senior  reporter?  You 
must  cover  a  wide  range  of  assignments,  lead 
projects  and  be  able  to  fill  in  on  the  metro  desk. 
Convincing  demonstration  of  superior  skills 
necessary  for  consideration.  Our  growing, 
48,000  circulation,  7-day  AM  needs  a  top  per¬ 
former  to  help  us  produce  quality  journalism  in 
an  exciting,  competitive  market.  Send  resume, 
clips  and  references  to  Rosemary  Shinohara, 
Anchorage  Daily  News,  Pouch  6616, 
Anchorage  AK  99502. 

ZONE  3  Weekly  has  immediate  opening  tor 
aggressive,  well  rounded  reporter  who  can  do  it 
all— from  editorials  to  sports.  Send  resume  and 
salary  requirements  to;  The  Whitney  Republi¬ 
can,  Box  418,  Williamsbuig  KY  40769. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yeliow- 
stone.  Forest  Hills  NY  11375. 


MARKETING 


ASSISTANT  RESEARCH  MANAGER 
I  Large  metropolitan  daily.  Zone  2,  needs  hard¬ 
working,  experienced  professional  to  assist 
manager  of  fast-paced,  growing  research  and 
I  promotion  operation  serving  all  advertising 
departments.  Must  be  able  to  take  complex 
figures  and  produce  straightforward,  convinci¬ 
ng  sales  presentations  for  major  advertisers. 
Will  write,  produce  and  give  audio-visual  pre¬ 
sentations.  Should  be  familiar  with  major 
research  houses  and  standard  newspaper  pro¬ 
motion  statistics.  Knowledge  of  computer  ter¬ 
minal  operation  for  on-line  data  access  helpful. 
Please  send  current  resume  to  Box  5200,  Edi- 
tor  &  Publisher _ 


PHOTOJOURNAUSM 


Lexington  Herald-Leader, 
Main  and  Midland,  Lex- 
ington,  Ky.  40507. _ 


!  REPORTER  with  news  experience  who  can  pro- 
i  duce  well  crafted  and  researched  features,  pro- 
I  files  and  in-depth  take-out  stories  sought  by 
quality  weekly  in  Zone  2,  semi-rural  but  cosmo- 
I  politan  seaside  area.  Write  Box  5227,  Editor  & 
Publisher. 


1  SPORTS  EDITOR  for  15,500  daily  in  eastcen- 
I  tral  Pennsylvania,  modern  plant,  new  front  end 
[  system.  Musi  be  strong  on  supervision, 

'  graphics,  layout.  Photography  experience  re- 
I  quired.  Sports  staff  includes  two  fulltimers.  two 
I  parttimers.  Send  resume,  clips,  tearsheets, 

'  salary  requirements  to  Thomas  D.  Brennan. 

Executive  Editor,  The  News-Item,  707  N.  Rock 

St..  Shamkin,  PA  17872.  No  telephone  calls, 
:  please. 


TYPOGRAPHER 

Ready  for  something  different?  We  need  people 
who  have  great  language  skills,  don't  fold  under 
deadline  pressure,  are  sensitive  to  good  design, 
and  aren't  awed  by  powerful  computer  systems. 
Join  us  as  a  typographer  and  get  involved  in  the 

G reduction  of  the  world's  foremost  magazines, 
seequipmentsoadvanced  it's  not  even  on  the 
'  market  yet,  face  tougher  challenges  than  most 
newspapers  offer.  We're  a  branch  of  a  Fortune 
;  50  Company,  located  in  New  Jersey  10  minutes 
from  the  Lincoln  Tunnel,  and  we  mean  busi- 
ness  about  quality.  Outstanding  benefits  pack- 
!  age,  monstrous  growth  potential.  You  must  type 
60  wpm.  We  like  experienced  people;  we  like 
talented  people  even  more.  (Jail  Personnel. 
;  (201)  933-8585  or  (2 1 2)  736-4888.  EOE-M 
F/H. 


CITYHALLREPORTER.  Immediateooeningfor 
top-notch  journalist.  Interest  in  small-town 
1  government  a  must.  Experience  required.  Con- 
I  tact  Jerry  Chapwefke,  Managing  Editor,  Willis- 
i  ton  Daily  Herald,  Box  1447,  Williston  ND 
58801,  (701)  572-2165. 


COPY  EDITOR  with  a  gift  for  words,  at  least  two 
years  experience  and  VDT  knowledge  to  work 
rim  and  some  makeup  and  layout,  i^ressive 
newspaper  of  about  68,000  in  Zone4.  Write 
Box  5177,  Editor  &  Publisher. _ 

PROMOTION 


DIRECTOR  OF 
PROMOTION 
a  MARKETING  SERVICES 


Top  10  Market  Daily  in  healthy  con- 
I  dition  needs  a  non-typical  director  to 
I  fill  a  spot  vacated  due  to  an  internal 
promotion 

We  are  looking  for  an  innovator  and 
I  creative  thinker,  not  someone  who  can 
!  adapt  the  typical  "what  other  news- 
I  papers  are  doing.  Qualifications  in¬ 
clude  heavy  marketing,  creative,  and 
I  media  experience  Marketing  and  re¬ 
levant  advanced  degrees  are  prefer¬ 
red  Starting  salary  negotiable  to  mid 
$50s  To  apply  (in  confidence,  of 
course)  send  resume  to  Box  5218.  Edi¬ 
tor  &  Publisher  Attending  INAME/Las 
Vegas?  Arrangements  can  be  made  for 
a  meeting  at  that  time. 


CHIEF  PHOTOGRAPHER 
The  La  Crosse  Tribune  seeks  an  experienced 
photoiournalist  to  head  its  5-person  photo 
staff.  The  person  we  hire  will  bean  outstanding 
photographer,  have  firm  understanding  of  lay¬ 
out,  design  and  photo  usage;  and  will  have 
strong  management  and  budget  skills.  The  La 
Crosse  Tribune  is  a  36,000  circulation  7-day 
newspaper.  Applications  should  be  sent  to 
I  David  B  Offer,  Managing  Editor,  La  Crosse  Tri- 
!  bune,  401  N  3rd  St,  La  Crosse  Wl  54601.  No 
I  phone  calls,  please. 

j  PHOTOGRAPHER 

I  PHOTO-ORIENTED  daily  in  region  6  needs 
aggressive  photographer  for  spot  news-feature 
I  photos.  Needs  own  equipment  and  initiative. 

Excellent  benefits,  starting  salary  DOE.  Send 
;  resume  and  varied  examples  of  work  to  Paul 
1  Gilbert,  Photo  Editor,  Midland  Reporter- 
i  Telegram,  PO  Box  1650,  Midland  TX  79702  or 
1  call  (915)  686-0789  between  l-4pm  CST. 


PRESSROOM 


LARGE  (AGGRESSIVE)  MIDWEST  newspaper 
(Zone  5)  with  a  combined  circulation  of  over 
300,000  is  seeking  a  pressroom  superinten¬ 
dent.  This  position  offers  an  excellent  oppor¬ 
tunity  to  join  a  progressive,  dynamic  manage¬ 
ment  team  with  advancement  opportunities. 
The  successful  candidate  will  jiossess  5  or 
more  years  of  progressive  supervisory  experi¬ 
ence  and  have  good  communication  manage¬ 
ment  skills.  This  position  offers  excellent  salary 
and  benefits  plan  including  educational  oppor¬ 
tunities.  Please  send  resume  and  salary  history 
to  Box  5189.  Editor  &  Publisher. 

An  Equal  Opportunity  Employer  M/F 


EDITOR  &  PUBLISHER  for  January  15,  1983 


HELP  WANTED 


POSITIONS  WANTED 


PRESSROOM 


ADMINISTRATIVE 


POSITIONS  WANTED 


POSITIONS  WANTED 


EDITORIAL 


EDITORIAL 


PRESSROOM  FOREMAN— Gannett  Co.,  Inc.  is 
seeking  people  to  work  on  the  nation's  newest 
newspaper,  USA  TODAY,  If  you  have 
experience  in  this  position,  a  thorough  knowl¬ 
edge  of  single  or  double  width  oftset  presses 


AWARD  WINNER,  sales  producer,  staff  motiva¬ 
tor  trainer.  creative  sales  idea  ad  director 
relocating  to  the  mainland  desires  sales  man¬ 
agement  position.  20  years  experience,  proven 
record.  College  degree;  4  API  seminars:  served 


with  process  color  in  a  newspaper  environment.  |  (NAME  committees.  Excellent  health, 

please  contact: . .  |  appearance  Top  credentials.  Currently  (six 

years)  ad  director  Pacific  Business  News,  mem¬ 
ber  AABP.  Staying  at  Caesars  during  INAME 
meeting.  Or  write,  call  William  B.  Roberts(808) 
944-9406,  400  Hobron  1915,  Honolulu  HI 
96815. 


JIM  LILLAGORE  1 

GANNETT  CO..  INC. 

LINCOLN  TOWER 

ROCHESTER,  NY  14604  | 

You  must  be  willing  to  relocate.  Salary  will  com-  'I 
mensurate  with  experience. 

An  Equal  Opportunity  Employer  | 


PRODUCTION 


PRESS  FOREMAN 

Medium  size  Zone  6  newspaper  seeks  foreman  ! 
for  double-width  offset  operation.  Knowledge  j 
of  other  production  areas  a  plus.  Excellent  fu¬ 
ture  opportunities  for  aggressive  individual  I 
wanting  to  advance.  Excellent  compensation,  j 
Send  your  resume  with  salary  requirements  to  i 

Box  5165,  Editor  &  Publisher. _  I 

PRODUCTION  EXECUTIVES— Gannett  Com-  i 
pany,  Inc.  is  looking  for  people  who  would  like  ' 
to  be  a  part  of  the  nation's  newest  newspaper,  [ 
USA  TODAY.  If  you  are  self-motivated,  not  ' 
afraid  of  hard  work,  have  a  minimum  of  three 
years  experience  in  the  management  of  news-  ; 
paper  production  departments  and  thorough 
knowledge  of  web  offset  presses,  please  con-  . 
tact: 

1 

JIM  LILLAGORE  i 

GANNETT  COMPANY,  INC.  I 

LINCOLN  TOWER  1 

ROCHESTER.  NY  14604  j 

A  college  degree  is  preferred.  Salary  will  be 
commensurate  with  experience. 

An  Equal  Opportunity  Employer. 


FORMER  EDITOR  to  receive  MA  degree  in 
August.  Management  and  publishing 
experience.  Skilled  in  community  journalism, 
religion  and  outdoor  sports.  Box  5224,  Editor  & 
Publisher. 


REPORTER.  2yearswith  Midwest  wire  service, 
emphasis  on  police,  courts,  plus  local  news  and 
desk.  Fast,  accurate  and  literate.  Seeking 
general  assignment  position  with  daily  in  Zones 
3  and  4  Box  5245,  Editor  &  Publisher. 


WANTED— Working  Foreman  for  Rotary,  news¬ 
paper  press  and  |0b  shop  Operation-Excellent 
wages  and  benefits-Western  Zone  7-Send 
resume  and  references  to  Box  5212,  Editor  & 
Publisher. 


PROMOTION 


PROMOTION  DIRECTOR  for  professional 
theatre  company.  Begin  immediately.  Send  let¬ 
ter.  resume  and  references  to:  Stuart  B.  Gor¬ 
don,  THEATRE  WEST  VIRGINIA.  Box  1205, 
BeckleyWV  25801. 

_ SALES _ 

FEATURES  SYNDICATE  invites  inquiries  by 
salespeople  with  syndicate  experience.  Both 
newspaper  and  radio  experience  preferred,  but 
not  required.  Send  resume  to  Copley  News 
Service,  PO  Box  190,  San  Diego  CA  92112. 
Confidentiality  guaranteed. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


EXPERIENCED  general  manager  with  strong 
background  in  sales  and  product  development. 
Offer  solid  credentials  and  references  from 
medium-metro  key  management  posts.  A  moti¬ 
vator  known  for  success  and  increased  revenue. 
Seek  Publisher-GM  position  with  small  to 
medium  daily  or  key  management  with 
diversified  group.  Age  42.  23  years  experience 
with  total  newspaper  and  commercial 
operations.  Box  5187,  Editor  &  Publisher. 


LONDON  SUNDAY  TIMES  ex-general  manager 
and  journalist  seeks  top  management  role  in 
newspapers/magazines.  Location  less 
important  than  challenge.  Early  availability. 
United  States  permanent  resident  status.  Write 
Box  5238,  Editor  &  Publisher. 


HUMANITIES  graduate  with  fulfilled  majors  in  j  SPORTSWRITER  COLUMNIST  with  layout 


PUBLISHER'S  assistant  position  sought  by  33- 
year-old  white  male.  Desires  reentry  into  media 
field  for  career  fulfillment  and  definite  longev¬ 
ity.  Need  superior  who  inspires  excellence  and 
demands  quality  but  will  guide  to  unlimited 
heights  in  the  marketing,  production  and 
administrative  segments.  Must  believe  under 
his  direction  his  concepts  of  success  will  move 
with  the  inexorable  surge  like  a  ship  at  sea. 
Prefer  Zones  1,2,5.  Reply  Box  5176,  Editor  & 
Publisher. 


PUBLISHER 

Hard  working  professional  seeks  top  position  on 
newspaper.  Strong  leader,  tormer  newspaper 
owner,  J-Degree  with  MBA-Marketing  courses. 
Newspaper  marketing,  advertising  and  cost 
control  oriented  with  ad  agency.  TMC 
“xperience.  All  Zones/situations  considered. 
Substantial  opportunity  challenge  desired.  Top 
references.  PO  Box  40404,  Ft.  Worth  TX 
76140. 

ADVERTISING 

INCREASE  YOUR  SALES! 

Successful  National  Sales  Manager  wants  new 
challenge  and  growth  opportunity.  Zone  6. 
Working  knowledge  and  experience  with  maior 
advertisers,  agencies  and  representatives. 
Increased  sales  for  both  magazines  and  news¬ 
papers.  Managed,  promoted,  sold!  Please  write 
in  confidence  to  Box  5236,  Editor  &  Publisher. 

CIRCULATION 

CIRCULATION  DIRECTOR  with  9  years 
experience  seeking  management  position  in 
Zone  6.  Strong  sales/'promotions  and  training 
background.  Box  5208,  Editor  &  Publisher. 

17'/5  YEARS  of  management  in  AM  and  PM 
delivery.  Experienced  in  ABC  procedure. 
Shoppers,  Office  Personnel  Management, 
Budget  preparation.  Personnel  evaluation,  and 
writing  employee  incentive  and  promotional 
sales  programs.  Have  ability  to  take  charge  and 
accomplish  goals  and  objectives.  Desire  to  lo¬ 
cate  in  Zone  8-9.  Box  5163,  Editor  &  Pub¬ 
lisher. 

YOUNG.  AGGRESSIVE  marketing  manager. 
Budget  and  goal  oriented  seeks  new  challenge 
and  responsibilities  in  circulation.  Experience 
in  every  phase.  Zones  2,3,5.  Box  5160.  Editor 
&  Publisher. 

COMPUTER  TECHNOLOGY 

MVS  SYSTEMS  PROGRAMMER.  IBM  trained. 
13  years  experience  with  typesetters,  front  end 
systems  and  business  systems.  Extensive 
experience  with  hardware,  software,  applica¬ 
tions  and  marketing.  Seek  suitable  position  m 
Dallas.  Austin.  San  Antonio.  Houston  area. 
Resume  and  references  on  request.  Box  5162, 
Editor  &  Publisher. 

EDITORIAL 

AWARD-WINNING,  experienced  reporter, 
publication  editor,  photographer  seeks  position 
in  New  York  metro  area.  Specialities:  govern¬ 
ment,  education,  labor,  sports,  precision  jour¬ 
nalism.  (914)  666-4713. 

COPY  EDITOR  with  over  2  years  diversified  and 
creative  experience.  Good  word  economist,  lay¬ 
out  and  production  knowledge.  Experience 
includes  publishing  own  22,000  circulation 
newspaper,  daily  newsj^aper  copy  edit,  college 
editor-in-chief  and  weeklies.  Consider  Zone  2 
(preferrably  New  York  area).  Write  Mark  Schus- 
sel,  38-04  149th  Place.  Flushing  NY  11354, 
or  call  (212)  939-7283. 

DEDICATED  COMMUNITY  JOURNALIST  seeks 
new  challenges,  any  Zone.  4  years'  experience 
as  reporter  and  wire  editor  for  small  midwest 
AM.  Box  5161,  Editor  &  Publisher. 

DECEMBER  '82  Purdue  j-grad  seeks  entry  level 
reporting  position.  2*/5  years  experience  as 
staff  writer  for  20-page  campus  daily.  Zone  5 
preferred.  Bill  Cerveny,  5715  S  Washington, 
Apt  B.  Hinsdale  IL  60521,  (312)  325-1134. 

EXPERIENCED  NEWSMAN— Copyreader,  hard 
{  news,  features-20  plus  years,  top  credentials. 

1  seeks  post  equal  to  talents.  Southwest,  desert 
1  areas  preferred.  Room  100,  41 1 1  N  Mesa  St 
Paso  fx  79902. 

Philosophy  and  Journalism  with  areas  in  Print 
Media,  Editorial,  Advertising,  and 
Photojournalism,  seeks  position  any  Zone.  This 
diligent,  hard-working  young  person  is  ready  to 
stop  spending  and  start  earning.  Rt.  5.  Box 
130,  Morehead  KY  40351.  (606)  783-1824. 


PUBLISHER-Experienced  in  all  phases  of  man¬ 
aging  small  daily  and  shopper.  Strong  on  sales, 
Circulation  and  business  office.  Impressive 
track  record.  Write  Box  5231,  Editor  &  Pub¬ 
lisher. 


LARGE  DAILY  copy  editor  seeks  return  to 
reporting.  Five  years  experience  as  accurate, 
reliable  reporter.  Layout,  photo.  Zones  5  and  1. 
Box  5244,  Editor  &  Publisher. 


MANAGING  EDITOR,  weekly  group,  seeks 
leadership  post  as  group  editor,  general  mana¬ 
ger  or  small  daily  ^itor  in  Zones  1-2;  accom¬ 
plishments  in  all  facets  of  weeklies.  Call  (617) 
636-2933. 

MANAGING  EDITOR:  veteran  newsroom  mana¬ 
ger.  working  experience  in  all  areas,  seeks 
leadership  post,  medium  daily.  Conservative, 
consistent,  dedicated  team  journalist.  Box 
5229,  Editor  &  Publisher. 


ORGANIZED  AND  AMBITIOUS  WRITER;  Back¬ 
ground  includes  pubi  shing  my  own  weekly  en¬ 
tertainment-educational  guide  with  10.000 
circulation;  medical  center  staff  writer  and  life  ! 
styles  editor  for  suburban  Pittsburgh  daily.  I 
Most  innovative  writing  centered  on  hie  styles, 
entertainment  and  h  storical  areas.  Will  relo- 
cate  to  any  zone  with  growing  company.  Sum-  I 
mary  portfolio  on  request.  B.A  Mass  Com-  1 
munications,  St.  Bonaventure  University 
1978  Phone  (412)  423-6585  or  write 

Roger  Marsh  1 

Box  347,  R.D.  1 
Latrobe  PA  15650 


make-up  experience.  Atlanta  Journal  et  al, 
seeking  sports  editor  columnist  job.  Preferred 
areas:  4  and  3  Box  5225,  Editor  &  Publisher. 

SPORTSWRITER,  28.  seeks  position  on  major- 
league  daily  in  any  Zone.  Adept  on  computers. 
Currently  used  primarily  for  features  and  col¬ 
umns.  Have  covered  major<ollege  sports  and 
major-league  teams.  Resume,  clips,  references 
on  request  Write  Box  5230,  Editor  &  Pub¬ 
lisher. 

TOP  J-SCHOOL  student  seeks  a  summer 
internship  news  or  sports  position  on  a  weekly  or 
daily  paper.  Previous  WLS-TV  sports  intern 
I  Can  bring  3  years  weekly-daily  newspaper 
experience.  Reply  Box  5193.  Editor  &  Pub¬ 
lisher. 

'  VERSATILE  newsman  3  years-plus  experience 
I  general  business,  transportation  world  trade 
!  beat  on  business  daily  seeks  general  assign- 
I  ment  with  mix  of  hardcore  news  to  entertain¬ 
ment  and  features  on  mid-sized  to  metro  daily. 
I  Box  5131,  Editor  &  Publisher 


EX-SPORTSWRITER  has  been  on  sidelines. 
Wants  to  get  back  in  game  as  2  sports  man  on 
daily  in  North  Carolina,  Virginia,  Maryland. 
Pennsylvania  or  Kentucky.  7  years  experience. 
Gary  (Jlinger,  144  12th  Av.  NW.  Hickory  NC 
28601. 


COLUMNIST-Staff  F  T,  wide  readership,  hard 
hitting,  folksy  and  tight  for  upfront  pages. 
Medium  to  major  market  to  boost  minority 
sales.  Box  5145,  Editor  &  Publisher. 


OUTDOOR  WRITER-winner  of  six  national  and 
five  state  awards.  Published  in  Outdoor  Life. 
Field  &  Stream.  Spiorts  Afield,  others.  Guest 
discussion  leader.  API.  Former  national  out¬ 
door  magazine  staffer.  Now  shares  outdoor  col¬ 
umn  duties  with  newspaper  supervisory 
responsibilities.  Seeks  full-time  outdoor  writ¬ 
ing  position.  Box  5210,  Editor  &  Publisher. 


REPORTER.  2  years,  wantsgeneral  assignment 
job.  News,  sports  experience.  Has  camera,  will 
travel.  Layout  skills.  Learned  trade  with  Maine 
weekly,  daily.  Call  (207)  942-2277  or  write 
John  Toole.  120  Essex  St,  Bangor  ME  04401. 


RELIGION  AND  LIFESTYLES  editor  and  writer. 
27,  5'/!?  years  experience  on  small  dailies,  VDT 
skills,  seeks  position  on  periodical  or  larger 
newspaper.  Write  Box  5223,  Editor  &  Pub¬ 
lisher. 


YEARS'  EXPERIENCE  S,  with  the  Trenton 
Times.  New  Jersey  Nightly  News.  The  Monitor, 
Ocean  City  Sentinel-Ledger,  editor  on  two  col¬ 
lege  papers.  Sports  or  news  Available  now.  any 
Zone.  Write  or  call  Steve  Nicklas,  Box  451, 
Lumberton  NJ  08048,  (609)  267-1676. 

YOUR  SEARCH  IS  OVER 
Assistant  Sports  Editor  for  3  years  on  100.000 
1  daily.  Fifteen  yearsoverall experience.  Looking 
I  to  move  up  on  progressive,  mid-sized  daily. 

1  Writing,  layout,  VDT  experience  is  extensive. 

I  I'll  be  that  hard-working  editor  with  con¬ 
summate  skills  you've  been  looking  for.  Box 
j  5235.  Editor  &  Publisher. 

!  PHOTOJOURNAUSM 

ENTHUSIASTIC  ILLUSTRATOR  (feature  hard 
news/charts, editorial  cartoon)  and  photo¬ 
grapher  (spot  news/disaster  sportsfeature); 
journalism  degree:  award  winner  daily 
experience  in  all  phases  journalism  (reporter 
edibng/'layoulet  cetera)  will  give  my  all.  For 
clips:  Box  6005,  Alhambra  CA  9 1802  or  (213) 
289-1407. 

MID-YEAR  PHOTOJOURNALISM  GRADUATE, 
San  Jose  State  University,  seeks  staff  photo 
job.  Zone  9.  Marty  Ikeda,  67  S.  9th  St.  Apt  6. 
San  Jose  CA  95112.  (408)  298-1785. 

PHOTOGRAPHER/REPORTER  on  small  daily 
seeks  new  challenges;  6  year's  experience; 
phone  evenings  (419)  634-5357. 


PUBUC  RELATIONS 

EXPERIENCED  (6  years),  educated  (MA  Jour¬ 
nalism)  communicator  is  looking  for  a  corpo¬ 
rate.  university  publications.  PR  position. 
Zones  1,2,3.  Box  5194,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 


REPORTER/FEATURE  WRITER; 

Three  years  on  weeklies,  freelance  assignments 
include  New  York  Times.  Strong  investigative 
skills.  VDT.  Have  been  scooping  the  dailies 
while  on  award-winning  community  weekly. 
Seeking  a  daily  or  city-wide  weekly  jxtsition. 
Zones  1,  2,  3,  5,  9.  Write  Box  5222,  Editor  & 
Publisher. 
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Shop  Talk  at  Thirty^,  Guido  H.  Stempel  III 
Trends  in  daily  newspaper  circulation 


It  will  probably  come  as  a  surprise  to 
most  who  read  this  that  most  daily  news¬ 
papers  in  the  United  States  have  gained 
circulation  in  the  last  eight  years. 

The  impression  has  been  created  that 
the  circulation  decline  that  began  in  1974 
has  permeated  the  entire  industry.  Analy¬ 
sis  of  circulation  figures  newspaper  by 
newspaper  shows  otherwise. 

We  analyzed  the  figures  for  newspapers 
which  had  circulation  figures  listed  in 
both  the  1974  and  1982  editions  of  the 
Editor  &  Publisher  International 
Yearbook.  We  found  that  589f  of  the  daily 
newspapers  have  gained  circulation. 
This,  of  course,  is  in  spite  of  the  overall 
decline  from  the  peak  figure  of  63,147,280 
in  1974  for  all  dailies  to  61,430,745  re¬ 
ported  in  the  1982  Yearbook. 

As  Table  1  indicates,  smaller  circula¬ 
tion  newspapers  did  better  in  this  period 
than  large  circulation  newspapers.  Of 
those  under  25,000  circulation,  63% 
gained  circulation,  while  of  those  with 
more  than  25,000  circulation,  only  44% 
gained.  The  hardest  hit  circulation  group 
was  the  100,000  to  250,000  circulation 
category,  with  72%  of  the  newspapers 
losing  circulation.  The  percentage  of 
newspapers  with  circulation  increases 
was  nearly  the  same  for  the  three  lowest 
circulation  categories.  It  was  63%  for  the 
10,000  to  25,000  category,  65%  for  the 
5,000  to  10,000  category  and  62%  for  the 
less  than  5,000  category. 

Table  1  also  shows  that  morning  news¬ 
papers  have  fared  somewhat  better  than 
evening  newspapers.  Sixty  percent  of  the 
morning  newspapers  and  57%  of  the 
evening  newspapers  gained  circulation. 
The  difference  was  more  pronounced 
among  larger  newspapers.  Of  newspapers 
of  more  than  50,000  circulation,  58% 


(Stempel  is  distinguished  professor  at  the 
E.W.  Scripps  School  of  Journalism,  Ohio 
University,  Athens,  Ohio.) 


of  the  morning  newspapers  and  only  32% 
of  the  evening  newspapers  gained  circula¬ 
tion. 

A  look  at  the  figures  state-by-state 
shows  two  somewhat  predictable  things. 
First,  with  a  majority  of  newspapers  gain¬ 
ing  circulation,  it  figures  that  in  most 
states  the  majority  of  newspapers  would 
show  gains.  That  turns  out  to  be  the  case, 
with  the  majority  of  newspapers  in  41 
states  showing  gains.  Second,  the  list  of 
states  in  which  the  majority  of  newspapers 
have  lost  circulation  consists  mostly 
of  states  we  have  been  hearing  about  be¬ 
cause  of  their  economic  troubles.  The  list 
includes  Illinois,  Iowa,  Massachusetts, 
Michigan,  Missouri,  New  York,  Ohio, 
Pennsylvania  and  Tennessee.  The  worst 
figures  come  from  Iowa,  where  only  24% 
of  the  newspapers  have  gained  circula¬ 
tion. 

It  also  should  be  noted  that  the  gains 
have  not  been  minimal.  Of  the  925  news¬ 
papers  that  have  gained  circulation,  58% 
have  gained  more  than  10%  and  24%  have 
gained  between  5%  and  10%.  Of  the  682 
newspapers  that  have  lost  circulation, 
47%  have  lost  more  than  10%. 

With  the  majority  of  newspapers  gain¬ 
ing  circulation  and  the  average  gain 
apparently  larger  than  the  average  loss, 
what  accounts  for  the  overall  loss  of  cir¬ 
culation?  It  is  principally  the  impact  of  a 
few  metropolitan  areas  where  some 
newspapers  have  gone  out  of  business. 
The  prime  example  is  Chicago.  In  the 
1974  E&P  Yearbook,  there  were  four  ma¬ 
jor  Chicago  dailies  listed  with  a  combined 
circulation  of  2,133,876.  For  1982,  the 
listing  was  two  papers  with  1 ,403,083  cir¬ 
culation,  a  decline  of  730,793.  Add  to  that 
the  net  loss  of  433,513  of  the  three  major 
New  York  City  dailies,  the  671 ,243  loss  in 
Philadelphia  as  a  result  of  the  demise  of 
the  Bulletin  and  the  278.021  loss  in 
Washington  as  a  result  of  the  closing  of 
the  Star  and  you  have  pretty  well  ex¬ 


TABLE  1 


Numbers  of  Newspapers  Gaining  and  Losing  Circulation  in  Various 
Circulation  Categories  from  1974  to  1982 


Circulation 

Morning 

Gained 

Lost 

Evening 

Gained 

Lost 

Total 

Gained 

Lost 

More  than  250,000 

13 

7 

4 

11 

17 

18 

100,000  to  250,000 

13 

25 

9 

33 

22 

58 

50,000  to  100,000 

36 

29 

18 

43 

54 

72 

25,000  to  50,000 

54 

23 

67 

104 

121 

127 

10,000  to  25,000 

49 

24 

247 

149 

296 

173 

5,000  to  10,000 

22 

18 

255 

133 

277 

151 

Less  than  5,000 

16 

5 

122 

78 

138 

83 

Totals 

203 

132 

722 

551 

925 

682 

plained  the  decline  in  the  total. 

The  somewhat  greater  success  of  smal¬ 
ler  newspapers  shown  in  these  figures 
give  cause  for  reflection.  While  economic 
factors  undoubtedly  have  a  great  deal  to 
do  with  this,  newspaper  personnel  might 
do  well  to  reflect  on  what  differences 
there  are  in  content,  format  and  tone  be¬ 
tween  metropolitan  and  small  daily  news¬ 
papers.  We  must  then  ask  whether  these 
differences  might  explain  the  difference 
in  circulation  patterns.  It  is  possible  that 
the  smaller  dailies  have  some  answers  for 
the  circulation  concerns  so  evident  in  the 
newspaper  field  today. 

Post  Corp.  paper 
goes  semi-weekly 

The  national  recession  plus  new  com¬ 
petition  has  ended  12  years  of  daily  pub¬ 
lication  by  Post  Corporation’s  West  Bend 
(Wise.)  News. 

In  September  the  News  reverted  to 
twice-a-week  publication,  the  frequency 
it  had  followed  for  many  years  prior  to  its 
conversion  into  a  daily  newspaper  in 
1970. 

The  News  grew  rapidly  as  a  daily  after 
its  1970  conversion  and  achieved  “excel¬ 
lent”  circulation  in  West  Bend  itself,  said 
Post  Corp.  management. 

Its  circulation  leveled  off  at  about 
10,500  in  the  late  1970s  and  failed  to  grow 
in  other  parts  of  Washington  County. 

This  left  an  opening  which  a  shopping 
newspaper  based  in  Hartford,  in  the  west¬ 
ern  part  of  the  county,  decided  to  exploit 
by  starting  a  West  Bend  edition.  Without 
the  cost  of  providing  the  community  with 
a  news  product,  the  shopper  was  able  to 
offer  advertising  rates  much  lower  than 
the  newspaper’s.  Enough  large  advertis¬ 
ers  moved  out  of  the  newspaper  and  this, 
combined  with  shrinking  business  caused 
by  the  national  recession,  dealt  the  daily’s 
death  blow. 

Post  Corp.  said,  the  daily  by  itself  nev¬ 
er  was  profitable.  It  was  supported  by 
Post’s  own  shopping  paper  which  is  dis¬ 
tributed  on  Sundays  throughout  the  area. 

The  new  combination  of  the  semi¬ 
weekly  paper  plus  the  shopper  should  re¬ 
turn  to  profitability  in  the  near  future. 
Post  said. 

The  semi-weekly  paper  will  emphasize 
strictly  local  and  area  news. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3870/400  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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Chromagraph  399 
Color  Scanner 


QUALITY 

SmPUCITY 

RELIABILITY 


Simple  operation  yields  superb  quality  color  separations  yet  the  399 
is  capable  of  the  most  sophisticated  color  correction — all  at  a  price 
that  beats  every  machine  of  its  kind  on  the  market. 


Determine  pre-programmed  gradation  for  light,  nor¬ 
mal  or  dark  original  (all  four  colors  simultaneously). 

Press  highlight  button.  This  simultaneously  sets 
pre-set  highlight  from  the  built-in  grey  scale  in  all 
four  colors  simultaneously. 

Select  scale  percentage,  operating  mode,  pic¬ 
ture  size,  lamp  on,  from  microprocessor  keyboard, 
and  start  the  scanner!  Everything  else  is  auto¬ 
matic.  The  scanner  will  produce  a  superb  quality 
set  of  separations  from  virtually  any  original.  It  also 
yields  excellent  results  from  sub-normal  originals 
that  need  additional  color  correction  and  color  cast 
neutralizing. 


Chromagraph  399  features:  •  Microprocessor  control  of  all  machine  functions  • 
Microprocessor  flags  operators  errors,  keeps  operator  productive  •  Eight  push¬ 
button  selected  gradation  curves  suit  various  printing  conditions  •  Extensive  color 
correction,  standardized  and  operator  selective  •  Automatic  undercolor  removal  • 
Two,  four  color  simultaneous  laser  exposure  with  contact  screen  •  Step  and  repeat 
feature  automatically  produces  multiple  sets  and  repeat  images  •  High  level  shadow 
and  highlight  separation  •  20"  x  25.6"  input  and  output  format  •  20-2,000% 
reproduction  ratio  •  Speed:  4"  per  min. 

Call  the  HCM  Branch  Office  nearest  you  for  complete  sales  and  service: 

New  York  (51 6)  466-071 0  Chicago  (312)  595-6560  Los  Angeles  (21 3)  603-8703 
Atlanta  (404)  696-8100  Dallas  (214)  241-9421  Toronto  (416)  743-8844 


hteis/i 

GRAPHIC  SYSTEMS,  INC. 


ffi  1983  HCM  Graphic  Systems,  Inc. 


Corporate  Office:  300  Rabro  Dr.  East,  Hauppauge,  NY  11788  (516)  582-6520 


stone  Editorial  Contest  Judges 


The  Scripps-Howard  Foundation  proudly  announces  the  selection  of  a 
distinguished  panel  of  judges  for  its  1982  editorial  writing  contest, 
named  in  honor  of  the  late  editor  in  chief  of  Scripps-Howard  Newspapers 
and  president  of  The  Scripps-Howard  Foundation.  They  are: 


John  Finnegan 

Editor 

Pioneer  Press/The  Dispatch, 

St.  Paul,  Minn. 

Chairman  of  the  judging  Panel 


John  O.  Emmerich,  Jr. 

Editor  and  Publisher 
The  Greenwood  (Miss.) 
Commonwealth 


Al  Romm 


Director  of  News  Quality 
and  Training 
Ottaway  Newspapers 


These  judges  know  excellence  when  they  see  it.  Walker  Stone's  graceful  and  vivid 
editorial  writing  won  wide  recognition  and  admiration  in  his  profession.  The  awards  will 
honor  outstanding  achievement  in  the  field  of  editorial  writing  in  the  year  1982.  The  first 
place  winner  will  receive  $2,000  and  a  plaque,  with  a  citation  to  his  or  her  newspaper. 
Second  prize  is  $1,000  and  a  citation,  with  a  citation  to  the  paper.  An  entry  blank  is 
required,  which  may  be  obtained  by  writing  The  Foundation  at  its  Cincinnati 
headquarters.  Entries  must  be  postmarked  no  later  than  Feb.  1,  and 
received  no  later  than  Feb.  7, 1983. 


WALKER  STONE  AWARDS 

Scripps-Howard  Foundation 

1100  Central  Trust  Tower 
Cincinnati,  Ohio  45202 

Give  Light  and  the  People  Will  Find  Their  Own  Way 


WALKER  STONE 
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